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ABSTRAK

FITRIA SARI BUDININGTYAS. P. 100070076. “ Analisis Faktor-Faktor Yang Mempengaruhi Minat Beli Konsumen Pada Minimarket di Kecamatan Banjarsari Kota Surakarta”. Magister Manajemen, Program Pasca Sarjana, Universitas Muhammadiyah Surakarta tahun 2011.

Tujuan dalam penelitian ini adalah untuk menganalisis faktor-faktor yang mempengaruhi konsumen dalam memilih Mini Market sebagai tempat berbelanja konsumen minimarket di kecamatan Banjarsari Surakarta tahun 2011.
Populasi yang akan diteliti adalah seluruh masyarakat di Kecamatan Banjasari Surakarta yang merupakan konsumen minimarket di daerah Kecamatan Banjarsari Surakarta, sedangkan sampel yang digunakan sebanyak 100 orang. Metode analisis data yang digunakan dalam penelitian ini adalah analisis faktor, regresi berganda, uji t, uji F, dan uji determinasi. Sebelum dilakukan analisis data terlebih dahulu dilakukan pengujian asumsi klasik.
Kesimpulan yang diperoleh adalah (1) hasil uji analisis faktor disimpulkan bahwa terdapat 15 variabel yang memiliki pengaruh terhadap konsumen dalam memilih minimarket di kelurahan Banjarsari Surakarta (2) terdapat 6 faktor baru yang mempengaruhi konsumen dalam memilih minimarket yaitu faktor kualitas pelayanan (F1), variasi dan kualitas produk (F2), lokasi dan promo (F3), persepsi tentang harga (F4), desain  minimarket (F5), dan atribut fisik toko (F6​), (3) terdapat pengaruh kualitas pelayanan (F1), variasi dan kualitas produk (F2), lokasi dan promo (F3), persepsi tentang harga (F4), desain  minimarket (F5), dan atribut fisik toko (F6​) terhadap pemilihan konsumen dalam memilih mini market di kelurahan Banjarsari Surakarta, dan (4) faktor kualitas pelayanan merupakan faktor yang paling dominan terhadap pemilihan konsumen dalam memilih mini market di kelurahan Banjarsari Surakarta.
Kata kunci: 
kualitas pelayanan, produk, karakteristik minimarket, dan keputusan konsumen. 
ABSTRACTION

FITRIA SARI BUDININGTYAS. P. 100070076. " Analysis the Factors have Influencing Enthusiasm To Buy Consumer At Market in Banjarsari of Surakarta". Magister Manajemen, Program Post Master, University Muhammadiyah Surakarta the year 2011.

The purpose of in this research is to analyze factors influencing consumer in choosing Mini Market as place of going shopping consumer market in district of Banjarsari Surakarta the year 2011.

Population which will be checked is all public in Kecamatan Banjasari Surakarta which is consumer market in area Kecamatan Banjarsari Surakarta, while sample applied 100 publics. Data analytical method applied in this research is factor analysis, multiple regression, test t, F test, and determination test. Before done data analysis beforehand is done examination of classic assumption.

The conclusion obtained is (1) factors analysis test result it is concluded that there are 15 variables having influence to consumer in choosing market in sub-district Banjarsari Surakarta (2) there is 6 new factor influencing consumer in choosing market that is quality of service (F1), various and quality of product (F2), location and promo (F3), perception about price ( F4), design market (F5), and attribute physical of shop (F6), (3) there is influence quality of service (F1), various and quality of product (F2), location and promo (F3), perception about price (F4), design market (F5), and attribute physical of shop (F6) to election of consumer in choosing mini of market in sub-district Banjarsari Surakarta, and ( 4) service quality factor is factor that is most dominant to election of consumer in choosing mini of market in sub-district Banjarsari Surakarta.

Keyword: 
 quality of service, product, characteristic market, and consumer decision.
The purpose of this research is to analyze the factors that influence consumers in choosing where to shop Mini Market as consumers in the district Banjarsari minimarket Surakarta in 2011. 
Population to be studied is the entire community in the District of Surakarta Banjasari which is a mini market in the District Consumer Banjarsari Surakarta, while the sample used by as many as 100 people. Methods of data analysis used in this study is factor analysis, multiple regression, t test, F test, and test determination. Before the first data analysis carried out classic assumption test. 
Conclusions obtained are (1) test results of factor analysis concluded that there are 15 variables that have influence on consumers in choosing the municipality Banjarsari minimarket Surakarta (2) there are 6 new factors that affect consumers in choosing a mini service quality factor (F1), variation and product quality (F2), location and promo (F3), perceptions of price (F4), mini design (F5), and physical attributes of the store (F6 ¬), (3) there are significant quality of service (F1), variety and quality product (F2), location and promo (F3), perceptions of price (F4), mini design (F5), and physical attributes of the store (F6 ¬) against the election of the consumer in choosing a mini market in the village Banjarsari Surakarta, and (4) factor service quality is the most dominant factor on the selection of consumers in choosing a mini market in the village Banjarsari Surakarta. 


Key words: quality of service, product, mini characteristics, and consumer decisions. 
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