
68 
 

DAFTAR PUSTAKA 

 

AISI. (2019, April 4). Asosiasi Industri Sepeda Motor Indonesia (Indonesia Motocycles Industriy 

Association) Statistic. Retrieved from aisi.or.id: http://www.aisi.or.id/statistic/ 

Alhaddad, A. (2015). Perceived Quality, Brand Image and Brand Trust as Determinants of Brand 

Loyalty. Quest : Journal of Research in Business and Management, Vol. 3, Issue. 4, pp. 

01-08. 

Arief , M., Suyadi, I., & Sunarti. (2017). Pengaruh Kepercayaan Merek dan Komitmen Merek 

Terhadap Loyalitas Merek (Survei pada Warga Kelurahan Penanggungan Konsumen 

Produk Aqua di Kota). Jurnal Administrasi Bisnis, Vol. 44, No.1: 144-153. 

Bambang, A., & Heriyanto, M. (2017). Pengaruh Brand Equity dan Brand Trust Terhadap 

Loyalitas Konsumen Mobil Merek Toyota Kijang Innova (Survey Konsumen Pada 

Dealer PT. Agung Automall Cabang Sutomo Pekanbaru). Jurnal JOM fisip, Vol. 4, No. 

2, pp. 1-11. 

Dirbawanto, N., & Sutrasmawati, E. (2016). Pengaruh Customer Experience dan Brand Trust 

Terhadap Customer Loyalty. Management Analysis Journal, Vol. 5, No. 1, ISSN 2252-

6552. 

Ferdinand, A. (2014). Metode Penelitian Manajemen, Edisi 5, Semarang: Badan Penerbit 

Universitas Diponegoro. 

Ghozali, I. (2018). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 25 , Edisi 9, 

Semarang: Badan Penerbit Universitas Diponegoro. 

Hasugian, J. T. (2015). Pengaruh Brand Image dan Brand Trust Terhadap Brand Loyalty 

Telkomsel (Survey Terhadap Pelanggan Telkomsel di Grapari Samarinda. Journal Ilmu 

Administrasi Bisnis, Vol. 3, No. 4, pp. 923-937. 

Idrees, Z., Xinping, X., Shafi, K., Hua, L., & Nazeer, A. (2015). Consumer's Brand Trust and its 

Link to Brand Loyalty. american jurnal of business, economics and management, Vol.3, 

Issue. 2, pp.34-39. 

Kotler, P., & Armstrong, G. (2012). Prinsip-Prinsip Pemasaran (13th ed.). Jilid.1, Jakarta: 

Erlangga. 

Kotler, P., & Keller, K. L. (2009). Manajemen Pemasaran (13th ed.). Jakarta: Erlangga. 

Kotler, P., & Keller, K. L. (2016). Marketing Managemen (15th  ed.). Pearson Education,Inc. 

Lau, G. T., & Lee, S. H. (1999). Consumer's Trust in Brand an the Link to Brand Loyalty. 

Journal of Market Focused Management, pp. 341-370. 

Nasir, M. (2009). Studi Perilaku KonsumenTerhadap Keputusan Pembelian Air Minum Aqua di 

Kota Surakarta. Benefit: Jurnal Manajemen dan Bisnis, Vol. 12, No. 1, 57-83. 



69 
 

 
 

Pratiwi, F. A., Utama, D., & Dirgantari, P. D. (2018). Gambaran Brand Communication, Brand 

Trust dan Brand Loyalty Pelanggan Kosmetik Sariayu di Indonesia. Journal of Business 

Management Education, Vol. 3, No. 3, pp. 89-99. 

Rahayu, S., & Harsono, M. (2017). Kepercayaan Merek dan Brand Affect Sebagai Anteseden 

dari Loyalitas Merek. Jurnal Manajemen dan Bisnis Media Ekonomi, Vol. XVIII, No. 1, 

pp. 16-22. 

Sengky, K. F. (2015). The Influence of Brand Characteristic, Company Characteristic, and 

Consumer Brand Characteristic on Brand Loyalty at Bellagio Shoes Product in Manado. 

Jurnal EMBA, Vol 3, Issue. 3, pp. 341-351. 

Sugiyono. (2015). Metode Penelitian Pendidikan Kuantitatif. Kualitatif R&D. Bandung: 

Alfabeta. 

Tjiptono, F. (2008). Strategi Bisnis dan Pemasaran. Yogyakarta: Andi. 

Widodo, T., & Tresna , P. (2018). The Influence of Brand Trust on Brand Loyalty (Study on As 

Card Users in STIA YPPT Priatim Tasikmalaya). Jurnal Pemikiran dan Penelitian 

Administrasi Bisnis dan Kewirausahaan, Vol. 3, Issue. 1, pp. 81-88. 

Yang, Y. C., & Liu, S. W. (2018). Links Between Switching Costs, Brand Trust, and Customer 

Loyalty in Mobile Phone Services. International Journal of Organizational Innovation, 

Vol. 10, Issue 4. 

 

 


