
DAFTAR PUSTAKA 
 
 

Arikunto, Suharsimi. (1996). Prosedur Penelitian Suatu Pendekatan Praktik. 
Edisi Revisi. Jakarta: Rineka Cipta. 

 
Black, N. Lockett, A., Ennew C., Winklhofer, H. and McKechnie, S. (2002). 

“Modelling Consumer Choice of Distribution Channels: an Illustration from 
Financial Services”. International Journal of Bank Marketing, Vol. 20. No. 
4. pp. 161-73. 

 
Bush, V. and Gilbert, F. (2002). “The Web as a medium: an exploratory 

comparison of internet users versus newspapers readers”, Journal of 
Marketing Theory and Practice, Vol. 10. No 1. pp 1-10. 

 
Djarwanto, Ps. dan Subagyo, Pangestu. (2000). Statistik Induktif, Edisi Ketiga, 

Yogyakarta: BPFE. 
 
Flavian, C. and Gurrea, R. (2006). “The Choice of Digital Newpapers: Influence 

of Readers’ Goals and User Experience”, Internet Research. Vol. 16 No. 3, 
pp. 231-47. 

 
Flavian, C. and Gurrea, R. (2009). “Users’ Motivations and Attitude Towards the 

On Line Press. Journal of Consumer Marketing. Vol. 26. No.3, pp.164-174. 
(dalam: www.emeraldinsight.com.0736-3761.htm.) 

 
Gujarati, Damodar., (1998), Ekonometrika Dasar, Jakarta: Erlangga. 

Singarimbun, Masri dan Effendi, Sofian. (1995). Metode Penelitian Survey. 
Jakarta: Pustaka LP3ES.  

Stenson, J., Bruner, G. and Kumar A. (2000). “Web Page Background and Viewer 
Attitudes”. Journal of Advertising Research. Vol. 40. Nos 1/2, pp. 29-34. 

 
Umar, Husein. (2004). Riset Pemasaran dan Perilaku Konsumen, Jakarta: 

Gramedia Pustaka Utama. 
 
Vijayasarathy, L. (2004). “Predicting Consumer Intentions to Use Online 

Shopping: The Case for an Augmented Technology Acceptance Model”, 
Information and Management, Vol., 41, pp. 747-62. 

 
 


