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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis pengaruh brand experience dan
switching cost terhadap costumer loyalty. Populasi yang menjadi objek
penelitian ini adalah Mahasiswa Universitas Muhammadiyah Surakarta.
Sampel yang digunakan sebanyak 150 mahasiswa dengan menggunakan
metode Purposive Sampling . Metode analisis yang digunakan dalam
penelitian ini adalah metode analisis regresi berganda. Hasil penelitian
berdasarkan uji hipotesis secara parsial (uji t) menunjukkan bahwa variabel
brand experience dan switching cost secara signifikan berpengaruh terhadap
costumer loyalty. Hasil uji koefisien determinasi (R2) diperoleh R square
sebesar 0,369. Hal ini menunjukkan bahwa costumer loyalty dapat
dijelaskan oleh variabel pengaruh brand experience dan switching cost
sebesar 36,9%, sedangkan 63,1% dipengaruhi oleh faktor-faktor lain diluar
variabel yang diteliti.

Kata kunci: brand experience, switching cost, costumer loyalty
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ABSTRACTION

This study aims to analyze the influence of brand experience and switching
cost to customer loyalty. The population that became the object of this
research is a student of Muhammadiyah University of Surakarta. The
sample used is 150 students using Purposive Sampling method. The method
of analysis used in this study is the method of multiple regression analysis.
The result of research based on partial hypothesis test (t test) shows that
brand experience and switching cost variable significantly influence
costumer loyalty. The result of determination coefficient test (R2) obtained
R square equal to 0,369. It shows that costumer loyalty can be explained by
variable influence of brand experience and switching cost equal to 36,9%,
whereas 63,1% influenced by other factors outside of variable which is
studied.

Keywords: brand experience, switching cost, costumer loyalty
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