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MOTTO 

 

“For indeed, with hardship [will be] ease.”  

[Quran, 94:5] 

 

“The best asset is patience in difficulty.”  

– Hazrat Ali (RA) 

 

“For every struggle you face,Allah is sending multiple blessings on you,so 

remember Allah during times of hardship.”  

– Dr.Bilal Philips 

 

“Sungguh, Kami benar-benar akan menguji kamu sekalian agar Kami mengetahui 

orang-orang yang berjuang dan orang-orang yang sabar di antara kamu sekalian.”  

[QS. Muhammad : 31] 

 

“Never give up because you never know what the tide will bring in the next day.”  

– Tom Hanks 
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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisisPengaruh Social Media pada 

Pembentukan Word of Mouth dan Kualitas Pelayanan terhadap Minat Konsumen 

Ojek Online, studi kasus dilakukan di Universitas Muhammadiyah Surakarta 

untuk mahasiswa pengguna aplikasi Go-Jek. 

Sampel dalam penelitian ini berjumlah 100 mahasiswa dengan 

menggunakan kuesioner untuk pengumpulan data. Teknik analisa data 

menggunakanAnalisis Path. 

Media sosial memiliki hubungan yang sangat erat terhadap word of mouth 

dan kualitas pelayanan, dimana dari hasil penelitian disebutkan bahwa word of 

mouth dan kualitas pelayanan memiliki pengaruh terhadap minat 

konsumen.Sehingga dengan word of mouth dan kualitas pelayanan yang baik 

tentu memberikan gambaran citra perusahaan yang baik melalui media sosial 

maka konsumen tentu akan memberikan feedback yang baik dengan minat mereka 

menggunakan ojek online melalui media sosial tersebut.  

 

Kata kunci: Word of Mouth, Kualitas Pelayanan, Minat Konsumen, dan 

Media Sosial. 
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ABSTRACT 

This study aims to analyze the Effect of Social Media on the Formation of Word of 

Mouth and Service Quality on the Interest of Consumer Ojek Online, a case study 

was conducted at Muhammadiyah University of Surakarta for students of Go-Jek 

application users. 

The sample in this study amounted to 100 students using a questionnaire for data 

collection. Data analysis techniques use Path Analysis. 

Social media has a very close relationship with word of mouth and service 

quality, where the results of the study indicate that word of mouth and service 

quality have an influence on consumer interest. So that with word of mouth and 

good service quality certainly gives a good picture of the company's image 

through social media, consumers will certainly provide good feedback with their 

interest in using motorcycle taxi online through social media. 

 

Keywords: Word of Mouth, Service Quality, Consumer Interest, and Social 

Media. 
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