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ABSTRACT 

 

 

The purpose of this study was to analyze the influence of brand image, 

promotion, price, quality of product to re-purchase interest Tsabita Bakery in 

Surakarta. The data used are primary data obtained from 105 respondents' answers 

were taken with non probability sampling technique. The data required is obtained 

through the questionnaire method. Previous questionnaires have been tested-

piloted and tested for validity and reliability were tested. Classic assumption test 

results show that the normal distribution of data, nothing happens 

multikolinearitas, did not happen heteroskedastisitas, and has been linear. Data 

analysis technique used is multiple linear regression analysis, the coefficient of 

determination (R
2
), the F test (precision model), t test (accuracy parameter). 

Results of regression analysis regression equation: brand image variables to give a 

significant positive effect on repurchase interest. Promotion variables significant 

positive effect on the interest The purchase again. Variable rates had a negative 

impact significantly on the interest The purchase again. and the variable quality of 

the products is a significant positive effect on repurchase interest.  

 

 

Keywords : Brand Image, Promotion, Price, Quality Products, Repurchase   

intention Tsabita Bakery in Surakarta 
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ABSTRAK 

 

 

Tujuan penelitian ini adalah Menganalisis pengaruh citra merek, promosi, 

harga, kualitas produk terhadap minat pembelian ulang Tsabita Bakery di 

Surakarta. Data yang digunakan adalah data primer yang diperoleh dari jawaban 

105 responden yang diambil dengan teknik non probability sampling. Data yang 

yang diperlukan diperoleh melalui metode angket. Sebelumnya angket telah diuji-

cobakan dan diuji validitas serta diuji reliabilitas. Hasil uji asumsi klasik 

menunjukkan bahwa data berdistribusi normal, tidak terjadi multikolinearitas, 

tidak terjadi heteroskedastisitas, dan sudah linear. Teknik analisis data yang 

digunakan adalah analisis regresi linier berganda,  koefisien determinasi (R
2
), uji 

F (ketepatan model), uji t (ketepatan parameter). Hasil analisis regresi diperoleh 

persamaan regresi: variabel citra merek memberi pengaruh positif yang signifikan 

terhadap minat pembelian ulang. Variabel promosi berpengaruh positif yang 

signifikan terhadap minat pemebelian ulang. Variabel harga memberikan 

pengaruh negatif yang signifikan terhadap minat pemebelian ulang. dan variabel 

kualitas produk berpengaruh positif yang signifikan terhadap minat pembelian 

ulang.  

 

Kata Kunci :   Citra Merek, Promosi, Harga, Kualitas Produk, Minat Pembelian 

Ulang Tsabita Bakery di Surakarta 

 


