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ABSTRAK

Penelitian ini dilakukan pada mahasiswa Universitas Muhammadiyah
Surakarta.Ukuran sampel yang di ambil sebanyak 100 mahasiswa Universitas
Muhammadiyah Surakarta. Pengambilan sampel menggunakan metode Quota
sampling karena jumlah tertentu(kuota) denganciri-ciri tertentu pada pembelian
handphone merek Samsung dan lebih sederhana karena pengambilannya sampel
dari populasi dilakukan secara acak tanpa memerhatikan strata yang
adadalampopulasiitu.Untuk mengetahui bagaimana pengaruh antara variabel
kualitas produk, citra merek dan harga terhadap keputusan pembelian maka
digunakan analisis regresi linier berganda, uji-F dan uji t digunakan untuk
mengetahui signifikan tidaknya hubungan antara variabel kualitas produk, citra
merek, dan harga terhadap keputusan pembelian baik secara serentak maupun
parsial.

Hasil penelitian menunjukkan bahwa kualitas produk berpengaruh
positifterhadap keputusan pembelian handphone merek Samsung padamahasiswa
Universitas Muhammadiyah Surakarta.Kedua, citra merek berpengaruh positif
terhadap keputusan pembelian handphhone merek Samsung padamahasiswa
Universitas Muhammadiyah Surakarta.Ketiga, Harga berpengaruh positif terhadap
keputusan pembelian handphone merek Samsung padamahasiswa Universitas
Muhammadiyah Surakarta.

Kata Kunci : Kualitas Produk, Citra Merek, Harga, Keputusan Pembelian.
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ABSTRACT

This research was conducted on students of Muhammadiyah University of
Surakarta. Sample size taken as many as 100 students of Muhammadiyah
University of Surakarta. Sampling using the Quota sampling method due to a
certain amount (quota) with certain characteristics on the purchase of samsung
brand mobile phones and more simple because the sampling of the population is
done randomly without taking into account the strata in the population. To know
how influence between variable of product quality, brand image and price to
purchasing decision hence used multiple linear regression analysis, F-test and t
test is used to know significance of relationship between product quality variable,
brand image, and price to purchasing decision either Simultaneously or partially.
The results showed that product quality positively affect the purchasing decision
of Samsung brand mobile phone at the students of Muhammadiyah University of
Surakarta. Secondly, the brand image has a positive effect on the purchasing
decision of Samsung brand handphhone at the students of Muhammadiyah
University of Surakarta. Third, the price has a positive effect on the purchasing
decision of Samsung brand mobile phone at the students of Muhammadiyah
University of Surakarta.

Keywords: Product Quality, Brand Image, Price, Purchase Decision.



DAFTAR ISI

HALAMAN JUDUL ..ottt i
HALAMAN PENGESAHAN ...t i
HALAMAN PERNYATAAN ..ottt iii
MOTTO e v
PERSEMBAHAN ..ottt Vv
KATA PENGANTAR .ot Vi
ABSTRAK ...ttt viii
ABSTRACT ..ttt IX
DAFTAR TSI ..o X
DAFTAR TABEL ...ttt Xii
DAFTAR GAMBAR ... e Xiii

BAB | PENDAHULUAN

A. Latar Belakang Masalah.............ccccooiiiiiiniiic e 1
B. Rumusan Masalah ... 6
(O I U U OSSPSR 6
D. Manfaat Penelitian..........cccooveriiiiiiiiiseseee e 7
E. Sistematika Penulisan . 8

BAB Il TINJAUAN PUSTAKA

A, TINJAUAN TEOM .. 10
1. Kualitas Produk ..o 10
2. CITAIMEIEK ..o 12
3o HAIQA .o 13
4. Keputusan Pembelian..........cccoovviiiiiiiiieienseseseeeeees 14



B. Kerangka Pemikiran...........cccoooiiiiiiiinnnneeeeeee e 17
C. Penelitian Terdahulu ..........cccovviiiiieie e 18
D. HIPOTESIS .t 23

BAB Il METODE PENELITIAN

AL JeniS Penelitian ..o 26
B. Variabel Penelitian dan Definisi Operasional Variabel ............... 26
C. Desain Pengambilan Sampel.........ccccooviiiiiiiincieeee, 29
D. Data dan SUmMbDer Data...........cccevvereiieiineieeie e se e 29
E. Metode Pengumpulan Data..........ccccoeeevinieiiniieece e, 30
F. Instrumen Pengumpulan Data............cccccvevveiieiecie i, 31
G. Metode ANalisiS Data.........cocveieierieiieniiiesisesee e 31

BAB IV ANALISIS DAN PEMBAHASAN

A. DESKIIPST DAt .......cceiiiiieieieiie s 37

B. ANAliSIS Data ...coooeeeeeeeeeeeeeeeee e 39

C. PembahaSan .......cooooo oo 52
BAB V PENUTUP

A KESIMPUIAN......eoiiicie e 57

B. Keterbatasan Penelitian ........cc.veeeeeeeeeee e, 60

G SATAN=SATAN ...ttt e e e e e e e e e e ee e e e seeeeeeeeennnaeeeeeeeeeennnnns 60

DAFTAR PUSTAKA

LAMPIRAN

Xi



DAFTAR TABEL

Tabel 1.1 Pengguna Smartphone di Indonesia 2016-2019 ............cccccvevvvrenee. 2
Tabel 1.2 Market Share Smartphone Samsung Tahun 2016 ..........c...ccceevennee. 5
Tabel V.1 Karakteristik Responden Berdasarkan Jenis Kelamin................. 37
Tabel V. 2 Karakteristik Responden Berdasarkan Fakultas.......................... 37
Tabel IV.3 Karekterisktik Responden Berdasarkan Uang Saku.................... 38
Tabel 1V. 4 Rangkuman Validitas Instrumen Kualitas Produk (Xi).............. 40
Tabel 1V. 5 Rangkuman Validitas Instrumen Citra Merek (X2) ......ccccovenenne 40
Tabel 1V. 6 Rangkuman Validitas Intrumen Harga (X3) ......ccccocevveieivennenne 41
Tabel IV.7 Rangkuman Validitas Instrumen Keputusan Pembelian (Y)....... 41
Tabel 1V. 8 Hasil Reliabilitas............cooviiiiiiiie e 42
Tabel 1V. 9 Hasil Pengujian Normalitas.........c.cccceevviviiieviiie e 43
Tabel IV. 10 Hasil Pengujian Multikolinieritas...........ccccoceveninenininciennn, 44
Tabel 1V.11 Hasil Uji Heteroskedastisitas............cccceeveeveiiieiiene e 44
Tabel IV. 12 Rekapitulasi Regresi Linear Berganda ...........ccccocvvenencniennnn 45
TabEl IV. L3 UJI L 46
TaADEI IV. 14 UJI Foee e 50
Tabel IV. 15 Uji Koefisien Determinasi (R%).........ocoeveveeemeeereeeseeseesesnernnns 52

xii



DAFTAR GAMBAR

Gambar 2.1 Kerangka PemiKiran...........cccceoveiiiiiiie e

Xiii



