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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh daya tarik,
kepercayaan, dan keahliaan celebrity endorser terhadap minat beli konsumen
(studi emperis perusahaan e-commerce shopee) dengan responden Mahasiswa
Fakultas Ekonomi dan Bisnis Universitas Muhammadiyah Surakarta.

Teknik sampling yang digunakan dalam penelitian ini dengan
menggunakan teknik purposive sampling dengan kriteria responden Mahasiswa
Fakultas Ekonomi dan Bisnis Universitas Muhammdiyah Surakarta dan yang
telah mengetahui dan melihat iklan situs belanja shopee terutama artis Prilly
Latuconsina. Metode analisis data dalam penelitian ini dengan analisis regresi
linear berganda yang sebelumnya menggunakan uji instrumen dan uji asumsi
klasik. Pengujian hipotesis menggunakan uji statistik t, uji statistik f, dan
koefisien determinasi.

Hasil penelitian ini menunjukkan bahwa secara parsial menunjukkan
variabel daya tarik celebrity endorser berpengaruh negatif signifikan terhadap
minat beli konsumen. Kepercayaan dan keahliaan celebrity endorser berpengaruh
positif terhadap minat beli konsumen. Sedengkan secara bersamaan veriabel
independen berpengaruh signifikan terhadap dependen. Nilai adjuster R square
sebesar 0,631 yang berarti bahwa kemampuan ketiga variabel independen dapat
menjelaskan variabel dependen sebesar 63.1%.

Kata kunci: celebrity endorser, daya tarik, kepercayaan, keahliaan,dan promosi
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ABSTRACT

This study aims to analyze the influence of attractiveness, trust, and supporting
celebrity expertise on consumer buying interest (the e-commerce shopee
company) with respondents from the Faculty of Economics and Business,
Muhammadoyah University, Surakarta.

The sampling technique used in this study used a purposive sampling technique
with the criteria of respondents from the Faculty of Economics and Business,
University Muhammadiyah Surakarta and who had studied and seen the
advertisement of shopee shopping sites that needed artist Prilly Latuconsina. The
method of data analysis in this study with multiple linear regression analysis
previously used the instrument test and the classic assumption test. Hypothesis
testing uses t statistical test, statistical test f, and coefficient of determination.

The results of the study show partial facts showing the variable attractiveness of
celebrities supporting negatively towards consumer buying interest. The trust and
expertise of celebrities supports positively towards consumer buying interest.
Simultaneously simplify, independent verifiers that are significant to dependents.
The value of the adjuster R squared is 0.631 which means that the ability of the
three variables can explain the dependent variable by 63.1%.

Keywords: celebrity endorser, attractiveness, trust, expertise, promotion
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