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CHAPTER I 

INTRODUCTION 

A. Background of the Study 

Language has function as a media communication. Language is a 

system of visual, auditory, or situational constraints. English becomes 

more important when the globalization starts to widespread throughout the 

world. Now all of people in the world use English as a means of 

communication. When we talk about communication, language is one of 

the important elements used in communication. In a communication 

people needs language through speech and writing. They have different 

transmission system. Speech is transmitted by sound waved originated in 

speaking and received in reading. Writing can be found in various media 

such as books, novel, newspaper, magazine, etc.  

There are many aspects of life. One of them is economic aspect. 

Economic aspect is one thing that can not be separated from people’s daily 

life in the world. Almost every time, people talk about economics. Talking 

about economic is always related to business. We see million of people 

performs business everyday, among them are successful in expanding their 

endeavor. Business activity is the most interesting for them, however we 

also find people who fail in their business. 

In business, someone will do everything to get the maximum profit 

and the success of his/her company. One of their efforts is through 

advertisement. It figures in each of people lives everyday. People see it on 



television, in newspaper, in magazine, on trash containers, in mails, on 

matchbook covers, on buses and taxicabs and on billboard. People hear it 

on radio and in supermarkets. The purposes of advertisements are to 

influence and motivate the public to buy and use the product or services or 

to follow the ideas. The advertisers spread the information of their 

products by using good and effective language. By using good and 

effective language, the customers will get impression of the product 

offered then they will decide to buy them. 

The use of language in advertisement can be seen on slogans on the 

package of the products. Slogans play an important role to attract 

consumers. When the people read the electronic slogan, it is expected that 

people will directly know the advertised products. According to Gaw (in 

Wahyu, 2007: 2) there are some aspects to consider when creating a slogan 

of advertisement, namely : 

1. A slogan should be easy to remind. So, it is simple, brief and striking 

words and sentences. 

2. A slogan represents the superiority, excellent, and function of the 

advertised products and service 

3. A slogan should reflect the mood or split of the products or services 

and of the message conveyed by the advertisement 

In this research, the researcher will analyze electronic products 

because the researcher observes electronic products which often use 

English language in the slogan. A slogan of electronic products is needed 



to persuade consumers to buy the product, when they read it on the 

package or advertisement. The several slogans are made by producers to 

persuade the consumer. Although some media have different ways to 

introduce their products, they have same function namely informing and 

influencing the society. So, an advertisement needs the use of particular 

language to communicate and to persuade.  

Although there is someone study English slogan of Cosmetic and 

Food products, but there is not someone study English slogan of electronic 

products, so the researcher interest to study it. Below is one of the 

examples of English slogan of electronic products: 

ARISTON: “ The heart of your home ” 

   NP 

  Det  NP 

   N          PP 

  The  heart     of your home 

The data includes into NP form. The meaning of this data includes into 

the connotative meaning. And the function of slogan is Persuasion in 

slogans.  

Based on the phenomena, the researcher is interested in analysis 

entitled “ A LINGUISTIC ANALYSIS ON ENGLISH SLOGAN OF 

ELECTRONIC PRODUCTS ” 

 

 



B. Previous Study 

There have been some studies about slogans analysis conducted by 

some students of the Teacher Training and Education Faculty in 

Muhammadiyah University of Surakarta on their research paper. 

The first researcher is Wahyu Andi Nugraha, from Muhammadiyah 

University of Surakarta, 2007. His study is entitled “A Linguistic analysis 

on English Slogan of Cosmetic and Food products “. He focuses on the 

linguistic form, the meaning and the types of slogan. Finally he concluded 

that the most general linguistic form of cosmetic and food product slogans 

is the noun phrase, use conceptual meaning and the connotative meaning, 

and use the slogan promoting benefit and promoting unique features.  

The second researcher is Dian Esti Pratiwi, from Muhammadiyah 

University of Surakarta, 2007. Her study is entitled “A Pragmatic Study on 

Clothes advertisement Slogans in Aneka Magazine issued in January – 

September 2006”. She focuses on the form and the intention of clothes 

advertisement slogan in Aneka Magazine from Pragmatic perspective. At 

the end of the research, she conclude that there are two forms of linguistic 

forms which are found, namely phrase and sentence, and the intentions of 

clothes advertisement slogans found are persuading, asserting, informing, 

and offering.    

 

 

 



C. Problem Statements 

Based on the background of the study, the researcher formulates the 

problem as follows : 

1. What are the linguistic forms of English slogan of electronic products? 

2. What are the meanings of English slogan of electronic products?, and 

3. What are the functions of English slogan of electronic products? 

 

D. Problem Limitation 

In this research, the researcher limits the problem in discussing 

English slogans of various electronic products. The electronic products 

sold in supermarket or a self-service store. The researcher focuses on the 

form of English slogan used in electronic products based on linguistic 

form, the meaning of English slogan used in electronic products using 

semantics approach, and the functions of English slogan of electronic 

products based on the function of slogan. 

 

E. Objective of the Study 

The objectives of the study are as follows : 

1. to describe the linguistics form of English slogan of electronic 

products,  

2. to describe the meaning of English slogan of electronic products, and 

3. to describe the function of English slogan of electronic products. 

 



F. Benefit of the Study 

1. Theoretical Benefit 

a. Giving more contribution to enlargement of English slogans. 

b. Giving more information about English slogan to the students. 

c. Providing student with rich information of references about 

English used in electronic products. 

2. Practical Benefit 

a. To enrich the researcher’s knowledge about linguistics work, 

especially in understanding English slogan used in electronic 

products. 

b. The result of the study becomes one of the references in studying 

of English slogan of electronic products. 

 

G. Research Paper Organization 

The research paper organization of “A Linguistic Analysis on 

English Slogan of Electronic Products” consist of five chapters are as 

follows: 

Chapter I is Introduction that consists of background of the study, 

previous study, problem statement, problem limitation, objective of the 

study, benefit of the study, and research paper organization. 

Chapter II is Underlying Theory that consists of Linguistic Form, 

Kinds of meaning, and Slogan. 



Chapter III is Research Method that consists of type of the 

research, object of the research, type of data and data sources, method of 

data collection, and technique of data analysis. 

Chapter IV is Data Analysis and Discussion that consists of data 

analysis and discussion of the research finding. 

Chapter V is Conclusion and Suggestion.  

 


