AN ANALYSIS OF EMOTIVE LANGUAGE APPEAL ON
FLIGHT ADVERTISEMENT IN ASIA WEEK MAGAZINE

RESEARCH PAPER

Submitted as a Partial Fulfillment of the Requirement
for Getting Bachelor Degree of Education in English Department

By:

SAMSUDIN
A. 320 000 112
NIRM : 00.6.106.1331.5.0112

TEACHER TRAINING AND EDUCATION FACULTY
MUHAMMADIYAH UNIVERSITY OF SURAKARTA
2004

1



APPROVAL
THE ANALYSIS OF PERSUASION ON FLIGHT ADVERTISEMENT IN

ASTA WEEK MAGAZINE

Research Proposal
Submitted as Partial Fulfillment of the Requirement

For Getting Bachelor Degree of Education in English Department

Written by:

SAMSUDIN
A.320000 112

Consultant I Consultant 11

(Drs. Sigit Haryanto, M. Hum) (Dra. Siti Zuhriah Ariatmi, M. Hum)



MOTTO

» Follow your minds till you find your purpose.

» The dream will come true if you try to reach your dream.

(The writer)



DEDICATION

This research paper is dedicated to:

» My beloved father (Mawardi) and Mother (Sum).

» My beloved brothers (Mas Giy, Is, Wandi) and sisters (Mbak Isti,
Nunik).

» The unforgettable girl Eka Pujianingrum.

vi



ACKNOWLEDGEMENT

Bismillahirrohmanirrohim
Assalamu’alaikum Wr. Wb

The first of all, the writer thanks to Allah, the Beneficent, the Almighty
whose blessing has all possible for the writer to finish the research paper. In
finishing the research paper entitled “An Analysis of Emotive Language Appeal
on Flight Advertisement in Asia Week Magazine,” many people have contributed
both directly and indirectly to him.

In this good opportunity, the writer wishes to reveal his special gratitude
to:

1. Drs. Bambang Sumardjoko, M.Pd., as the Dean of School of Teacher Training
Faculty for approving this research.

2. Koesoemo Ratih, S.Pd. M.Hum., as the Chief of English Department for his
permission to write this research.

3. Drs. Sigit Haryanto, M.Hum., as the first consultant who gives his guidance
advices, suggestions, information and corrections from the beginning of
preparation writing the research up to completion of it.

4. Dra. Zuhriah Ariatmi, M.Hum., as the second consultant for her valuable
advice, suggestion as well as criticism for the writing this research.

5. His beloved parent “Mawardi” and “Sum” who have given their prayer.

6. His brothers and sister (Mas Giyanto, Is, Wandi, Mantiyo) and (Mbak Isti, Dik

Nunik, Mbak Lies, Mbak Har). Thank a lot for their support and finance.

vii



7. His nieces and nephews “Hanif, Ida, Safa, Hansa”.

8. His best friend Rahmad and Dwiyono. Thank for their support in every time
and everywhere.

9. All his friends in English department *00 especially Emilia, Ima, Suci, Yuli,
Suka, Nurlaela, Wawan “Aji”, Wahyu “Paijo”, Weni, Gusik, Ika and Zenith
Comp mbak “Ina” and mbak “Ida”, thank for this typing.

10. All his village friends Dewi, Watik, Agus, Heru “Ketel”, Bogel, Samadun,
Prie “Kitil”, Budeng, Kenil “Gali Apus”, Karyo, Tofu and other. Thank for
support and joke.

To those mentioned above, the writer can only say thank very much.

Hopefully, Allah gives blessing for all of them.

The writer realizes that the research is far from being perfect. Any
criticism to improve their research is welcome.

Finally the writer still hopes that this research paper can contribute to
useful reading for the people who want to develop the English knowledge.

Wassalamu’ alaikum Wr. Wbh.

Udin

viii



TABLE OF CONTENT

ABSTRACT .ttt sttt
CHAPTER I: INTRODUCTION
A. Background of the Study ......ccoceevvviviiieniieeieeeieens
B. Review of Related Literature ...........cceeeevienieneeenns
C. Problem Statement ..........c.ccceeiieriieiienieiie e
D. Objectives of the Study .....cceovevvieeiieiiieieeieeeeene,
E. Limitation of the Study ......c.cccovevveiiiiiiieieieeie e,
F. Benefits of the Study .......cccoovviiiiiiiiiicee
G. Paper Organization ...........cceceveeevvveerveescieesneeeneeeseneens
CHAPTER II: UNDERLYING THEORY
A, COMMUNICALION ...ovvieniieiieeiie et
B. DISCOUISE ...oovieiieiiiieiieiieeie ettt
1. Definition of DiSCOUTISE ....ccceevvirverieriiieniieieniennen

2. Discourse Analysis .......ccccceeeeeevreesieeneenerereeneennes

X

i

il

v



C. Persuasion .......ccceceerieiieiieeieesee e
1. Definition of Persuasion ..........cccceeeeveceenieneennens
2. Basic Factor in Persuasion ...........cccocceeeveneennnnnee.
D. Elaboration Likelihood Model ...........ccccoceviriinennnnnn.
E. Textand CONteXt .......cccceververerienieeienieeeenieseeee e
F. AdVertisement ..........ccceveeruirienienieieneeeseeeeseeeee e
CHAPTER III: RESEARCH METHOD
A. Type of Research ........cccoooviiiiiiiiiieee
B. Object of Research ..........cccoevieviieciieiieieieeeeee
C. Data and Data SOUICE ......cccevververienierierienieieneeieeen
D. Method of Collecting Data ............cceevvvevienieeriennenee.
E. Technique of Analyzing the Data .........c...cocveevuveennenn.
CHAPTER IV: ANALYSIS AND DISCUSSION
A. Data Classification ........ccccceoeereeerienienie e
B. Data Analysis .....cccoocvieiiiiienieiie e
C. Discussion of FINdings .........ccccceeeveveiierienieniecieenene,

CHAPTER V: CONCLUSION AND SUGGESTION

B. Suggestion ......ccccoeiiiiiieiieiee e
BIBLIOGRAPHY
APPENDIX 1. THE DATA

APPENDIX II. DATA SOURCE

10

11

20

24

26

26

26

27

27

28

29

42

45

46



ABSTRACT

Samsudin A. 320 000 112. AN ANALYSIS OF EMOTIVE LANGUAGE
APPEL ON FLIGHT ADVERTISEMENT IN ASIA WEEK MAGAZINE.
Research Paper. Muhammadiyah University of Surakarta. 2004.

This research is aimed at analyzing and describing the kinds of emotive language
appeal that appear on flights advertisement in Asia Week Magazine. The problem
of this research is what kinds of emotive language appeal that are in flights
advertisement to persuade the readers.

In this research, the writer uses a descriptive qualitative. The writer collects the
flights advertisement in Asia Week magazine as the data. He applies a
documentation methods in collecting data. The method is proposed to describe
analytically the kinds of emotive language appeal in persuading the readers. He
also conduct analyzing the data by (1) presenting, arranging and numbering data
based on kind of emotive language, (2) analyzing the data based on type of
emotive language and interpreted the persuasive power intended. The data source
of the research are flights advertisement taken from Asia magazine from January
— September 1998.

Based on the result of analysis, the writer finds eight of emotive language appeal
on flights advertisement in Asia Week magazine, they are rhetorical question,
repetition, imperative, intensifier, figurative language, categorical statement and
slogan. The advertiser uses that styles as a persuasive power to persuade the
readers. Here, the advertiser chooses and uses some types of the style to affect the
reader’s feeling of a particular issue to make the readers are influenced and
interested to use the product which offered.
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