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ABSTRAK

Tujuan dalam penelitian ini adalah menganalisis pengaruh lokasi terhadap
keputusan pembelian konsumen di Luwes Kartasura. Menganalisis kualitas
pelayanan terhadap keputusan pembelian konsumen di Luwes Kartasura.
Menganalisis keberagaman produk terhadap keputusan pembelian konsumen di
Luwes Kartasura.

Populasi dalam penelitian ini adalah pengunjung Luwes Kartasura, sampel
yang diambil sebanyak 50 responden dengan menggunakan teknik Nonprobability
Sampling dengan pendekatan Accidental Sampling.Alat analisis yang digunakan
adalah uji validitas, uji reliabilitas, uji normalitas, uji multikolinearitas, uji
heteroskedastisitas, analisis regresi linier, uji koefisien determinan (R?), uji F (Uji
Ketepatan Model) dan Uji t (Uji Hipotesis).

Berdasarkan hasil analisis data diketahui variabel lokasi berpengaruh
positif dan signifikan terhadap keputusan pembelian konsumen, artinya semakin
tinggi persepsi konsumen terhadap produk, maka akan semakin kuat mendorong
konsumen untuk melakukan keputusan pembelian konsumen.Berdasarkan hasil
analisis data diketahui variabel kualitas pelayanan berpengaruh positif dan
signifikan terhadap keputusan pembelian konsumen, artinya semakin tinggi
persepsi konsumen terhadap produk, maka akan semakin kuat mendorong
konsumen untuk melakukan keputusan pembelian konsumen.Berdasarkan hasil
analisis data diketahui variabel keberagaman produk berpengaruh positif dan
signifikan terhadap keputusan pembelian konsumen, artinya semakin tinggi
persepsi konsumen terhadap produk, maka akan semakin kuat mendorong
konsumen untuk melakukan keputusan pembelian konsumen. Nilai R square
(R?)diperoleh sebesar 0,876. Hal ini berarti bahwa variasi perubahan variabel
keputusan pembelian dapat dijelaskan oleh variabel lokasi (X;), kualitas
pelayanan (X5), dan keberagaman produk (X3) sebesar 87,6%. Sedangkan sisanya
sebesar 12,4% dijelaskan atau dipengaruhi oleh faktor-faktor eksternal selain
variabel indevenden dalam regresi.

Kata Kunci: Lokasi, Kualitas pelayan, Keberagaman produk, Keputusan
pembelian.
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ABSTRACT

Purpose of the research is to analyze effect of location, service quality, and
variety of products on buying decisions of consumers in Luwes Department Store
of Kartasura.

Population of the research is visitors of Luwes Department Store of
Kartasura. Fifty (50) respondents were taken as sample by using nonprobability
sampling with accidental sampling approach. Analysis tools of the research are
validity test, reliability test, normality test, multicolinearity test, heteroskedasticity
test, linear regression analysis, determination coefficient (R?), F-test (model
appropriateness test) and t-test (hypothesis test).

Based on results of data analysis, it has been known that location variable
had a positive and significant effect on the buying decision of consumers. It
means that the higher consumer’s perception on a product, the stronger it drives
the consumers to make a buying decision. Service quality also had a positive and
significant effect on the buying decision of consumers. It means the higher
perception of a consumer, the consumer has a stronger driving to make a buying
decision. Product variety was significantly and positively affecting the buying
decision of consumers. It means that the higher consumer’s perception on a
product, the stronger it drives the consumers to make a buying decision. Value of
R? was 0.876 meaning that 87.6% of variations of the buying decisions can be
explained by location variable (X3), service quality (X;), and product variety (X3).
While, remains 12.4% were explained or affected by factors other than ones
examined in the regression.

Key words: Location, service quality, product variety, buying decision.
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