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MOTTO 

 

“Man Jadda Wajada (Siapa bersungguh-sungguh pasti berhasil) 

Man Shabara Zhafira (Siapa yang bersabar pasti beruntung) 

Man Sara Ala Darbi Washala (Siapa Menapaki Jalan-Nya akan sampai ke tujuan)” 

 

Learn from yesterday, live for today, hope for tomorrow 

(Albert Einstein) 

 

Bermimpilah tentang apa yang ingin kamu impikan, 

pergilah ke tempat-tempat kamu ingin pergi, jadilah 

seperti yang kamu inginkan, karena kamu hanya memiliki 

satu kehidupan dan satu kesempatan untuk melakukan hal-

hal yang ingin kamu lakukan 

(Khalil Gibran) 

 

Everything will come those we keep trying determination and 

patience 

(Edison) 
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Pengaruh Green Perceived Value, Green Perceived Risk dan Green Trust 

Terhadap Green Purchase Intention The Body Shop di Wilayah Karasidenan 

Surakarta 

 

Oleh: 

Nur Rahmawati Ida Rosiana 

NIM: B100130106 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui: (1) Pengaruh green perceived 

value terhadap green purchase intention The Body Shop di wilayah Karasidenan 

Surakarta (2) Pengaruh green perceived risk terhadap green purchase intention 

The Body Shop di wilayah Karasidenan Surakarta (3) Pengaruh Green Trust 

terhadap Green Purchase Intention The Body Shop di wilayah Karasidenan 

Surakarta. Penelitian ini menggunakan metode kuantitatif. Sampel dalam 

penelitian ini adalah konsumen dari The Body Shop sebanyak 100 responden 

dengan teknik pengambilan data menggunakan kuesioner. Teknik analisis data 

yaitu menggunakan analisis regresi linear berganda, uji asumsi klasik, uji F, uji 

koefisien determinasi (R2) dan uji t. hasil penelitian ini menunjukkan terdapat 

pengaruh secara parsial antara variabel independen dengan variabel dependen. 

Analisis data uji F diketahui bahwa atribut green perceived value, green perceived 

risk dan green trust secara bersama-sama berpengaruh signifikan terhadap green 

purchased intention The Body Shop di wilayah Karasidenan Surakarta. 

 

Kata Kunci: Green Marketing, Green Perceived Value, Green Perceived Risk, 

Green Trust, Green Purchased Intention 
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The influence of Green's Perceived Value, Perceived Risk and Green Trust 

against the Green Purchase Intention of The Body Shop in the area 

Karasidenan of Surakarta 

 

By: 

Nur Rahmawati Ida Rosiana 

NIM: B100130106 

 

ABSTRACT 

 

This research aims to know the: (1) the influence of perceived value green against 

green purchase intention of The Body Shop in Karasidenan area of Surakarta (2) 

influence of perceived risk green against green purchase intention of The Body 

Shop in the region of Surakarta Karasidenan (3) the influence of the Green Trust 

against the Green Purchase Intention of The Body Shop in the locality of 

Karasidenan. This research using quantitative methods. The sample in this 

research is the consumer of The Body Shop as much as 100 respondents with 

engineering data retrieval using the questionnaire. Technique of data analysis 

that is using multiple linear regression analysis, classic assumption test, test, test 

the determination of the coefficient F (R2) and test t. results of the research there 

shows the influence of partially between independent variable with the dependent 

variable. Analysis of test data F note that green attributes perceived value, 

perceived risk and green green trust are jointly significant effect against green 

purchased intention of The Body Shop in the locality of Karasidenan. 

 

Keywords: Green Marketing, Green's Perceived Value, Perceived Risk, Green 

Green Trust, Green Purchased Intention 
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