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ABSTRACT 

 Analysis of this research about the influence of Endorse Selebiriti Against 

Consumer Buying In Wardah Ads with Green Products. Endorse celebrity 

elements used consist of trust, expertise and attractiveness. Samples taken in the 

study were 100 respondents. The analysis method used is multiple linear 

regression analysis, validity and reliability test. Based on the results of the 

analysis found it can be explained that endorse celebrity beliefs, endorse celebrity 

expertise, and endorse celebrity appeal have a positive and significant influence 

on consumer attitudes and consumer attitudes also have a positive and significant 

impact on consumer buying intentions. 

 

 

Key words: Celebrity Trust Endorse, Endorse Celebrity Expertise, Endorse 

Celebrity Endurance, Consumer Attitude, Consumer's Buying 

intentions 

 

 

ABSTRAK 

 

Analisis penelitian ini tentang pengaruh Endorse Selebiriti Terhadap Niat 

Beli Konsumen Pada Iklan Wardah dengan Produk Hijau. Elemen selebriti 

endorse yag digunakan terdiri dari kepercayaan, keahlian dan daya tarik. Sampel 

yang terambil dalam studi tersebut sebanyak 100 responden. Metode analisis yang 

dipergunakan adalah analisis regresi linier berganda, uji validitas dan reliabilitas. 

Berdasarkan hasil analisis yang ditemukan maka dapat dijelaskan bahwa 

kepercayaan selebiriti endorse, keahlian selebriti endorse, dan daya tarik selebriti 

endorse memiliki pengaruh yang positif dan signifikan terhadap sikap konsumen 

dan sikap konsumen juga berpengaruh positif dan signifikan terhadap niat beli 

konsumen.  

  

 

Kata kunci: Kepercayaan Selebriti Endorse, Keahlian Selebriti Endorse, Daya 

Tarik Selebriti Endorse, Sikap Konsumen, Niat beli konsumen 
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