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POLITENESS STRATEGIES OF ZAKIR NAIK’S ARGUMENTATION IN 
HIS DEBATE SHOWS 

 
Abstrak 

 
Penelitian ini bertujuan untuk mengetahui strategi kesopanan yang di gunakan 
Zakir Naik dalam pertunjukan debatnya. Ini merupakan penelitian deskripsi-
kualitatif dengan menggunakan berbagai tahap penelitian, yaitu menonton video 
Zakir, menulis skrip, menandai argumen Zakir, mengelompokkan data, memberi 
kode data, dan terahir menganalisis. Objek penelitian ini adalah argumen Zakir 
Naik. Sumber data berasal dari video debat Zakir Naik di YouTube. Penelitian ini 
menggunakan teori Brown dan Levinson (1987) untuk menganalisis strategi 
kesopanannya. Ahirnya, penelitian ini dapat mengungkap strategi kesopanan yang 
Zakir gunakan dalam perdebatannya. Dalam strategi kesopanan, Zakir 
menggunakan Bald on Record (1.88% or 1/53), Positive Politeness (64.15% or 
34/53), Negative Politeness (7.55% or 4/53), and Off-Record (26.42% or 14/53). 
Jadi, Zakir sering menggunakan strategi Argument from Revelation dan Positive 
Politeness dengan menggunakan in-group identity markers untuk menunjukkan 
kedekatannya pada audiens meski mereka tidak saling kenal tapi Zakir sudah 
menganggap audiens sebagai bagian keluarganya. Hal ini bertujuan untuk 
mempengaruhi persepsi audiens. 
 
Kata Kunci: Argumen, Strategi berargumen, Strategi Kesopanan, Ceramah Zakir 
Naik 
 

Abstract 
 

This study aims to identify the politeness strategies included in argumentations 
used by Zakir Naik in his debate shows. This is a descriptive-qualitative research 
using the series stages, they are watching Zakir Naik’s debate shows, transcribing 
the video of Zakir Naik’s debate shows, signing the argumentation, gathering the 
data, coding, and analyzing. The object of this research is argumentation applied 
by Zakir Naik. The data source is Zakir Naik’s debate shows from YouTube. This 
study utilizes theory Brown and Levinson’s politeness theory (1987) to describe 
the politeness strategies of argumentation. Finally, this study can reveal the 
politeness strategy of argumentation. For emerging politeness strategies of 
argumentation, this study found Zakir applied Bald on Record (1.88% or 1/53), 
Positive Politeness (64.15% or 34/53), Negative Politeness (7.55% or 4/53), and 
Off-Record (26.42% or 14/53). In short, Zakir mostly utilizes Positive Politeness 
using in-group identity markers to show his closeness to the audience and make 
them as if a part of his big family to influence the audience’s perception. 
 
Keywords: Argumentation, Argumentation strategy, Politeness Strategy, Zakir 
Naik’s debate shows 
 
1. INTRODUCTION 

Argumentation develops rapidly in this era. Nowadays, people are free and 

easy to convey and deliver their arguments. The existence of mass media and 
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social media makes them easier to deliver arguments. For instance, people 

from teenagers up to adult nowadays are mad in social media, from Facebook, 

Twitter, Instagram, WhatsApp, Line, Path, YouTube, etc. From those social 

media, people can deliver their arguments easily whether it is right or wrong. 

Many of them deliver their arguments without critical thinking and it can 

cause hoax and fallacies. Therefore, people should be careful to deliver 

arguments and accept someone’s arguments. People must filter and screen all 

the arguments by their critical thinking and finding the evidence.  

 Beside social and mass media usage, critical argumentation often appears 

and raises in debate. In a debate, there are two sides disputing with a certain 

case. Those two sides often called as positive/affirmative team and negative 

team (2004: p.2). If we take a look at the debate, frequently we witness both 

sides try to defend their own arguments and perception. But debate has better 

value than delivering arguments through social and mass media because 

debate is usually based from critical and logical thinking and some supporting 

facts in the real life.  

 There are some researches conducting on argumentation, such as speech 

act of argumentation, discourse of argumenation and so on. Afterward, this 

study also interested to analyze argumentative utterances because usually the 

arguer has powerful language to influence the hearer. It will be so attractive to 

know how the language used by the arguer until He/She can make the hearer 

has same perception about something. Talking about arguer, Zakir Naik is 

someone very influential recently. He is not only a good arguer but also a 

remarkable debater. He likes delivering debate show from one country to other 

countries. He focuses on inter religion discussion. He often meets many 

people even important people from different religions to discuss and debate. 

And surprisingly, after having bitter debate they gradually can accept what 

Zakir Naik said and even they convert to be Moslem. 

 Regarding to the argumentation, actually there have been some researchers 

studied argumentation before. Lestari and Pratama (2015) showed that only 

one out of six skripsi presents argument systematically and logically by 

providing relevant reasons and evidence to support claims of arguments. And 

there is also one out of six students who can fulfill the specific skills of critical 
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thinking to build argument. Marija, Nevena, Anja, and Vladimir (2013) 

revealed that: 1) Argumentations skills are an important requirement within 

PISA tasks; 2) Serbian students are mostly successful at basic tasks of 

recognizing arguments or providing arguments for the given position; they 

face difficulties answering the tasks which require precise formulation of 

relevant arguments as well as those demanding meta-cognitive skills. Their 

performance is particularly poor on tasks requiring the combination of 

information from different sources or information presented in different 

formats (text, tables, or graphs); 3) There is a significant gap between the 

requirements for argumentation skills, students usually encounter and PISA 

reading literacy tasks. Morasso (2012) showed that there was a prominent 

relation between presentational devices (the lexical choices that build up the 

frame) and topical potential; contextual frames provide the implicit material 

premises (endoxa) which are at the basis of argumentations through which 

newspapers interpret and comment on the news. Nemeth and Kormos (2001) 

showed that in the repeated version of the task, familiarity with the task 

structure helped learners pay more attention to the informational content of 

their message, which was reflected in the higher number of supportive moves 

they produced. Participants were found to have better argumentation skills in 

their mother tongue and used a wider variety of pragma linguistic markers 

than in L2. The language development assumed to have taken place during 

one year and the argumentation training, however, did not result in better 

pragmatic and pragmalinguistic performance. Heri (2015) proves that four 

types of politeness strategies, they are bald on record, positive politeness, 

negative politeness and off record. The pragmalinguistic features of request 

consist of internal modification and external modifications. The factors 

contribute in choosing politeness strategies were consist of the payoffs as a 

priori consideration and the circumstances as sociological variables. And 

actually there are many other researches relating to politeness strategy that 

cannot be mentioned all.  

 The previous studies above focus on argumentation research and 

politeness strategy. Previous argumentation researches mostly criticized their 

speech act and discourse. But there are no a single research concerning 
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politeness strategy of argumentation. This is a gap. Thus, this thesis will be a 

novelty in argumentation research. This study will have broader focus and 

concentration. It will criticize the politeness strategy of argumentation. And 

the most different one is that argumentative utterances applied by Zakir Naik 

will be the data analysed. It is something different because Zakir Naik is 

Muslim debater who delivers all his arguments regarding to Islamic religion. 

So, it will be very attracting to conduct an exclusive research from an 

outstanding Muslim figure. 

 After all, this research emerges problem, namely: (1) What are the 

strategies of argumentation applied by Zakir Naik in his debate show? This 

research will concern to describe politeness strategies included in 

argumentation used by Zakir Naik in his debate show.  

2. METHOD 

In the process of organizing the research paper, the writer chooses 

argumentation as the object of the study particularly its politeness strategy. 

 The data source of this study is Zakir Naik’s debate show from one 

country to other countries taken from short videos in www.youtube.com. While 

the data are the argumentation applied by Zakir Naik in his remarkable debate 

show during this 2 years recently which has its English script. 

 Technique of data collection used by the writer is the documentation 

method. To accomplish this research, the writer applies the following steps:  

2.1 Watching Zakir Naik’s debate shows repeatedly. 

2.2 Transcribing the video of Zakir Naik’s debate shows. 

2.3 Signing the argumentation in the video of Zakir Naik’s debate shows 

2.4 Gathering the data of argumentation. 

2.5 To make it order, the writer uses the specific code.  

2.6 Analyzing the data 

 The technique of analyzing data in this research is by analyzing the 

politeness strategy of argumentative utterances in Zakir Naik’s debate shows 

and it is based on Brown and Levinson’s politeness theory (1987). 
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3. FINDING AND DISCUSSION 

3.1 Finding 

This study obtained 53 data of argumentations, this research reveals 4 kinds of 

politeness strategy, they are bald on record (1.88% or 1/53), positive 

politeness (64.15% or 34/53), negative politeness (7.55% or 4/53), and off-

record (26.42% or 14/53). This can be described in the diagram as follow:  

 
 

The diagram above represents the percentages of politenss strategy in 

Zakir Naik’s Arguments. Positive politeness is the first and the most common 

used by Zakir, namely 64.15% or 34 from 53 data. He prefers using positive 

politeness to show closeness to the audience. Based on Brown and Levinson’s 

theory, the positive politeness strategy used by Zakir has some functions, i.e. 

to notice and attend to hearer, to exaggerate, to use in-group identity markers, 

to seek agreement, to avoid disagreement, to presuppose/assert common 

ground, to offer or promise, to be optimistic, to include both speaker and 

hearer in the activity, and to give or ask for reasons. And from those functions, 

Zakir Naik frequently shows his positive politeness to use in-group identity 

markers, as the example below: 

Zakir : Brother, my debate show, I clearly told you we prefer calling Alloh by 
the Arabic word “Alloh” instead English for “God” (ZNL11/04/PP). 
 

Here, Zakir answered Bona’s question “Brother, my debate show, I 

clearly told you we prefer calling Alloh by the Arabic word ‘Alloh’ instead 

English for God.” The word Brother in his answer expressed closeness 

relationship. Zakir and Bona did not recognize each other before because 

Zakir is the speaker and Bona is one of the audience who just met Zakir. But 

Bald on Record Positive Politeness Negative Politeness Off‐Record

Percentage 1.88% 64.15% 7.55% 26.42%

0.00%

20.00%

40.00%

60.00%

80.00%

Percentages of Politeness Strategy in  Zakir Naik's Arguments 
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Zakir called him as his brother. In social group, brother is a part of family. In 

brief, Zakir called Bona as ‘brother’ as a part of his family to show his 

hospitality and closeness. Then, this datum belongs to the way of Use in-

group identity markers to express positive politeness strategy. 

The second rank is off-record that is 26.42% or 14 from 53 data. Based on 

Brown and Levinson’s theory, the off-record strategy used by Zakir has some 

functions, i.e. to presuppose, to use contradictions, to be ironic, to use 

metaphors, and to be over generalize. And from those functions, Zakir Naik 

frequently shows off-record of his politeness strategy to use contradictions, as 

the example below: 

Zakir : … So, pregnancy according to the Bible is a curse but if you read the 
Quran pregnancy is not a curse, pregnancy uplift the woman (ZNL14/03/OR). 

 

Here, Zakir raised contradiction between Bible and Quran. Zakir agreed 

that pregnancy according to the Bible was a curse, but on the contrary, 

according to Quran pregnancy uplift the woman instead. Here, Zakir clearly 

and successfully presented using contradiction as off record strategy. 

The third rank is negative politeness that is 7.55% or 4 from 53 data. 

Based on Brown and Levinson’s theory, negative politeness strategy used by 

Zakir has some functions, i.e. to be conventionally indirect and to be 

pessimistic. And being pessimistic is the common one, as the example below: 

Zakir : But what the Bible you have today is not completely the Word of 
God. (ZNL16/02/NP) 

 

Zakir clarified his argument that what the Bible most people have 

today is not completely the Word of God. This argument indicates pessimistic 

whether Bible most people have today is completely the Word of God or not. 

From his explanation, Zakir tends to conclude that the Bible most people have 

today is not completely the Word of God. 

And the most seldom one is bald on record that is 1.88% or 1 from 53 

data. Bald on Record strategy is a direct way to say a thing. It is direct, clear, 

obvious, concise, and unambiguous. It can be direct request; emergency, task 

oriented, alerting, request, etc. 
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Zakir: ...... You quoted surah Al Fatihah chapter number 1 verse 

number 5 and 6 that “show us the straight path” what is the shiraatal 

mustaqim? 

Femi : yes  

Zakir : This Quran is the shiraatal mustaqim. (ZNL08/01/BR) 

Femi : Oo yeah 

The short dialogue above shows that Zakir clarified what Femi had 

asked earlier. Until he came to the main question that what shiraatal mustaqim 

is. Without any further explanation, Zakir directly answered that question that 

The Quran is the shiraatal mustaqim. Here, Zakir did not answer Femi’s 

question with the broader explanation to reach the main answer. He use the 

direct answer instead. By this way, Zakir’s answer ‘This Quran is the shiraatal 

mustaqim’ belongs to Bald on Record Strategy. 

3.2 Discussion 

Comparing to the previous studies, this research has a bit similarity and 

obvious difference. This research aims to get to know the politeness strategies 

of argumentation, while other previous studies of argumentation have their 

own different aims, such as analayzing reasons and evidence, exploring 

persuasion and discourse strategy, revealing factors that influenced the 

development of argumentative skills, etc. This research focuses to investigate 

politeness strategy of argumentation. In the previous studies, This research 

showed kinds of research on politeness strategy. And it is so various but there 

is no a single research cencerning with politeness strategy in argumentation. 

Although the object is different from the previous ones, the method is similar 

with the previous ones. To know the politeness strategy of argumentative 

utterance, this research also applied Brown and Levinson’s politeness strategy 

as many researchers did before.  

 Here is the table of the finding: 
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Table 1. The Politeness Strategies of Zakir’s Argumentation in his debate 

shows 

No Politeness 
Strategy Strategy Number 

of Data Amount Percentage 

1.  Bald on 
Record 

Bald on Record 1 1 1.88% 

2.  Positive 
Politeness 

Noticing and Attending to Hearer’s 
interest/wants/needs/goods 

3 

34 64.15% 

Exaggerating  2 
Using in-group identity markers  10 
Seeking agreement  2 
Avoiding disagreement 1 
Presuppose/ raise/assert common ground  3 
Offering or promise  1 
Being optimistic 2 
Including both Speaker and hearer in the 
activity 

1 

Giving or asking for reasons 9 

3.  Negative 
Politeness 

Being conventionally indirect 1  
4 
 

7.55% Being pessimistic 3 

4.  Off-
record 

Presupposing 3 

14 26.42% 
Using contradiction 6 
Being ironic 1 
Using metaphors 2 
Over generalizing 2 

                TOTAL 53 100% 
 

 From 53 data of argumentative utterances, this research reveals 4 kinds of 

politeness strategy, they are bald on record, positive politeness, negative 

politeness, and off-record. And based on this findings, the research also finds 

out the ways to express each politeness strategies.  Positive politeness can be 

expressed by (1) noticing and attending to Hearer’s 

interest/wants/needs/goods, (2) exaggerating, (3) using in-group identity 

markers, (4) seeking agreement, (5) avoiding disagreement, (6) 

presuppose/raise/assert common ground, (7) offering/promise, (8) being 

optimistic, (9) including both Speaker and hearer in the activity, and (10) 

giving or asking for reasons. Besides that, negative politeness also can be 

expressed by (1) being conventionally indirect, and (2) being pessimistic. 

Such is off-record which can be expressed by (1) presupposing, (2) using 

contradictions, (3) being ironic, (4) using metaphors, and (5) over 

generalizing. And the biggest percentage of the politeness strategy expressed 
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by Zakir Naik in his debate shows is Positive Politeness, i.e. 34 data or 

64.15%. As we know that most of his general debate shows seems to be 

religion debates. By the use of Positive Politeness Strategy, it can relieve and 

release the debate shows from any strict debates. Furthermore, Zakir uses in-

group identity markers as Positive Politeness Strategy in most of his debate 

shows. It is proven in this research that Zakir frequently considers his 

audience as a part of his family, such as by saying brother and sister. It can 

represents that actually Zakir does not want to make debate or differences but 

on the contrary, he wants to make similarity and peace on this world. 
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