
A PRAGMATIC STUDY OF SLOGAN OF TEENAGE COSMETIC 

PRODUCTS 

 

 
 
 
 
 

    RESEARCH PAPER 
 

   Submitted as Partial Fulfillment of the Requirements  
for Getting Bachelor Degree of Education  

in English Department 
 

  by 
 
 

 
ENDAH KUSWARDANI 

A 320040217 
 
 

 
SCHOOL OF TEACHER TRAINING AND EDUCATION  

    MUHAMMADIYAH UNIVERSITY OF SURAKARTA 
        2008 



 
 

 

  

15 

CHAPTER I 

INTRODUCTION 

 

A. Background of the Study 
 
 There are many ways to show people need. People need a language to interact 

with each other. Language is many things; a system of communication, a medium of 

thought, a vehicle for literary expression, a social institution, a matter for political 

controversy, a catalyst fornation building. Communication tends to be associated as a 

process in language use. By using language people can express all of the ir feelings, their 

thought and create cooperation with other people. It means that language is very 

important for communication and exploring ideas.  

 According to Wardough, Language is both an individual and a group possession 

(Nirmala,1985: 2). People’s ability to create and to use language for many purposes other 

than merely for survival distinguises them from animal. One aspect of human activities 

that uses language is advertising. As a human activity, advertising is an effecting 

marketing and as a tool offer commodities. From sociological point of view, advertising 

aims at creating interaction among individuals to make them think, to take a certain 

attitude and to perform a certain action is intended by the advertiser. While from the 

psychological point of view, advertising influences people’s motivation to take a decision 

and perform actions suggested. Language is both an individual and a group possession , 

so language is a very important tool to establish the interaction and to keep social 

relationship. Men’s ability to create and to use language for many purposes other than 

merely for survival distinguises them from animal. 
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 As a human activity, advertising is an important subject, especially from the 

economic, sociological and psychological points of view. From the economic point of 

view, advertising is an effective marketing tool to offer commodities. From the 

sociological point of view, advertising aims at creating interaction among individuals to 

make them think, to take a certain attitude, and to perform a certain action is intended by 

the advertiser. While from the psychological point of view, advertising influences people 

motivation to take a decision and perform actions suggested. 

 Advertisement is one of the real forms of communication activities which cannot 

be separated from language use. It has an important role in human life; especially in 

developing information and communication. It is useful for business advertisers and 

consumers or audience. Further, advertisement is a part of trading life. Nowadays, many 

persons are anxious to increase the volume of their trade and look at advertisement for 

assistance. By using advertisement, someone or a company can communicate and inform 

the society by giving message about products or services to get responses. Advertising 

has an important role in informing and influencing. 

 The use of language in advertisement is influenced by the attitude or behaviour 

of advertiser’s language use, instead of the target audience, the target audience affects the 

use of its word, sentence or its utterance. The attitude of the advertiser here, dealing with 

the ability of the advertiser, expresses their intention as effectively as possible. The 

advertiser should be careful to use the language in a polite way in order not to hurt the 

readers and her language has a power to give impression to the readers. 

 An advertiser has to be careful in expressing her intention in advertisement in 

order that her information has a certain power to affect readers or listeners, so the 
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advertiser should have a high creativity in expressing language. Nevertheless, how 

advertiser’s action in using language determiners the success if this communication. An 

advertisement can add to consumers knowledge, change their attitude or to make them 

resolve to purchase the product advertised. It may change their beliefs, make some more 

prominent choice then others or even evoke moods in which their judgements operate 

differently. In short, through advertisement people will get information of products, even 

they could be persuaded to buy the products being advertised. 

 Magazine is one of advertisement print media which has a specification from 

others. Magazine is kept for several weeks and offers a good illustration in detail and 

color precision. The message of advertisement should be as simple and straught forward 

as possible. The advertisers intention in the communication is a message of 

advertisement. One great advantages of the magazine is kept for several weeks, and each 

copy is probably seen by a large number of different person. The long life of a magazine 

means repeated impressions for many advertiser message. Magazine offers a good 

illustration in detail and color precision. The advertisement colums of a magazine are 

read to greater extent. 

 The notion of language usage of an individu (speaker) will be interpreted others 

based on the personal (speaker) intentions and intentions are defined by social 

conventions of meaningful expression. In this light, language is a form of social action. In 

John Searle’s term, the study of language consists of the study of speech acts. 

 Speech acts characterized by the speaker intention to produce an effect on the 

audience. In this sense, linguistic communication involves human agency and the 

meaning of a speech acts is defined the actor definition of his or her own line of action. In 
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characterizing part of text speech acts, one is characterizing what the product doing by 

virtue of producing it, making a statement, a promise, threatening, warning, asking a 

question, giving a order and so on. 

 An advertiser has to be careful in expressing his intention in advertisement in 

order that his information has a certain power to affect readers or listeners, so the 

advertiser shoul have a high creativity in expressing language. Neverthe less, how 

advertiser action in using language determines the success of this communication. 

  From the above phenomena, the researcher interested in studying speech acts 

employed by conducting a research entitled A PRAGMATIC STUDY OF 

SLOGANS OF TEENAGE COSMETICS PRODUCTS. 

 

B. Previous Study 

The researcher will have a close relationship with the study entitled “ An 

analysis of relations between slogan and the advertisements products in the television 

Commersial advertisements’’. The research is conducted by Hermin Pratiwi (2000). She 

uses pragmatic approach as the analysis, while the purposes of the research are to 

describe the relation between slogans and advertised products in television commercial. 

 The result of her study shows that slogans and the advertised product have close 

relationship and the most data fulfilled the maxim of quality. 

The second previous study is conducted by Atikah Yuliana (2001). Her study is 

entitled “ The analysis of Relation between slogans and the advertised Product.’’ Her 

research was applied descriptive method by giving an emphasis on describing the relation 
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between the slogans of  advertisements and the advertised products. Finally, her finding 

shows that slogan of advertisements and the advertised product have close relationship.  

This research would be different from the previous research. The researcher will 

do the analysis about the English slogan used in teenage cosmetic products. The 

researcher will focus on the Pragmatic of speech acts. The researcher will conduct this 

research by collecting the data from the magazine. 

 

C.Limitation of Problem 

  In this research, the researcher will analyze the speech acts of advertisement text. 

The advertisement text will be taken from Femina magazine issued in January-August 

2005. In this research, the researcher will decide to analize the cosmetic product 

advertisement only. 

 

D. Focus of the Study 

 This study will be conducted to describe speech acts applied in advertisement 

text. Based on this scope, the writer will set problems as follows: 

1. What kinds of speech acts are employed in advertisement texts in Femina 

magazine issued in January- August 2005 ? 

2. What are the intention of Pragmatic meaning of slogan in Femina magazine issued 

in January – August 2005 ?  
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E.Objective of the Study 

The objectives of the research will be as follows: 

1. To find out the types of speech acts of the writer expressed in advertisement text of 

Femina magazine issued in January- August 2005. 

2. To describe the intention of Pragmatic meaning of slogan in Femina magazine 

issued in January – August 2005. 

 

F. Benefit of the Study  

 The researcher expects that this research will have the following benefits: 

 1. Theoritically 

  The result of this study can be used as an additional reference, especially those 

who conduct speech act study. Besides that, they can improve other kinds of analysis 

by employing pragmatics approach. 

 2. Practically 

a. For the students 

   The result of this study can be used as a reference, especially those who 

conduct speech act study. Beside that, they can improve other kinds of analysis by 

employing pragmatics approach. 

b. For the teachers  

   The teachers are expected to provide descriptions of speech act of 

advetisement text. It is beneficial for language teaching in particular texts analysis 

employing insight from pragmatic.  
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G. Research Paper Organization 

The organization of this research will be explained in order the reader is able to 

understand. They will be as follows: 

Chapter I is introduction consisting of background of the study, purpose study, 

limitation of problems, focus of the study, benefit of the study,  research paper 

organization. 

Chapter II is theoritical background consisting of  pragmatics, speech act, 

advertisement,  slogan. 

Chapter III presents research method consisting type of research,  data and data 

source, object of the study, method of data collection, technique of data analysis. 

Chapter IV is research finding and discussion 

 Chapter V is conclusion and suggestion. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 




