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MOTTO 

 

"The keys to success in life are to be positive, confident, and persistent. As a 

result, never give up on yourself." 

(Khalid) 

 

 

“Life is like riding a bicycle. You must keep on moving in order to maintain your 

balance.” 

(Albert Einstain) 
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ABSTRAK 

 

Penelitian ini mengkaji tentang pengaruh Celebrity Endorser dan 

Brand Image terhadap Brand Loyalty dengan Brand Trust sebagai Variabel 

Intervening. Pada penelitian ini tujuannya adalah untuk menganalisis dan 

membahas tentang pengaruh Celebrity Endorser dan Brand Image terhadap Brand 

Loyalty dengan Brand Trust sebagai Variabel Intervening. Jenis penelitian ini 

menggunakan pendekatan kuantitatif. Alat pengumpulan data pada penelitian ini 

menggunakan kuesioner kepada 100 responden dengan pengukuran menggunakan 

Skala Likert. Analisis data menggunakan SmartPLS untuk melakukan pengujian 

meliputi outer model yang terdiri dari convergent validity, discriminant validity, 

uji reliabilitas(composite reliability dan cronbach’s alpha), dan uji 

multikolinearitas. Lalu inner model yang terdiri dari coefficient determination, uji 

kelayakan model (Goodness of Fit), uji effect size dan uji hipotesis(t-test dan p- 

value) Hasil penelitian ini yaitu Celebrity Endorser tidak berpengaruh signifikan 

terhadap Brand Loyalty, Celebrity Endorser berpengaruh signifikan terhadap 

Brand Trust, Brand Image berpengaruh signifikan terhadap Brand Loyalty, Brand 

Image berpengaruh signifikan terhadap Brand Trust. Brand Trust tidak 

berpengaruh signifikan terhadap Brand Loyalty. 

Kata kunci: Celebrity Endorser, Brand Image, Brand Loyalty, Brand Trust 
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ABSTRACT 

 

This study examines the influence of Celebrity Endorser and Brand Image on 

Brand Loyalty with Brand Trust as an Intervening Variable. In this study the aim 

was to analyze and discuss the influence of celebrity endorsers and brand image 

on brand loyalty with brand trust as an Intervening variable. This type of research 

uses a quantitative approach. The data collection tool in this study used a 

questionnaire to 100 respondents with measurements using a Likert Scale. Data 

analysis used SmartPLS to carry out tests including the outer model consisting of 

convergent validity, discriminant validity, reliability tests (composite reliability 

and Cronbach's alpha), and multicollinearity tests. Then the inner model which 

consists of coefficient determination, model feasibility test (Goodness of Fit), 

effect size test and hypothesis testing (t-test and p-value) The results of this study 

are that Celebrity Endorser has no significant effect on Brand Loyalty, Celebrity 

Endorser has a significant effect on Brand Trust, Brand Image has a significant 

effect on Brand Loyalty, Brand Image has a significant effect on Brand Trusts. 

Brand Trust has no significant effect on Brand Loyalty. The writer uses a different 

variable and finds a new one, namely Brand Trust as an Intervening variable. 

Brand Trust has no significant effect on Brand Loyalty. The writer uses a different 

variable and finds a new one, namely Brand Trust as an Intervening variable. 

Brand Trust has no significant effect on Brand Loyalty. The writer uses a different 

variable and finds a new one, namely Brand Trust as an Intervening variable. 

Keywords: Celebrity Endorser, Brand Image, Brand Loyalty, Brand Trust. 
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