
DAFTAR PUSTAKA 

 

Adisaputro, G. 2014. Manajemen Pemasaran. Yogyakarta: Upp Stim Ykpn 

Andreti, Junio; Zhafira, Nabila H; Akmal, Sheila S; Dan Kumar, Suresh. 2013. 

The Analysis Of Product, Price, Place, Promotion And Service Quality 

On Customers’ Buying Decision Of Convenience Store: A Survey Of 

Young Adult In Bekasi, West Java, Indonesia. International Journal Of 

Advances In Management And Economics, Vol. 2, Issue 6, Pages 72-78. 

Atmaja, D.P., Adiwinata, M.F. 2013. Pengaruh Produk, Harga, Lokasi Dan 

Kualitaslayanan Terhadap Keputusan Pembelian. Jurnal Hospitality Dan 

Manajemen Jasa. 2(1), 12-23. 

Bolton, R. N And Drew, J.H. 1991. A Multistage Model  Of Costumers’ 

Assement Of Service Quality And Value. Journal Of Costumer 

Research, 17(4), 375-384. 

Briggs, S.R. and J.M.C., 1986. The Role of Factor Analysis in The Development 

and Evaluatbn of Personality Scales. 54(1), pp.106–148. 

Chepchirchir, Josphine Dan Leting, Mark. 2015. Effect Of Barnd Quality, Brand 

Prestige On Brand Pusrchase Intention Of Mobile Phone Brands: 

Empirical Assesment From Kenya. International Journal Of 

Management Science And Business Administration, Vol. 1, No. 1, 

October 2015 Pp. 7-14. 

Daud, Andrys. 2014. Positioning Garuda Indonesia Berdasarkan Persepsi 

Penumpang Rute 

De Matos, C. A., Ituassu, T. C & Rossi, C. A. V. 2007. Consumer Attitudes 

Toward Couterfeits; A Review And Extension. Journal Of Costumer 

Marketing, 24 (1), 3647 Pp.20-38. 

Elrod, T. 1991. “Internal Analysis Of Market Structure: Recent Developments 

And Future Prospects”, Marketing Letters, Vol. 2, August, Pp. 253-66. 

https://pemutihwajahadeeva.com/rekomendasi-skincare-terbaik-di-solo-lengkap-

dengan-alamat-klinik-dan-nomor-telepon/ 

Karnasih, Yesi Krista, Harisudin, Mohd., Dan Suprapto. 2014. Analisis Respon 

Konsumen Terhadap Faktor-Faktor Marketing Mix Dalam Pembelian 

Produk Luwak White Koffie Di Pasar Swalayan Kota Surakarta. 

https://pemutihwajahadeeva.com/rekomendasi-skincare-terbaik-di-solo-lengkap-dengan-alamat-klinik-dan-nomor-telepon/
https://pemutihwajahadeeva.com/rekomendasi-skincare-terbaik-di-solo-lengkap-dengan-alamat-klinik-dan-nomor-telepon/


Agriekonomika, Issn 9-772301-994005 Volume 3, Nomor 2, Page 152-

165 

 

Keller, K.L., 2014. Strategic Brand Management : Building, Measuring, and 

Managing Brand Equity 4th ed. S. Wall, ed., London: Pearson Education. 

Kiboro, G.W. & Karanja, E.M., 2015. Consumer Behavior Influence on Adoption 

of Electronic Commerce in Retail Stores. International Journal of 

Management, Accounting and Economics, 2(8), pp.872–881. 

 

Kidane, T.T., 2016. Factors Affecting Consumers ’ Purchasing Decision Through 

E-Commerce. International Conference on Industrial Engineering and 

Operations Management, pp.159–165. 

Kurniawan, P., & Sidharta, I. 2016. Servqual On Brand Image And Relationship 

Equity. International Review Of Managmenet And Marketing, 6(4). 866-

871. 

Melwinda, Wiwik; Dan Moelino, Nadya K. 2017. Analisis Peta Persepsi 

Pemilihan Atribut Produk Laptop Di Kalangan Mahasiswa Universitas 

Telkom Kota Bandung (Studi Pada Laptop Acer, Asus, Lenovo, Toshiba, 

Hp, Samsung Dan Apple). Bisnis Dan Iptek Vol.10, No. 1, April 2017, 

51-64 Issn : 2502-1559.  

Muis, M. dan A.W., 2013. Pengaruh Sikap , Norma Subyektif , Dan Persepsi 

Kontrol Perilaku Terhadap Intensi Karyawan Untuk Berperilaku K3 Di 

Unit Pltd Pt Pln ( Persero ) Sektor Tello Wilayah Sulselbar ( Aplikasi 

Tpb ) Effect Of Attitude , Subjective Norms , And Perceived Behaviora. 

skripsi, pp.1–12. 

Mustaniroh. Siti Assmaul; Mulyarto, Aunur Rofiq; Dan Nurkhasanah, Siti. 2011. 

Analisis Positioning Keripik Kentang Dengan Pendekatan Metode Multi 

Dimensional Scalling Di Kota Batu. Agrointek Volume 5, No. 2, Pages 

98-106. 

Nurhayati Dan M. Machfoedz. 2005. Manajemen Pemasaran. Yogyakarta:  

Liberty. 

Octavia, Ervina Dwi; Dan Sumowo, Seno. 2011. Analisis Positioning Produk 

Sabun Wajah (Facial Foam) Berdasarkan Persepsi Konsumen Di Kota 

Jember. Jurnal Sains Manajemen & Bisnis Indonesia, Volume I, No. 1, 

September 2011, Halaman 103-130. 



Penerbangan Surabaya – Jakarta. Balance Economics, Bussines, Management And 

Accounting Journal. Volume X/ No.19/ Juli 2014. Published By Faculty 

Of  Economic Muhammadiyah Surabaya  Issn 1693-9352 

Pertiwi Putri. 2008. Pola Pikir dan Tindakan Mahasiswi  Solo Pengguna Produk 

Skin Care Larissa. Skripsi. Universitas Sebelas Maret Surakarta. 

 

Salsabila, Nisa. 2017. Peta Positioning Uang Elektronik Berdasarkan Persepsi 

Masyarakat Di Indonesia Tahun 2017. Jurnal Riset Bisnis Dan 

Manajemen (Jrbm) Volume 10, No 2, Agustus 2017, Hal. 34-41 

Suharyati, Dan Febri, Adrianus. 2013. Analisis Perceptual Mapping Terhadap 

Produk Sepeda Motor Sport. Bina Widya, Volume 24 Nomor 3, Edisi 

April 2013, 151-162. 

Sutanto, Yuda Esdie. 2007. Skala Multidimensi. Skripsi Program Studi 

Matematika Jurusan Matematika Fakultas Sains Dan Teknologi. 

Universitas Sanata Dharma: Yogyakarta. 

Trianawati, Yunita Dewi; Amani, Husni; Dan Wulandari, Sari. 2016. Analisis 

Positioning Program Magister Teknik Iformatika Universitas Telkom 

Berdasarkan Perceptual Map Dengan Metode  Multidimensional 

Scalling. E-Proceeding Of Engineering : Vol.3, No.3 December 

2016,Page 5085-5091 


