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ABSTRAK 

 

Rofi‟i Zarkasyi / A310130060. STUDI EKSPLORASI DAN ANALISIS 

KEBUTUHAN PEMBELAJARAN TEKS IKLAN DI SMA. Skripsi. Fakultas 

Keguruan dan Ilmu Pendidikan. Universitas Muhammadiyah Surakarta.  

 

Penelitian ini memiliki tiga tujuan. (1) Memaparkan rencana pelaksanaan 

pembelajaran teks iklan. (2) Mengkaji bahan ajar teks iklan, (3) Mengeksplorasi 

kebutuhan guru dan siswa terhadap bahan ajar teks iklan. Penelitian ini bersifat kualitatif 

deskriptif. Data berupa Rencana Pelaksanaan Pembelajaran (RPP) dan bahan ajar teks 

iklan. Sumber data berasal dari Rencana Pelaksanaan Pembelajaran (RPP) dan buku teks 

bahasa Indonesia di SMA Negeri 1 Godong. Data dikumpulkan menggunakan metode 

wawancara, simak dan catat. Hasil penelitian ada tiga hal. (1) Pembelajaran teks iklan di 

SMA Negeri 1 Godong mengunakan kurikulum 2013 dan dilaksanakan sesuai dengan 

sistematika kurikulum 2013. (2) Secara keseluruhan bahan ajar tergolong dekat dengan 

peserta didik dan dapat memotivasi untuk mengetahui hal-hal baru, tetapi ada beberapa 

ilustrasi yang kurang sesuai untuk mendukung pembelajaran dan memotivasi peserta 

didik. (3) Kebutuhan bahan ajar guru secara keseluruhan telah terpenuhi. Sedangkan 

kebutuhan peserta didik Pertama, peserta didik membutuhkan bahan ajar yang mudah 

dijumpai dan dekat dengan kehidupan sehari-hari. Kedua, bahan ajar teks iklan 

menggunakan kalimat yang menarik dan mudah dipahami. Ketiga, ilustrasi yang 

ditampilkan menarik, sesuai dengan kalimat dalam iklan dan sesuai prosuk yang 

ditawarkan. Keempat, Bahan ajar yang digunakan merupakan produk yang sedang 

dibutuhkan peserta didik. Kelima, bahan ajar teks iklan memberikan tawaran diskon, 

berhadiah, dan promo menarik lainnya. 

Kata kunci: bahan ajar, pembelajaran, teks iklan. 
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ABSTRACT 

Rofi’i Zarkasyi / A310130060. EXPLORATION STUDY AND ANALYSIS OF 

ADVERTISEMENT TEXT LEARNING NEEDS IN SENIOR HIGH SCHOOL. Final 

Project. Faculty of Education, Muhammadiyah University of Surakarta 

 

This research has three goals. (1) describe the learning implementation plan of 

advertisement text. (2) examine the teaching materials of the advertisement text, (3) 

explore the teachers and students needed on teaching materials of advertisement text. 

This research is qualitative descriptive. The data are Learning Implementation Plan and 

teaching materials of advertisement text. The data source comes from the Learning 

Implementation Plan and the Indonesian textbook at SMA Negeri 1 Godong. Data were 

collected using interview method, see, and note. The results of the research are three 

goals. (1) advertisement text learning in SMA Negeri 1 Godong using curriculum 2013 

and implementedbased oncurriculum 2013 systematics. (2) Overall, teaching material 

are close to students and can motivate to know a new thing, but there are some 

illustrations that less appropriate to support learning and motivatingstudent. (3) 

Teacher learning material needs are totally completed. While, the student needs first is 

teaching materials that are easy to find and close to the daily life. Second, the teaching 

materials of advertisement text used interesting and simple sentences. Third, the 

illustrations that displayed are interesting,appropriate with the sentence in the 

advertisement and appropriate with the product that offered. Fourth, teaching materials 

that used are appropriate with the product that student needed. Fifth, advertising text 

teaching materials offer a discounts, prizes, and other exciting promotions. 

Keywords: learning materials, learning, advertisement text. 
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