
 

 

 
 

DAFTAR PUSTAKA 

 

Akhiri, A., Miyasto, M & Djastuti,I. (2016). Mencapai Keunggulan Bersaing 

Melalui Orientasi Pasar dan Orientasi Kewirausahaan dalam Rangka 

Meningkatkan Kinerja Bisnis Studi pada UKM Pengolahan Tepung 

Tapioka di Ngempla Kidul Margoyoso Kabupaten Pati (Doctoral 

dissertation, Diponegoro University) 

 

Azwar, S. (2012). Metode Penelitian. Yogyakarta: Pustaka Pelajar. 

 

______. (2015). Dasar-Dasar Psikometrika Edisi II.Yogyakarta: Pustaka Pelajar. 

 

BPS. (2018, June 26). Retrieved July 24, 2018, from https://www.bps.go.id 

 

Caniels, M. & Gilderman, C. (2007). Power and interdependence in buyer 

supplier relationship A purchasing portfolio approach. Journal of 

Industrial Marketing Management, (36), 219-229. 

 

Dwyer, F. R., & Walker, O. C. (2015). Bargaining in an asymmetrical power 

structure. Journal of Marketing, 104-115 

 

Febriatmoko, B. , & Raharjo, S. T. (2015). Meningkatkan Kinerja Bisnis Melalui 

Keunggulan bersaing Kuliner Khas Semarang (Studi pada Sentral Usaha 

Mikro Lumpia, Bandeng Presto dan Wingko di Kota Semarang). 2
nd

 

Conference in Business, Accounting, and Management, (2), ISSN 2302-

9791  

 

Garbarino, E. & Johnson, M.S. (1999). The Different Roles of Satisfaction, Trust, 

and Commitment in Customer Relationship. Journal of Marketing, (63), 2, 

70-87. 

 

Gunawan, B. (2015). Balance Scorecard: Perspektif Baru dalam menilai Kinerja 

Organisasi. Jurnal Akuntansi & Investasi, (1), 1, 41-51 

 

Ghozali, I. (2013). Analisis Multilevel untunk Bidang Ekonomi, Bisnis, Kesehatan, 

Psikologi, dan Pendidikan. Semarang: Yoga Pratama 

 

Hadi, S. (2015). Statistik. Yogyakarta: Pustaka Pelajar Offset. 
 

Ishak, R. F., Ramli, A. S. B., & Setiawan, F. A. (2016). Analisis Pengaruh 

Pengembangan Sumber daya manusia manusia dan Kompensasi terhadap 

Kompetensi yang Berdampak kepada Kinerja Pegawai PT.Pertamina.  

Program Studi Teknik Industri. Fakultas Teknik Unpas. 
 

https://www.bps.go.id/


 

 

 
 

Kim, K. (2000). On interfirm power, channel climate, and solidarity in industrial 

distributor-supplier dyads. Journal of the Academy of Marketing Science, 

28 (3), 38-405. 

 

Lee, W., Chen, C., & Lee, C. (2015). The relationship between internal marketing 

orientation, employee commitment, charismatic leadership, and 

performance. The International Journal of Organizational Innovation, (8), 

2, 67-78. 

 

Luthans. (2002). Organizational Behavior. Edisi Ke-9. New York: McGraw-Hill. 

 

LPPI-BI. (2015). Profil Bisnis Usaha Mikro, Kecil, dan Menengah (UMKM). 

Diterbitkan oleh kerjasama Lembaga Pengembanga Perbankan Indonesia 

dengan Bank Indonesia. 

 

Novelia, M., Swasto, B., & Ruhana, I. (2016). Pengaruh Komitmen dan 

organizational citizenship behavior (OCB) terhadap Kinerja (Studi pada 

Tenaga keperawatan Rumah Sakit Umum Daerah dr. Soegiri Lamongan). 

Jurnal Administrasi Bisnis, (38), 2 

Nurandini, A. & Lataruva, E. (2014). Analisis Pengaruh Komitmen Organisasi 

Terhadap Kinerja Karyawan (Studi Pada Pegawai Perum PERUMNAS 

Jakarta). Jurnal Studi Manajemen & Organisasi, (11), 78-91 

 

Pruyatno, D. (2012). Mandiri Belajar Analisis Data dengan SPSS. Yogyakarta: 

Penerbit Andi 

 

Ramaseshan, B., Yip, L., & Pae, J. (2006) power, satisfaction, and relationship 

commitment in Chinese store-tenant relationship and their impact on 

perfomence. Journal of Retailing (82) 63-70 

 

Robbins, S. P. (1996). Organizational Behavior, Concepts, Controversies, 

Application. Edisi ke-7. New Jersey: Prentice Hall. 

 

Ryu, S., Lee, E., & Lee, W. J. (2011). Cultural Study of interfirm ower structure 

and commitment: the effect of collectivism. Journal of Business and 

Industrial Marketing, (26), 2, 92-103  

 

Seniati, L., Setiadi, B., & Yulianto, A. (2015). Psikologi Eksperimen. Jakarta: PT. 

Indeks. 

 

Schermerhorn, J.R. (2011). Introduction to Management. Hoboken: John Wiley & 

Sons Inc. 

 
Schermerhorn, J., Hunt, J., & Osborn, R. N. (2002). Organizational Behavior 

Seventh Edition. USA: John Wiley & Sons, Inc. 

 



 

 

 
 

Sopiah. (2008). Perilaku Organisasi. Yogyakarta: Andi. 

 

Sobirin, A. (2014). Konsep Dasar Kinerja dan Manajemen Kinerja. Manajemen 

Kinerja. 1-67 

 

Steers, R.M. (1977). Antecendents and outcomes of organizational commitment. 

Administrative Science Quarterly, 22, 46-56 

 

Sutton-Brady, C. Kamvounias, P. & Taylor, T (2015). A model of supplier-

ratailer power asymmetry in the Australian industry. Journal of Industrial 

Marketing Management. Doi:10.1016/j.indmarman.2015.05.008 

 

Zhao, Y., & Cao, H. (2015). Risk management on joint product development with 

power asymmetry between supplier and manufacturer. International 

Journal of Project Management, retrieved from 

http://dx.doi.org/10.1016/j.ijproman.2015.08.008 

 

 

 

 
 

http://dx.doi.org/10.1016/j.ijproman.2015.08.008

