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CHAPTER I 

INTRODUCTION 

 

A. Background of the Study 

Clothes are a part of human life. It can not be separated from human style. 

What people wear is reflection of their character. Some people like wearing 

formal clothes, such as shirt, coat etc, but some of them like wearing informal 

clothes such as Jeans, T-shirt etc. T shirt is made of cotton or polyester and it’s 

usually bottomless, pocket less, with round neck. They feel comfortable and 

enjoyable. T-shirt is a kind of clothes that has flexible characteristic. It can be 

worn in any situation. Any people can use it and it is very easy to combine.               

T-shirt is not only a clothes that has function to protect body from cold weather, 

it is like fashion. Besides, it is simple and interesting in colors that make people 

or consumers choose it. It is usual for T-shirt to have slogan and the slogan is not 

only in Indonesian word but also in English word. The slogan sometimes is 

combined with picture or icons. The producer creates slogan as the part of the 

style of fashion as well as the means to convey message  

The slogan is created to make people interested in the T-shirt. It is 

arranged as attractive as possible. It must be communicative and understandable 

for people. So the language used in slogan is so important. Slogan is a group of 

words that promise a reward in dramatic way: easy to read, easy to say, easy to 

memorize. Every slogan reveals something about its own time and as a means to 

catch and to hold the public attention. Slogan function is to get people interested 
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in the product. One example of slogan used in super T-shirt product is “Be free”. 

The producer creates it not only as an utterance printed into T-shirt but also as a 

message. Sometimes people have difficulties understanding slogan, because the 

message have not only implicit meaning   but also explicit meaning. 

In this research the writer chooses T-shirt slogan because almost all             

T-shirt slogan use English word. It is interesting to study the form and the 

meaning of the slogan. Therefore, the writer wants to conduct a research entitled 

“A PRAGMATIC ANALISIS OF THE SLOGAN USED IN T-SHIRT”. 

 

B. Previous Study 

Slogan analysis has been conducted by some researchers. Dian Esti 

Prastiwi (2007) studied slogan analysis in her research entitled “A Pragmatics 

Study on Clothes Advertisement Slogan in Aneka Magazine issued in January- 

September 2006”, her research emphasized on the form and the intention of 

slogan used  in clothes advertisement. In the end of the research, she conclude 

that there are two form of clothes advertisement slogan in “Aneka magazine 

issued in January-September, namely phrase and sentence. The intentions of the 

slogan are persuading, asserting, informing and offering.  

The second previous study is conducted by Wahyu Andy Nugroho (2007) 

with his research entitled “A Linguistic Analysis on English Slogan of cosmetic 

and food product”. His research emphasized on the linguistic form, the meaning 

and the types of English slogan. The out come of the research found that the most 

general linguistic form of cosmetic product slogan is noun phrase and cosmetic 
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product use conceptual meaning, meanwhile the food product apply the 

connotative meaning.  

Both previous researches are different from the writer’s, because the 

object and perspective analysis are different. Prastiwi used slogan in clothes 

advertisement as the object and Nugroho uses semantics approach in analyzing 

the meaning. Meanwhile, the object of this research is slogan used in T-shirt, and 

the writer uses pragmatics as the perspective in analyzing the meaning of the 

slogan. Therefore this research is adequate to conduct and to complete research 

on slogan 

 

C. Limitation of the Study 

In conducting this research the writer focuses only on the slogan used in 

T-shirt. 

 

D. Problem Statement 

Based on the background of the study, the writer proposes the problem 

statement as follow: 

1. What are the forms of slogan used in T-shirt? 

2. What are the meaning of slogan used in T-shirt? 

 

E. Objectives of the Study 

Based on the problem of the study mentioned above, the writer has the 

following objectives: 
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1. Examining the types form of slogan used in T-shirt. 

2. Examining the meanings of slogan used in T-shirt. 

 

F. Benefit of the Study 

1. Theoretically 

a. The result of the study will give contribution to the study of pragmatic, 

especially in giving description about speech act theory. 

b. The result of the study can be developed by other researcher dealing with 

the study of T-shirt slogan in different perspective. 

2. Practically 

a. The reader can get more knowledge in understanding pragmatics. 

b. The reader can use the result of the study as an additional reference in 

understanding the message in T-shirt slogan 

 

G. Research Paper Organization 

In order to make this research is easy to follow. The writer organizes this 

research as follow. 

Chapter I is Introduction, this chapter consists of background of study 

previous study, limitation of the study, problem statement, objectives of the 

study, benefit of the study and research paper organization 

Chapter II is Underlying theory. This chapter consists of pragmatics, 

speech act, and pragmatics in context, linguistic forms, slogan and notion of T-

shirt. 
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Chapter III is Research Method. This chapter deals with type of research, 

object of the study method of collecting data and technique of analysis data. 

Chapter IV is Data Analysis that consists of data analysis and the 

discussion of the data. 

Chapter V is dealing with conclusion and suggestion 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 




