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CHAPTER I  

INTRODUCTION 

 

A. Background of the Study 

Nowadays, the progress of developing in technology field had given a 

tremendous impact for the development of communication and social 

interaction.  Technology made communication process become more effective 

and easier. The development in technology field can be seen by the existence 

of smartphone, internet and also other gadget to ease communication between 

human being. 

Kinds of technology which was currently used by many people in the 

world is the internet (International Networking). The Internet is a global 

communications network that was open by connecting millions of computer 

networks around the world via communication channels such as cable, 

satellite, and else. Through the Internet, people can be connected with other 

people without limitation of space and time.  

Internet had become effective and efficient communication tools for 

human being, for example in the field of online business. Online business was 

business conducted by people who offer their goods and service through 

internet. Online business was able to reach the national market until global 

market. Now, online business exist in some contingent and countries in the 

world. One of regions that had increased in the field of online business is Asia. 
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Diagrams 1 Global Online Business Growth in 2012 

From the diagram above, can be seen that the Asia consists of 

advanced and developing countries which dominates online business growth 

as much 44.8%. Indonesia is one of the developing countries in Asia that have 

many internet users. Research conducted by E-marketers (kompas.com) shows 

Internet users in Indonesia reached 83.4 million people in 2014 and would be 

expected to increase become 112 million people in 2017. With that much of 

Internet users, Indonesia become proportional to the amount of E-marketers. 

E-marketers are people who offer their goods and service through 

internet/ online. The marketing process can be done through various sites in 

the Internet such as blogs, websites, social media and online mall. 

Bukalapak.com, elevenia.com, tokopedia.com are some examples of online 

Mall in Indonesia. Online mall is not different from the mall in the real world. 

In online mall, there are many sellers who market their wares, negotiation and 

Source: Internet World Stats –www.internetworldstats.com/stats.htm 

2012 
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much more just like real mall the difference between real mall and online mall 

are in the process of communication, paying and delivering items.  

Communication conducted in online business is basically just form of 

exchanging of text, photos or symbol without facing consumes directly. Rauch 

(2001) said that online business occurs without direct communication (face to 

face) between the seller and the buyer. From the many online businesses, 

some of them are students. Saprikis and friends (2010) said the same thing that 

the majority of online shopping users are among the students. 

Faculty of Communications and Informatics (FKI) is one of the faculty 

located in University Muhammadiyah of Surakarta. Some of the students in 

FKI UMS are an online businesses, both the producer and reseller. Each 

businesses had specific product to offer such like fashion, electronics, herbal 

remedies and many more. 

In FKI, there are two departments, Communication Sciences and 

Information Engineering. Department of Communication study a variety of 

subjects such as IMC, branding, communication strategy and many more. 

Knowledge gained during the lecture aims to create students who are expert in 

creating creative communication message and capable to deliver it 

appropriately and effectively. 

Whereas the Informatics department, the goal of lecture is to learn 

deeply about communications technology, such as software and the Internet 

itself. The aim that informatics student can use computers and the Internet 
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properly and effectively. In Informatics faculty, student also learn about how 

to create a website that is very useful to run online business. 

FKI student with the possessed skills, should be able to apply the 

acquired knowledge into online business. Many of them are still using unclear 

promotional language and back of maximizing the usefulness of the Internet. 

For example in the conversation between seller and customer, some of them 

have boring advertisement of Facebook page or any other.  Like this “Sis ada 

barang baru masuk, order yuk”, some of the seller only type the product brand 

without product specification and advantage.  For costumer, communication 

message like that are ineffective, because costumer must ask more detail to the 

seller for information about product.  In Other hand, customers are mostly lazy 

to ask to the seller, the customers will more likely interested then decided to 

buy after they know the product description quite well. 

Online business communication conducted by students of FKI UMS is 

interesting to be studied. Remembering that subject learned in the lecture are 

different between Communications and Informatics but running the same 

business. Knowing how each student of communications science and 

informatics engineering maximize their hard skill that they get in the lecture in 

running online business are interesting thing to study.   

The reason of choosing student of FKI UMS are because author is a 

student of FKI UMS, so that the data collecting will be easier to do. Beside, 

author also running online business, so that the result of this study can help 
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students who running online business to be better in offering product through 

internet.    

B. Research Questions and Research Limitation 

1. Research Questions  

Based on background above, research question can be defined as:  

a. What are the form of communication in online business to promote 

the product? 

b. What kind of internet site used to reach and gain more marketing 

target? 

c. What kind of promotion effort that applied to gain more sales and to 

grow the business? 

2. Research Limitation 

The research of online business communication possibly could be 

widened to other disciplinary which concern the researcher unfocused to 

do the research, so the researcher has to limit the problem as listed below: 

a. This research only discuss about communication in online business 

which conducted by student of communications and informatics 

faculty of University Muhammadiyah of Surakarta. 

b. This research is only in the field of communications and online 

business 

C. Research Objective and Benefit of the Research 

1. Research Objective 

Here are the research objective viewed by some point: 
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a. To know form of online business in promoting the product, as the 

form of fast and effective message delivery. 

b. To know internet site that use to reach and gain more marketing 

target. 

c. To know the promotion effort that have been implemented by the 

student to gain more sales and to grow the business. 

2. The Benefit of Research 

a. Practical advantage 

The result of this research is expected to give a lot of advantage 

to the student of communication and informatics faculty to gain more 

knowledge and insight and as a literature in e-marketing review.  The 

other advantage to the business reader is that this essay could be a 

reference for evaluating their online business. 

b. Theoretical advantage 

This research is expected to give more knowledge and 

information especially to the Major of Public Relation and 

Communication Marketing, about marketing communication in 

developing online shopping business. 

D. Prior Research 

Some of the prior research had similarity theme with this research as 

listed below: 

1. The first research had been done by Vaggelis Saprikis, Adamantia 

Chouliara and Maro Vlachopoulou (2010) titled Perceptions towards 
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Online Shopping: Analyzing the Greek University Students’ Attitude. The 

research’s objective is to view how student of Greek University who are 

doing online shopping or e commerce as prime subject. The result of this 

research shows that most of the student of Greek University do online 

shopping and used varies of media to support their online shopping or 

online business.  

2. The next research has been conducted by James E. Rauch (2001), the 

research titled Business and Social Networks in International Trade. The 

objective of the research is to know how business and social media can be 

a medium for international trade. This research took its sample in China 

and India as a developing business while developing social media 

influence at same time. the result of this research that social media can 

bring huge impact to the growth of business for a developing country and 

to increase economy development and to increase country’s GDP 

3. The next research is conducted by Alex Riches (2010), this research form 

is a thesis titled The Development of Online Business-To Business 

communication. This research took Beauford International Company as 

object of the research. The result of the research shows that new 

technology especially internet has huge impact in growing the business 

and consumer is more reactive to new technologies.  Using internet 

technology, Beauford International Company can increase the number of 

costumer. 
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E. Literature Review 

1. Business Communication 

Basically business communication consist of two important 

element, namely communication and business. A good communication 

will only become a communication among human being in daily life, and 

in term of business, without communication, things cannot be run 

properly. Communication in this case have some sort of close relationship 

in the context of the business, particularly in selling goods or services. 

According to Stone and Wankel (Moekijat 1993: 2) stated that 

“Communication as process by which people attempt to share meaning via 

the transmission of symbolic message”.  Communication based on Stone 

and Wankel book reveals communication as a process of people trying 

give meaning and cross messages in form of symbol. 

Then Charles Cooley (in Rosmawaty 2010: 15) also revealed 

below: 

 “Communication is a mechanism which existence of human 

relation and the development through mind symbol, together with a 

medium by space and to hold it all the time. This symbol can be 

interpreted from facial expression, gesture, tone, word, 

handwriting, printed, road, reel road, telegram, telephone and 

anything can also be new invention in time and space control” 

 

Himstreet and Batty (in Purwanto, 2011: 4) also stated that 

communication is a process of exchange message information among 

individual being through an ordinary or a common system, through 

symbols, signal, and also verbal and nonverbal behavior. 
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Based on the understanding of communication definition that has 

been mention earlier, then we can conclude that communication is an 

interaction conducting by an individual with other individual (s)  to give 

meaning or understanding of the message by verbal or nonverbal for 

example gesture, symbol, or cue. 

Meanwhile in business, communication is one of the most crucial 

factor that most businessman need to be more concern in order to reach 

their goals. To run a business, it always need a single individual or more to 

make an interaction in communication. Business can be conducted by 

solely, but most of business run by a lot of people who have same 

objection or organization. 

According to Purwanto (2011: 5) communication for business 

purpose consist of various form of communication, verbally or 

nonverbally to gain a specific goal. From that statement, there are two 

form of communication, verbal and nonverbal communication.   

Verbal communication is one of the communication form to 

deliver message to others. Each individual has their own way of conveying 

business messages, either verbally by speaking, writing and reading. The 

example of verbal communication in business such as message written on 

letter, memo, modern communication technology meeting, briefing, job 

interview, speech, presentation and else. While nonverbal communication 

is communication by using symbol, gesture, body language as a 

communication medium to others. Simple example of nonverbal 
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communication is showing thumbs to show an agreement or satisfaction to 

others, and also nodding head to refuse or reject something.  But in reality 

nonverbal is less structured and hard to be understood for people from 

different region with different language, so nonverbal communication 

must be done together with verbal communication to deliver the message 

more effectively. 

In doing business communication, contained function and goal 

within it.  As stated by Bungin (in Rosmawati, 2010: 23), as follows:  

1) Informative 

Head and member of organization need a lot of information to finish 

their task.  That Information related to effort of organization and goal 

to reach it. 

2) Regulatory 

Communication work as organization control and regulatory.  Example 

of Communication in this term is rule, procedure, report and order. 

3) Persuasive 

Communication work as persuasion to others to follow or to do a task 

or idea. 

4) Integrative  

Organization is divided in some department or part will always be one 

entity. 

Based on Sutrisna Dewi, and friend (2005: 6), there are some 

purpose in business communication as shown below: 
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a. To solve the problem and to make a decision.  

The higher someone’s level in business, definitely the more he depend 

on to other people’s skill to make a decision and to solve the problem 

to reach the goal. 

b. Behavioral evaluation 

Each of organization member have to know the evaluation to know 

things that they have to do and when the correction of their prostration 

are needed. Evaluation of thing like that need sensitivity and 

communication skill.  

2. Persuasion in Business for communication 

Persuasion is the process of influencing a person either by way of 

verbal communication (using words), as well as non-verbal communication 

(using movement or body language). Changing people's attitudes and 

behavior through the spoken and written word. 

In addition, Purnawan EA (2002: 15) also stated the definition of 

persuasion process, persuasion is to influence others, in order to change 

others behavior as our will by using verbal and nonverbal communication. 

In term of communication context stated about persuasive 

communication, according to Dedi A. Malik (1994: 43)  persuasive 

communication is process where there is effort to convince other to make 

communicant to behave like the communicator’s will without force or 

threat. This is also stated by H. A. W. Widjaja (2002: 67) that:  
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 “Persuasion communication is a form of communication to 

convince other to do and to behave as the communicator’s will 

without force or violence.”  

Basically persuasion has some objective to give stimulant to 

communicant to change behavior, to act based on his / her own will 

without pressure or force.  The same thing is also stated by Suranto A.W 

(2005: 116) that:  

"In persuasion activity, a bunch of people who is being 

persuaded is expected to change their behavior 

coconsciously as the message they have received".  

Based on the statements above revealed that persuasion 

communication is some sort of a process which a communication deliver 

his/ her stimulant (usually with verbal symbol) to influence, to change 

other’s point of view, attitude and behavior by persuading / convincing. 

With persuasive communication, communicant will do or behave as the 

communicator’s will, and as if the communicant doing on their own will  

Related with communication persuasive process, Effendy (2004: 

23) revealed some techniques to persuade such as:  

a. Association technique 

Delivering message technique by attaching to object or interesting 

thing for costumer.  

b. Integration technique 

Integration technic is to integrate oneself communicatively with 

communicant.  This mean that through verbal or nonverbal 

communication, communicator describe that he / she is “in the same 
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boat” and because of that he / she has something in common with 

communicant or integrated with the communicant emotionally. 

c. Reward technique 

It is an activity to influence others by giving profitable reward or 

promise about something good.  

d. Icing technique 

It is an art of message structuring activity to persuade emotional 

appeal so the communicant will be attracted.  

e. Red Herring technique 

In correlation with persuasive communication technique, red herring 

is an art of a communicator to win the debate by weak argument to 

gradually move to the mastered aspect to be a deathly weapon for 

communicator to attack his rival.  Usually this technique only used 

when the communicator has no choice and has limited time. 

3. Internet Media 

The development of increasing advanced technology triggered the 

emergence of new media. The presence of new media is not created to 

replace the old media. The term of the word "new media" have been used 

since the 1960s is a set of communications technology. (McQuail's, 2000: 

43). 

Internet is an online network based technology with tons of 

advantage to whose skill it.  The understanding and the knowledge of 

communicator about internet can make communicator able to aim 
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communicator’s target more specific, broad and without time and space 

barrier. Internet is abbreviation of Interconnection Networking. Internet 

term is originated from Latin word “inter” means among or between.  By 

every word internet is a net among connection. Internet is accessible via 

computer or other device with server and network. Meanwhile the medium 

itself means facility.  

According to Ned Snell (in Purwanto, 2011: 428) the internet is a 

corridor for various types of resources available to him, and every resource 

is accessed through different devices. Meanwhile, according to Webopedia 

(Purwanto, 2011: 428) the internet is a global network that connects 

millions of computers. The relationship is done by utilizing advances in 

communications (telephone and satellite) that uses standard protocols to 

communicate the protocol TCP / IP (Transmission Control / Internet 

Protocol) 

New media in digital form, which ease people to exchange 

information and other activities. Type of mobile and accessible technology 

at anytime and anywhere is smartphone. Smartphone is a handheld device 

to access information via internet. Smartphone connect peoples in distance 

with facility or feature such as SMS, chatting, and also telephone and 

telephone via internet.  In prior review was mentioned that smartphone as 

a mini computer or pocket computer.  From personal computer people can 

access the information instantly via internet. Using Smartphone or 

computer the size of pocket, people can also access social media network, 
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newsgroup, mailing lists, goggle, search engine, and to browse website via 

internet (Severin, James, 2009: 4). All that thing above help internet as a 

component of new information media or digital cyber era as we seen 

nowadays.  Via internet connection we can access information anytime 

and anywhere through internet by wifi / hotspot or data package by 

internet provider.  

 The latest booming Technology of new media is social network. 

Some example of social network are twitter, Facebook, path, yahoo, and 

else (Severin, James, 2009: 4). 

Internet these days mostly only used for social media. Firmanzah 

(2010: 10) revealed that network sites revealed that social media network 

sites is a service based website which allow its user to make a profile, to 

make friend or group, to send or to receive multimedia messages and so 

on. The basic look of the social media show the profile of the user, identity 

of the user, photo of the user and else. 

Every social media website has their own distinctive features. But 

basically the purpose of all social media website is to help the user to 

communicate to each other easily by giving some facilities such as photo 

posting, messenger, instant messaging and else. With some of the 

description above, the conclusion is social media website is a service web 

basis which used to communicate with friends, family, or other people in 

some kind of community 
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4. E-Marketing 

Basically E-Marketing is an activity involving a communication 

between two people or among many people to market the product by using 

internet as a medium of the communication (Stokes, 2008: 5). In another 

word, E-marketing is some kind of effort of an individual or a company to 

sell product or service and to build a good relation with its costumer via 

internet. This form of marketing is basically big public networking website 

among computers around the world into single communication medium / 

platform (Kotler and Armstrong, 2008: 237). 

According to Boone and Kurtz (2005) e-marketing is a component 

in e commerce with specific purpose by marketer, such as making process 

strategy, distribution, promotion, and to implement new price of product 

or service to the internet via internet or other digital device.   

Based on the above definition can be concluded that e-marketing is 

an effort to market a product that is made through digital or electronic 

devices, as well as attempts by marketers to establish a good relationship 

with customers through digital media. 

According to Mohammed, Fisher, Jaworski, and Paddison (2003; 

4), there are 5 component of Internet marketing, such as below: 

a. Process 

Similar to traditional marketing, marketing via internet 

involving a process.  Seven steps of marketing via internet are to 

create market opportunity, to arrange marketing strategy, to plan 
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convenience experience to costumer, to construct a good relationship 

of the company to the costumer, to plan marketing program, to deliver 

resourceful information to the reader or costumer via technology and 

to evaluate whole result of marketing program. 

b. To create and to Maintenance company’s relationship to costumer  

There are 3 things in building and maintenance relationship 

with costumer, those things are awareness, exploration, and 

commitment. Marketing program is seen as successful as product and 

its benefit or product knowledge already delivered and make the 

costumer commitment to use the product or service overtime. And the 

objective of internet marketing is to create a good relationship with 

costumer via online or offline. 

c. Online  

Based on its purpose Internet marketing that mostly marketing 

are doing via online, but also still involving process just like 

traditional market. 

d. Exchange 

Impact of online marketing is exchange not only happen in 

internet or online but also happen in real world, exchange of goods or 

sales. 

e. Both side satisfaction of need fulfillment  

By the existence Internet Marketing, fulfillment of satisfaction 

of both side easily achieved, the company gain more profit or sales, 
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bigger market size, and else, meanwhile costumer could fulfill their 

need instantly  

According to Settless (2001), here are steps to do e-marketing:  

a. Building product loyalty 

b. Direct response promotion. 

c. Market education 

d. Product demo 

e. Product distribution. 

f. public relation of company external and internal 

g. research and product development 

h. service and support 

F. Framework 
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Doing online business, basically all entrepreneur will always need 

a medium to reach costumer and to promote the product.  To online 

business marketer, Media functions as communication medium to reach 

potential costumer.  Most of Media that usually use by online business 

marketer mostly are social media, which the social media or social 

network has a lot feature such as Facebook, Instagram, twitter, there are 

also marketplace website such as Tokopedia, Lazada, Olx, Bukalapak and 

sales forum such as Kaskus.  Furthermore, by utilizing a lot of internet 

features, online business marketer can also use blog or group chatting.  

Most of communication between online business marketer and costumer 

categorized as persuasive communication, informative which trying to lure 

costumer to buy a product and giving product knowledge to make them 

thing that buying the product is necessary. Also by nonverbal 

communication by sending text and also photo of the product and all 

product’s detail, face to face is rarely happen in online business. 

G. Research Methods 

1. Research Approach  

The research about online business doing by student of 

Muhammadiyah Surakarta University is using quantitative descriptive 

method. Descriptive research is the basic of all research. Quantitative 

descriptive research is research that developed the concept and gather facts, 

but does not test the hypothesis (Singarimbun, 1989: 4). The method that 

used in this research is survey’s method which is this type of research is 



20 

 

 

 

intended to give a clear description about the problem on the research, in 

order to interpret and to explain the data systematically.  

2. Location and Time of Research 

The research took place in Muhammadiyah Surakarta University, 

in communication and informatics faculty. The reason for choosing the 

location because the researcher is one of student of Muhammadiyah 

Surakarta University.  Based on the fact, it would be easier to collect the 

data and to get the respondent.  Meanwhile time of research is done on 

September until December 2015. 

3. Population, Sample, and Sampling 

Population is a collection of objects, variables, concepts or 

phenomena (Morisan, 2012: 109). Population in this research is all student 

of Communications and Informatics Faculty (FKI) in University 

Muhammadiyah of Surakarta who are doing online business.   

Sample is part of a population that represents all members of the 

population that is representative (Morisan, 2012: 109). Sampling technique 

that will be used in this research is purposive sampling. Criteria of sample 

that will be used in this research are students who already running online 

business for one years or more and have minimum monthly income two 

million rupiah.  

Based on researcher’s observation, there are 30 online businesses 

in FKI and all of them possessed the criteria of sample in this research. So 

that, this research using sample jenuh to determine the many of sample 
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will be used. Sample jenuh is a sapling method when all population 

member taken as a member of a sample (Hidayat, 2007; 83). So that, all of 

30 student who are doing online business taken as research sample. 

4. Data and Source of Data 

Data consist of number and fact as reference to arrange a specific 

information. Data is classified into two namely internal data and external 

data.  Internal data is data which has been collected from an organization 

about company data such as company profile, employee data and else.  In 

this research, the researcher obtain the internal data from Communication 

and Informatics Faculty of Muhammadiyah Surakarta University and also 

from website fki.ums.ac.id. Meanwhile external data obtained outside of 

institute or outside of company.  External data obtained by the researcher 

by giving questionnaire to student of Communication and Informatics 

faculty of University Muhammadiyah of Surakarta who are doing online 

business.  

Based on how data is being collected, data are classified as 

follows:  

a. Primary data  

Primary data is data that collected directly form object of 

research and then later classified and analyzed using research 

methodology. In this research, source of primary data used in 

questionnaire, researcher give some list of statement that will be 

answered by respondent. Source of primary data in this research is 
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from questionnaire given away to student of communication and 

informatics faculty who are doing online business 

b. Secondary data 

Secondary data is a data that is taken from documents such as 

journal and internet.  Process of document collecting is gathering the 

additional document as a source for research. Document collecting 

process consist of some source below: 

(1) Document, administrative, proposal,  report of growth development 

and other internal document 

(2) All of the research and evaluation  

(3) New clipping and article form the web or mass media. 

5. Data Collection Technique 

In every research activity there must be data collection. The data 

collection method in this research consist of: 

a. Nonparticipant Observation (Uncontrolled observation)  

This type of method the researcher only observation, note what happen.  

This method mostly doing to review how student doing online business 

in daily basis  

b. Questionnaire 

Questionnaire is a structured question filled by respondent or filled by 

the interviewer who reads the question and the write the answer given 

(Basuki, 2006: 110). The question given in questionnaire is the question 
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about fact and opinion of respondent, type of questionnaire is closed 

questionnaire. 

c. Structure interview  

Structured interview is an interview by using prepared list of question.  

The same question will be asked to all respondent, by similar sequence 

and sentences (Basuki, 2006: 110).  

6. Data Tabulation Techniques 

Data analysis was a process to obtain brief data or number of brief 

using method or specific formula (Hasan, 2006: 24).  Data analysis 

purpose was to change the raw data of measuring to become a soft data to 

give clear vision of the further research (Sudjana, 2001: 128).  

Data analysis technique in this research used mathematic computer 

program called SPSS 20.0 (Statistical Product and Service Solution) due to 

its high analysis capability and also used system data management in 

graphic environment by using descriptive menus and simple dialog box so 

it is easy to operate and to understand.  Data analysis according to Hasan 

(2006: 24) consist of activity such as: 

a. Editing  

Editing is collected data correction in order to minimalize any 

mistake during the writing observation.  

b. Coding 

Coding is giving code to every data including in the same category.  
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c. Scoring 

Scoring using Likert scale is one of the method to define a score or 

value. Scoring criteria is categorized into four level of score as listed 

below:  

1) Answer a, Score 4  

2) Answer b, Score 3  

3) Answer c, score 2  

4) Answer d, score 1 

d. Tabulation 

Tabulation is a table making consist of coded data that needed on 

analysis process. Persistence is one of key factor doing tabulation in 

order to minimalize mistake. Table result of tabulation as show 

below:  

1) Moving table is a table for transferring codes of questionnaire or 

note of observation. This table function as an archive 

2) Regular Table is table that arrange based on the specific 

respondent or specific purposes.  

3) Analysis table , a table consist of a analyzed single information 

data (Hasan, 2006: 20) 

7. Data Analysis Technique 

Data analysis was a prediction method or to define how big is the 

influence of quantitative of some phenomenon to some other phenomenon, 

and also to estimate the other phenomenon (Hasan, 2006: 29).  
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Phenomenon can be classified as the changing of variable value. Data 

analysis process begun by reviewing all of the obtained data by 

questionnaire or interview. Analysis method which used in this research 

was descriptive analysis percentage.  Here are the formula for data analysis 

on frequency table are shown below: 

p= f/n X 100% 

Details: 

p= percentage 

f= frequency 

n= number of sample 

 Graduation according to percentage result with percentage 

category as: 

Table 1 Frequency Table 

Percentage Frequency 

0%-25% Not match 

26%-50% Less match 

51%-75% Match 

76%-100% Fully match 

 

 

 

 

 

 

 


