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ABSTRACT

This study aims to analyze and prove empirically. (1) the influence of Brand
Awareness on Purchase Decision. (2) To analyze the effect of Perceived Quality
on Purchase Decision.(3) To analyze the influence of the Brand Association on
the Purchase Decision.(4) To analyze the effect of Brand Loyalty to Purchase
Decision. (5) To analyze the Influence of Brand Awareness, Quality Impression,
Brand Associations, and Brand Loyalty to Purchase Decision. Quantitative
research type with survey approach. The population in this study is a student of
Muhammadiyah University of Surakarta. Samples taken amounted to 120 people
who had bought and used Asus Laptop, with purposive sampling method, the
sampling is limited to the specific types of information that match the criteria of
the researcher. Data analysis technique in this research use : (1) Test of
instrument quality of data used validity test with Bivariate Pearson, (2) Test
reliability with cronbach alpha, (3) Classic Assumption Test with Normality Test
using Kolomogorof Smirnov method, Multicolinearity Test by looking at
Tolerance and Variance Inflation Factor (VIF), Heteroskedasticity Test using
Glejser test, (4) Hypothesis Test using Regression Coefficient Test and Test t, (5)
The Model Feasibility Test uses F Test and Coefficient of Determination. The
result of the research shows that Brand Awareness has a significant effect on
Purchase Decision, Perceived Quality has influence to Purchase Decision, Brand
Association, Brand Loyalty has an effect on Purchasing Decision and Brand
Awareness, Impression Quality, Brand Associations, and Brand Loyalty have
significant and simultaneous influence on Purchase Decision

Keywords : Brand Awareness, Perceived Quality, Brand Association, Brand
Loyalty.
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ABSTRAKSI

Penelitian ini  bertujuan untuk menganalisis dan membuktikan
secaraempiris (1) pengaruh Kesadaran Merek (Brand Awareness) terhadap
Keputusan Pembelian. (2) Untuk menganalisis pengaruh Kesan Kualitas
(Perceived Quality )terhadap Keputusan Pembelian. (3) Untuk menganalisis
pengaruh Asosiasi Merek (Brand Association) terhadap Keputusan Pembelian. (4)
Untuk menganalisis pengaruh Loyalitas Merek(Brand Loyalty) terhadap
Keputusan Pembelian. (5) Untuk menganalisis Pengaruh Kesadaran Merek, Kesan
Kualitas, Asosiasi Merek, dan Loyalitas Merek terhadap Keputusan Pembelian.
Jenis penelitian kuantitatif dengan pendekatan survey. Populasi dalam penelitian
ini adalah Mahasiswa Universitas Muhammadiyah Surakarta.Sampel yang
diambil berjumlah 120 orang yang pernah membeli dan memakai Laptop Asus,
dengan metode purposive sampling, yaitu pengambilan sampel yang dibatasi pada
tipe-tipe spesifik dari informasi yang sesuai kriteria peneliti. Teknik analisis data
dalam penelitian ini menggunakan: (1) Uji kualitas instrumen data dipergunakan
uji validitas dengan Bivariate Pearson (2)Uji reliabilitas dengan cronbach alpha,
(3) Uji Asumsi Klasik dengan Uji Normalitas menggunakan metode Kolomogorof
Smirnov, Uji Multikolinieritas dengan melihat Tolerance and Variance Inflasion
Factor (VIF), Uji Heteroskedastisitas menggunakan uji Glejser, (4) Uji Hipotesis
menggunakan Uji Koefisien Regresi dan Uji t (5) Uji Kelayakan Model
menggunakanUji  F dan Koefisien Determinasi. Hasil Penelitian menunjukkan
bahwa Kesadaran Merek (Brand Awareness) berpengaruh signifikan terhadap
Keputusan Pembelian, Kesan Kualitas (Perceived Quality) berpengaruh terhadap
Keputusan Pembelian, Asosiasi Merek (Brand Association), Loyalitas Merek
(Brand Loyalty) berpengaruh pada Keputusan Pembelian, dan Kesadaran Merek,
Kesan Kualitas, Asosiasi Merek, dan Loyalitas Merek berpengaruh signifikan dan
simultan terhadap Keputusan Pembelian

Kata Kunci: KesadaranMerek (Brand Awareness), Kesan Kualitas (Perceived

Quiality), Asosiasi Merek (Brand Association), Loyalitas Merek
(Brand Loyalty).
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