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ABSTRAK

Penelitian ini bertujuan menganalisis pengaruh kualitas produk, harga,
citra merek dan iklan terhadap keputusan pembelian. Sampel dalam penelitian ini
adalah masyarakat Purwodadi yang menggunakan produk Yamaha Motor Matic
sebanyak 100 responden. Dengan teknik pengambilan sampel convenience
sampling. Metode analisis data yang digunakan adalah regresi berganda dan uji
hipotesis.

Berdasarkan hasil kualitas produk (X;) mempunyai pengaruh yang
signifikan terhadap keputusan pembelian (). Variabel harga (X;) mempunyai
pengaruh yang signifikan terhadap keputusan pembelian (). Variabel citra merek
(X3) mempunyai pengaruh yang signifikan terhadap keputusan pembelian (Y).
Variabel iklan (X4) mempunyai pengaruh yang signifikan terhadap keputusan
pembelian, sedangkan secara bersama-sama variabel kualitas produk (Xi), harga
(X2), citra merek (X3) dan iklan (X,) terhadap keputusan pembelian (Y), sehingga
model yang digunakan adalah tepat dan hasil analisis koefisien determinasi
diketahui penelitian tepat (fit) dan variasi perubahan variabel keputusan
pembelian dapat dijelaskan oleh variabel kualitas produk (X3), harga (X5), citra
merek (Xs3) dan iklan (X4) sebesar 52,6% sebab nilai R square (R?) yang diperoleh
sebesar 0,526. Sedangkan sisanya sebesar 47,4% dijelaskan oleh variabel lain di
luar model.

Kata kunci : Kualitas Produk, Harga, Citra Merek, lklan, Keputusan
Pembelian
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ABSTRACT

This study aims to analyze the effect of product quality, price, brand image
and advertising on purchasing decisions, The sample in this study is that people
who use the product Purwodadi Yamaha Motor Matic 100 respondents, With
convenience sampling technique sampling, Data analysis method used is multiple
regression and hypothesis testing.

Based on the results of the quality of the product (X1) has a significant
influence on purchase decisions (Y). Variable price (X2) have a significant
influence on purchase decisions (). Brand image variable (X3) have significant
influence on purchase decisions (). Variable advertisements (X4) has a
significant influence on purchasing decisions, while simultaneously the variable
quality of the product (X1), price (X2), brand image (X3) and advertising (X4) on
purchase decisions (Y), so that the model use is appropriate and determination
coefficient analysis results of research known right (fit) and a variation of the
variable changes in the purchasing decision can be explained by the variable
quality of the product (X1), price (X2), brand image (X3) and advertising (X4) by
52.6% because the value of R square (R2) obtained at 0.526. While the rest of
47.4% is explained by other variables outside the model.

Keywords: Product Quality, Price, Brand Image, Advertising and Purchase
Decision
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