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MOTTO 

“Sesungguhnya sesudah kesulitan itu ada kemudahan, sesungguhnya 

sesudah kesulitan itu ada kemudahan” (Qs. Asy-Syarh, 5-6) 

 

“Allah tidak membebani seseorang melainkan sesuai kesanggupannya” 

(Qs. Al-Baqarah,286) 

 

“ Do what you can, with what you have, wherever you are”  

(Theodore Roosevelt) 

 

“ Be someone light when they are hopless” (Dave Grohl) 

 

“ It’s the possibility of having dream come true that makes life interesting” 

(The Alchemist, Paulo Coelho)   
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ABSTRAKSI 

Penelitian ini bertujuan untuk menganalisis pengaruh harga, kualitas produk, 

citra merek dan promosi terhadap minat beli local brand pada produk fashion. 

Populasi yang menjadi objek dalam peneliian ini adalah mahasiswa Fakultas 

Ekonomi dan Bisnis Universitas Muhammadiyah Surakarta yang mengkonsumsi 

produk fashion merek lokal. Sampel yang digunakan sebanyak 119 orang 

mahasiswa dengan menggunakan convenience sampling. Metode analisis yang 

digunakan dalam penelitian ini adalah metode analisis regresi berganda. Hasil 

penelitian berdasarkan uji hipotesis secara parsial (uji t) menunjukkan bahwa 

variabel harga, kualitas produk, citra merek dan promosi berpengaruh signifikan 

terhadap variabel minat beli. Hasil uji koefisien determinasi (R
2
) diperoleh R 

square sebesar 0,456. Hal ini menunjukkan bahwa minat beli dapat dijelaskan 

oleh variabel harga, kualitas produk, citra merek dan promosi sebesar 45,6%, 

sedangkan 54,4% dijelaskan oleh faktor-faktor lain diluar variabel yang diteliti. 

 

Kata Kunci :harga, kualitas produk, citra merek, promosi, minat beli 
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ABSTRACT 
 

This study aims to analyze the influence of price, product quality, brand 

image and promotion of local brand buying interest in fashion products. The 

population that became the object in this study is a student of the Faculty of 

Economics and Business of Muhammadiyah University of Surakarta who consume 

local brand fashion products. The samples used were 119 students using 

convenience sampling. The method of analysis used in this study is the method of 

multiple regression analysis. The result of research based on partial hypothesis 

test (t test) shows that the variable of price, product quality, brand image and 

promotion have significant effect to buying interest variable. The result of 

determination coefficient test (R2) obtained R square equal to 0,456. This shows 

that buying interest can be explained by price variables, product quality, brand 

image and promotion of 45.6%, while 54.4% is explained by other factors outside 

the variables studied. 

 

Keywords: price, product quality, brand image, promotion, buying interest 

 

 


