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ABSTRAK

Elvi Haryanti, 2010, Pemasaran Pendidikan di Perguruan Tinggi Swasta
(Studi Sites di Universitas Islam Batik Surakarta). Tesis. Program Pendidikan
Pascasarjana Universitas Muhammadiyah Surakarta.

Persaingan di dunia pendidikan terutama pada Perguruan Tinggi swasta sangat
berat, maka perlu dipasarkan melalui pemasaran yang tepat. Di kalangan masyarakat
pengguna jasa pendidikan di Indonesia, masih banyak orang awam yang salah
mengartikan istilah pemasaran pendidikan, oleh karena itu perlu di kembangkan
mengenai pemasaran pendidikan, khususnya di perguruan tinggi swasta.

Fokus Penelitian ini adalah Pemasaran Pendidikan di Perguruan Tinggi
Swasta (Studi Situs di Universitas Islam Batik Surakarta ). Sub fokus penelitian
adalah : 1) Bagaimana karakteristik fisik pemasaran pendidikan di Universitas Islam
Batik Surakarta?. 2) Bagaimana karakteristik pengelolahan pemasaran pendidikan di
Universitas islam Batik Surakarta?.

Berdasarkan sub fokus tersebut, tujuan penelitian adalah: 1) Mendeskripsikan
karakteristik fisik pemasaran Universitas Islam Batik Surakarta. 2) Mendeskripsikan
karakteristik pengelolahan pemasaran pendidikan di Universitas Islam Batik
Surakarta.

Dalam penelitian ini digunakan strategi penelitian etnografi. Data penelitian
ini diperoleh dari narasumber yaitu kepala Humas Universitas Islam Batik Surakarta,
Ketua jurusan Fakultas Ekonomi Akutansi, Tim pemasaran pendidikan, Mahasiswa
Universitas Islam Batik Surakarta, dan dokumentasi Universitas serta pengamatan
terhadap aktivitas mereka. Metode pengumpulan data yang digunakan adalah
wawancara mendalam, observasi partisipasi, dan dokumentasi. Keabsahan data
menggunakan mamperpanjang masa observasi, pengamatan terus menerus,
triangulasi, dan membicarakan dengan orang lain. Sedangkan teknik analisis datanya
adalah reduksi data, penyajian data, dan verifikasi/penarikan kesimpulan.

Hasil penelitian menunjukkan bahwa fisik pemasaran yang seimbang anatara
pemasaran kedalam dan pemasaran keluar dapat membantu hubungan yang harmonis
antara pelaku pemasaran pendidikan (dosen dan karyawan), dan konsumen
(stakeholder). Pengelolahan pemasaran pendidikan dengan strategi 4 P (produk,
harga, tempat, dan promosi), bagi Perguruan Tinggi yang sedang berkembang mampu
mempertahankan kondisi civitas akademik Universitas dengan cukup baik.

Kata Kunci : Pengelolaan, pemasaran, strategi, pendidikan, dan etnografi.
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ABSTRACT

Elvi Haryanti, 2010, Marketing of Education at Private University (Sites
Study at Islam Batik University of Surakarta). Thesis. Management In
Education Graduate School Muhammadiyah University of Surakarta.

Emulation in education world especially at College Of private sector very
heavy, hence require to be marketed to pass correct marketing. In a society use the
education service in Indonesia, there are still many people who misinterpret about
marketing of Education. So it necessary to develop abaut the marketing of Education,
specially in private University.

The Focus of Research is Marketing of Education in Private University (Situs
Study in Islam Batik University of Surakarta). Sub Focus of this research is 1) How is
the physical character of the marketing of education in Islam Batik University of
Surakarta?. 2) How is the character in managing the marketing of education in Islam
Batik University of Surakarta?.

Basud on the sub fukus above, the aims of the research are: 1) To describe the
physical character of the marketing of education in Islam Batik University of
Surakarta 2) To desribe character in managing the marketing of education in Islam
Batik University of Surakarta.

The research used Ethnography research strategy. The data of the researchs
are got from the manager of Public Relation of Islam Batik University of Surakarta,
the chief major of Accounting and Economy Faculty, the students of Islam batik
University of Surakarta, the documents of the University and the observation to their
activities. The method of collecting data which is this research intensive interview,
the participation of observation and documents. The validity of the data used the
length of time of observation, continuously observation, triangulation, and talk to
other people. Whereas the technical of data analysis is reduction of data, presentation
of data, and making conclusion.

The result of research indicates that 1) The balance of physical marketing
between internal marketing and eksternal marketing can help good relationship
between marketing of education staff ( employees and lecturer), and consumer (
stakeholder). 2) The organization of marketing education by using 4P strategy (
product, price, place and promotion ), for developing can survive its condition of the
existence of the University well.

Keyword : Management, marketing, strategy, education, and ethnography.
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