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CHAPTER I 

INTRODUCTION 

 

 

A. Background of the Study 

Today when technology is in rapid growth, communication is in a 

progress too. People around the world do not need so much time to get any 

information from the other places. They can immediately receive it by 

listen to the radio, watching television, browsing Internet, reading 

newspapers and or magazines. By this case the advertisement also have the 

big challenge to show to the society, advertisement do more than attract 

attention if the purposes of advertising the product is to sell the product. 

They should be persuasive, furthermore, people remember those 

advertisement must be able to make persons buy the product. 

Advertisement must be able to make them feel that the product will 

satisfy.  

Advertising is the best way to promote the product. It also 

persuades the roles in business and economic. The advertisement intends 

to transmit some information and to make the audience recognize the 

information. By an advertisements consumers identify the quality, the 

specification information and the price of the product offered. 

Perhaps advertisement became the key or first door to success. 

Dealing with the advertisement, the language in advertisement is important 
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too, as we know that language as the key in communication. Vesterguard 

and Schoders stated that: 

The advertising language is a recent work, which illuminates ones 

aspect of the question by arguing that advertisers take a certain 

behavior or attitudes as a norm, without explicitly saying so. 

 

By the illustration above, it can be seen that language in 

advertisement support the advertising as an attitude, they are transferring 

the massage to the audience or consumer.  

The advertisement can be found in almost mass media such as in: 

newspaper, magazine, bulletin, television, radio and the other media. Each 

advertisement has a different way to attract consumer to buy the product. 

For instance, a newspaper put the advertisement in their column. 

Meanwhile television and radio insert an advertisement in their 

commercial break programs. Although those media have different ways to 

introduce the products, they needs the use of particular language to 

persuade and to communicate, because the goal of advertisement is to 

make consumer buy the product (Patterman in Tanaka: 1994). 

The use of language in advertisement can be seen on the headlines 

of the advertisement. Headlines play an important role to attract the 

consumer. By reading the headlines, people will directly know many 

information of the product. For example, Samsung present the new 

product with their headlines advertisement:   

“Make Your Move” (Samsung sgh  E250). 
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From the headlines above, Samsung offer a type of mobile phone 

using command headlines. Based on the context of speech, the data 

indicate the non-linguistic context or pragmatic context in order to carry 

the assumption that by using this mobile phone, the reader must take a 

movement or changing their life. Actually, the purpose of the 

advertisement is to make the reader buy the product. 

Based on the fact above, the researcher does the research by 

analyzing the headline advertisement of the mobile phone in pragmatic 

study. The title is “Pragmatic Analysis of Headlines Advertisement of 

Mobile phone”. 

 

B. Previous of the Study 

The study that has a relationship to this present research is entitled 

“An Analysis of Relation between Slogans and advertisement Product in 

Television Commercial Advertisement’. The research conducted by 

Hernin Pratiwi (2000). She uses the pragmatic approach to analyse, while 

the purposes of the research are describing the relationship between 

slogans and advertisement product in television commercial. At the end of 

the research, she concludes that slogans and advertised product have close 

relationship and the most data fulfilled the maxim of quality. 

The second previous study is conducted by Dian Nur Indah 

Wijayanti, the student of Sebelas Maret University. Her thesis entitled 

“The Analysis on the Application of Maxims in Advertisement”. She used 
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the pragmatic study to clarify the use of maxims in the advertisement. In 

the end of the research, she concludes that the maxims have important 

roles in advertising, especially maxims of quality and the maxim of 

relevance. Both of them have the biggest frequencies of the maxims that 

used in magazines advertisement.  

This research would be different from the previous research. The 

researcher do the analysis by analyze the types of headlines and the 

meaning of the mobile phone advertisement. 

 

C. Problem Statement 

Based on the background of the study above, the writer formulates 

the problem statements as follows:  

1. What are the types of headlines used in mobile phone advertisement? 

2. What are the implicature of the mobile phone advertisement? 

 

D. Objective of the Study 

Based on the problem statement, the objectives of the study are as 

follows: 

1. To describe the kinds the headlines used in mobile phone 

advertisement. 

2. To describes the implicature used in mobile phone advertisement.  
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E. Benefit of the Study 

The research is expected to give such benefits as follows: 

1. To improve the readers ability in understanding more about the 

advertisement. 

2. To give the information related the mobile phone advertisement, 

especially to the user of mobile phone. 

3. To give additional information for other researcher who wants to 

conduct further research on the realated field. 

F. Research Paper Organization 

The organization of research paper is given in order to make the 

readers understand the content of the papers. 

Chapter I is introduction which consists of Background of the Study, 

Previous Research, Problem Statement, Objectives of the study, Benefit of 

the Study and Paper organization. 

Chapter II is underlying theory. It consists of the theory of pragmatic, 

the notion of advertisement and the types and function of headlines 

advertisement 

Chapter III  is research method. It consists of  type of research, the 

object of the research, source of the data, method of data collection, and 

technique of data analysis. 

Chapter IV is Data analysis. It consists of introduction of analysis, and 

data analysis of discussion. 

Chapter V is conclusion and suggestion. 




