DAFTAR PUSTAKA

Aaker, D. A., Kumar, V., Day, G. S., & Leone, R. (2009). Marketing Research
(7th edn., p.816). NY: John Wiley and Sons.

Aaker. 2008. Managemen Ekuitas Merek, alih bahasa Aris Ananda. Mitra Utama.
Jakarta.

Abdullah, Dayang Nailul Munna Abang dan Rozario, Francine. 2009. Influence of
Service and Product Quality towards Customer Satisfaction: A Case Study
at the Staff Cafeteria in the Hotel Industry. international Journal of Social,
Behavioral, Educational, Economic, Business and Industrial Engineering
Vol:3, No:5.

Assael, henry. 2001. Consumer Behavior 6" edition. New York: Thomson-
Learning.

Assauri. 2004. Marketing Management: Basic, Concept, and Strategy. Rajawali
Press, Jakarta.

Beneke, justin, Hayworth, claire, Hobson, robyn dan Mia, Zeenat. 2012.
Examining The Effect Of Retail Service Quality Dimensions On Customer
Satisfaction And Loyalty: The Case Of The Supermarket Shopper. Acta
Commercii, ISSN: 1680-7537.

Rahim, A. Ganiyu. 2016. Perceived Service Quality and Customer Loyalty: The
Mediating Effect of Passenger Satisfaction in the Nigerian Airline Industry
. International Journal of Management and Economics, No. 52, pp. 94-117

Bungin, Burhan. 2013. Metode Penelitian Sosial dan Ekonomi. kencana. Jakarta.

Consuegra. D Molina. 2007. An Integrated Model of Price, Satisfaction and
Loyality: An Empirical Analysis in Service Sector. Journal of Product &
Brand Managemen

Djarwanto. 2011. Stastistika Induktif, Edisi 5, cetakan ke 3. Penerbit BPFE.
Yogyakarta.

Garvin DA (1984). What does product quality really mean? Sloan Manage. Rev.,
25-43.

Ghozali, Imam. 2011. AplikasiAnalisis Multivariate Dengan Program IBM SPSS
19. Cetakan VI. Semarang: BadanPenerbitUniversitasDiponegoro

Giese, J. L., & Cote, J. A. (2000). Defining consumer satisfaction. Academy of
Marketing Science Review (online)

60



61

Gunadi, Nikita Prisilia. 2015. The Influence Of Product Quality And Consumer
Perception To Purchase Decision On Canon Dslr Camera In Manado.
Jurnal EMBA. Vol.3, No. 1, Hal. 212-219

Gupta, S., McLaughlin, E., and Gomez, M. 2007. Guest satisfaction and restaurant
performance. Cornell Hotel and Restaurant Administration Quarterly, 48,
284

Handoko, T. Hani. 2002. Management. 2 edition. BPFE, Yogyakarta.

Hasan, Ali. 2009. Marketing. Media Pressindo. Yogyakarta.

Herington, C., & Weaven, S. (2009). E-retai | i ng by banks: E-ser vice qual it y
and its importance to customer sat isfact ion. European Journal of

Marketing , 43(9), 1220-1231. doi:10.1108/03090560910976456

Indriantoro and Supomo. 2002. Research Methodology Business, Accounting and
Management. BPFE, Yogyakarta.

Jahanshahi, Asghar Afshar, dkk., 2011. Study the Effects of Customer Service and
Product Quality on Customer Satisfaction and Loyalty. International
Journal of Humanities and Social Science Vol. 1 No. 7

Kotabe and Helson. 2004. Global Marketing Managemen. John Wiley &Son.Inc,
USA.

Kotler, P dan Gary Armstrong. 2008. Prinsip-Prinsip Pemasaran. Edisi Kedua
belas. Jakarta: Erlangga.

Kotler, Phillip, 2003, Marketing Management, An Asian Perspective (Third
Edition), Prentice Hall, Pearson Education Asia Pte. Ltd., Singapore.

Kotler, Philip 2005. Manajemen Pemasaran, Analisis, Perencanaan,
Implementasi dan Kontrol. Jilid 1, Penerbit PT. Prenhallindo,Jakarta.

Kotler, Philip and Kaller, Kevin Lane, 2006, Manajemen Pemasaran, Edisi 12,
Indeks

Lupiyoadi, Rambat. 2001. Manajemen Pemasaran Jasa. Salemba Empat: Jakarta.

Mullins, Orville, Larreche dan Boyd. 2005. Marketing Management: A Stratgeic
Decision-Making Approach, 6™. New York: McGrow Hill.

Mullins, Walker, Boyd. 2008. Marketing Management: A Stratgeic Decision-
Making Approach. New York: McGrow Hill.



62

Robinson, S. 1999. Measuring service quality: current thinking and future
requirements. Marketing Intelligence and Planning, 17, 21-32.

Ruch. 1967. Pshychology and Life. 7 edition. Scott Foresman and Company,

Atlanta.

Shaharudin, Mohd Rizaimy, Mansor, Suhardi Wan, Hassan, Anita Abu, Omar,
Maznah Wan, dan Harun, Etty Harniza.2011. The relationship between
product quality and purchase intention: The case of Malaysia’s national
motorcycle/scooter manufacturer.  African  Journal of Business
Management Vol. 5(20), pp. 8163-8176

Subihaini. 2001. “Analisis Konsekuensi Kualitas Layanan pada Perilaku
Konsumen.” Jurnal Bisnis dan Strategi. Tahun V1,h.99-115.

Sugiyono, 2010. Metode Penelitian Bisnis (Pendekatan Kuantitatif, kualitatif, dan
R&D), Alfabeta, Bandung.

Sugiyono. 2014. Metodologi Penelitian Kuantitatif. Cetakan Keduabelas. Edisi
Revisi. Bandung: Alfabeta

Tjiptono ,Fandy. 2008. Strategi Pemasaran, Edisi 3. penerbit Andi. Yogyakarta

Vatjanasaregagul, Ladda, dan Wang, Hwei, Cheng. 2007. The Impact Of Service
Quality And Consumer Decision Factors On Brand Equity. International
Business & Economics Research Journal, Vol. 6, No.

Wiyono, Gendro. 2011. Merancang penelitian Bisnis dengan alat analisis SPSS
17.0 dan SmartPLS 2.0. Yogyakarta: UPP STIM YKPN

Zeithmal V.A, dkk. 2009. Service Marketing. Fifth Edition. New York: McGraw-
Hill International Edition



