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ABSTRAK

ANALISIS PENGARUH WORD OF MOUTH TERHADAP MINAT BELI
KONSUMEN ICE CREAM MERK AICE
(Studi kasus pada masyarakat umum khususnya di wilayah Surakarta)

Oleh:
Afif Nashir Ar-Rafi
B 100130234

Tujuan penelitian ini adalah untuk menganalisis bagaimana pengaruh word
of mouth terhadap minat beli konsumen pada ice cream merk AICE. Penelitian ini
menggunakan pendekatan kuantitatif. Sampel dalam penelitian ini adalah 150
konsumen yang berdomisili di Surakarta dengan menggunakan metode non-
probability sampling serta teknik purposive. Instrumen penelitian ini
menggunakan kuesioner atau angket yang diisi langsung oleh responden yaitu
para konsumen ice cream merk AICE.

Pengujian dalam penelitian ini menggunakan SPSS versi 20 dalam analisis
regresi linear berganda diketahui bahwa variabel word of mouth berpengaruh
positif dan signifikan terhadap minat beli. Hasil uji t dari word of mouth sig. <
0.05, secara parsial variabel independen berpengaruh positif terhadap variabel
dependen diterima. Hasil uji f menunjukkan bahwa variabel independen secara
bersama-sama berpengaruh positif terhadap variabel dependen diterima. Koefisien
Determinasi (R?) menunjukkan bahwa word of mouth mampu mempengaruhi
minat beli ice cream merk AICE sebesar 39.9% dan sisanya 60.1% dijelaskan oleh
faktor atau variabel lain diluar model.

Kata kunci: Word of Mouth, Minat Beli
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ABSTRACTION

The objective of this research is to analyze the effect of word of mouth on
Consumer Purchase Intention at AICE ice cream brand. This research applied
quantitative approach. The sample of this research is 150 consumers who are
domiciled in Surakarta, collected using non-probability sampling and purposive
technique. This research instrument uses a questionnaire that filed directly by the
respondents, the consumer of AICE ice cream brand.

The terst in this study using SPSS version 20. In a linear multiple regression
analysis, known that the variable word of mouth has positives significant effect on
Consumer Purchase Intention. T test resume of the word of mouth obtained sig.<
0.05, partially independent variables positive effect on the dependent variable is
received. F test showed that all varibles independently has positive effect on the
dependent variable was received. Determination of coefficient (R2) shows that
word of mouth were able to influence the purchase intention at AICE ice cream
brand by 39.9% and the reamining 60.1% explained by factor or other variable
outside of the model.

Keywords: Word of Mouth, Purchase Intention
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