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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh faktor kualitas layanan,
sikap konsumen, dan lokasi berpengaruh terhadap loyalitas pelanggan menggunakan
jasa AHASS Cahaya Sakti Motor Karangpandan. Populasi dan sampel yang
digunakan dalam penelitian ini adalah orang yang datang menggunakan jasa AHASS
Cahaya Sakti Motor di Karangpandan sebanyak 40 responden. Pegujian hipotesis
dalam penelitian ini menggunakan alat analisis uji validitas, uji reliabilitas, uji
asgmsi klasik, analisis regresi linier berganda, uji t, uji F, dan koefisien determinasi
(R9).

Hasil penelitian menunjukkan bahwa kualitas layanan berpengaruh positif
dan signifikan terhadap loyalitas pelanggan, sikap konsumen berpengaruh positif dan
signifikan terhadap loyalitas pelanggan, dan lokasi berpengaruh positif dan
signifikan terhadap loyalitas pelanggan. Ketiga pengujian hipotesis tersebut dapat
dibuktikan dengan uji t. Kualitas layanan, sikap konsumen, dan lokasi secara
bersama-sama berpengaruh pengaruh positif dan signifikan terhadap loyalitas
konsumen, hal ini dapat dibuktikan dengan uji F. Hasil pengujian koefisien
determinasi (R? menunjukkan bahwa kualitas layanan, sikap konsumen, dan lokasi
mampu menjelaskan variabilitas loyalitas pelanggan sebesar 54,1%.

Kata Kunci: Kualitas Layanan, Sikap Konsumen, Lokasi, Proses dan Loyalitas
Pelanggan
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ABSTRACT

This research aim to test influence of factor of service quality, consumer
attitude, and location to having an effect on to customer loyality use service of
AHASS Cahaya Sakti Motorof Karangpandan. Population and sample which are
used in this research oneof who come using service of AHASS CahayaSakti Motorin
Karangpandan counted 40 respondent. The hypothesis tested in this research use
analyzer test of validity, reliabilities test, the classical assumption test, analysis of
doubled linear regression, t test, F test, and coefficient of determines (R?).

Result of research indicate that the service qualityhave an effect on positive
and significant to customer loyality, consumer attitude have an effect on positive and
significant to customer loyality, and location have an effect on positive and
significant to customer loyality. The third of examination of the hypothesis can be
proved with test t. Service quality, consumer attitude, and location by together have
an effect on positive influence and significant to customer loyality, this matter can be
proved with test F. Result of examination of coefficient of determines (R?) indicate
that the quality of service, consumer attitude, and location can explain customer
loyality variability equal to 54,1%.

Keyword: Service quality, Attitude Consumer, Location, Process and Customer
Loyality.
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