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Motto

“Kegagalan hanya terjadi bila kita menyerah.”
(I_essing)

“Tiada Hari Tanpa Prestasi.”
“Pendidikan merupakan senjata paling ampuh yang bisa kamu
guhakan untuk merubah dunia.”
(Nelson Mandela)
“Cucces is the best revenge.”

“Your duty as a child is lifting your family pride.”

“Don’t be upset when people talk behind your back, you have to be
happy that you are the one in front.”

“Where there is a life, there is a hope.”

“Do not be a follower....be a [eader.”
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ANALISIS PENGARUH IKLAN, KUALITAS PRODUK DAN
KEPERCAYAAN MEREK TERHADAP MINAT BELI
KOSMETIK WARDAH PADA MAHASISWI FEB
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SURAKARTA

ABSTRAKSI

Analisis penelitian ini tentang pengaruh iklan, kualitas produk dan
kepercayaan merek terhadap minat beli. Studi yang dilakukan pada mahasiswi feb
universitas muhammadiyah surakarta. Sampel yang terambil dalam studi tersebut
sebanyak 100 responden yang menggunakan kosmetik wardah. Analisis data pada
penelitian ini menggunakan program SPSS 22.

Metode analisis yang dipergunakan adalah analisis regresi linier berganda,
uji validitas dan reliabilitas, serta uji asumsi klasik. Berdasarkan hasil analisis
yang ditemukan maka dapat dijelaskan bahwa iklan, kualitas produk, dan
kepercayaan merek berpengaruh signifikan terhadap minat beli dan kualitas
produk adalah variabel yang paling berpengaruh dominan terhadap minat beli. Hal
ini dapat dilihat dari t > t ane dan probabilitas > 0,05,

Dalam model yang dibentuk variabel iklan, kualitas produk, dan
kepercayaan merek mampu menjelaskan variabel minat beli sebesar 60,5% dan
sisanya 39,5 % masih dipengaruhi variabel lainnya.

Kata Kunci: Tklan, Kualitas Produk, dan Kepercayaan Merek
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ANALYSIS OF EFFECT OF ADVERTISING, QUALITY PRODUCT AND
BRAND TRUST ON INTEREST BOSS WARDAH COSMETIC
IN STUDENT FEB UNIVERSITY MUHAMMADIYAH
SURAKARTA

ABSTRACT

Analysis of this research on the influence of advertising, product
quality and brand trust on buying interest. The study conducted on female
university students of muhammadiyah surakarta. Samples taken in the
study were 100 respondents who used wardah cosmetics. Data analysis in
this study using SPSS 22 program.

The analysis method used is multiple linear regression analysis,
validity and reliability test, and classical assumption test. Based on the
results of the analysis found it can be explained that advertising, product
quality, and brand (rust have a significant effect on buying inferest and
product quality is the most dominantly influential variable on buying
interest. It can be seen from t arithmetic> ( table and probability> 0,05.

In the model formed advertising variables, product quality, and
brand trust able to explain the variable of buying interest by 60.5% and
the remaining 39.5% is still influenced by other variables.

Keywords: Advertising, Product Quality, and Brand Trust
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