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ABSTRAK

Penelitian ini dilakukan berguna untuk mengetahui pengaruh social media
marketing, brand image dan perceived quality terhadap repurchase decision fast
food di KFC Soloraya. Jenis penelitian ini adalah penelitian kuantitatif. Data yang
digunakan dalam penelitian ini adalah data primer dimana data diperoleh dari
jawaban responden melalui kuesioner yang telah diberikan. Dalam penelitian ini
menggunakan sampel sebanyak 100 responden yang kemudian diolah dengan
program computer Smart PLS 3.0. Pengujian analisis pada penelitian ini
menggunakan uji partial least square. Teknik analisis data yang digunakan dalam
penelitian ini yaitu analisis outer model dan analisis inner model . Hasil penelitian
ini menunjukkan bahwa social media marketing berpengaruh signifikan terhadap
repurchase decision, brand image berpengaruh signifikan terhadap repurchase
decision. Sedangkan perceived quality tidak berpengaruh terhadap repurchase
decision

Kata Kunci : Pengaruh Social Media Marketing, Brand Image, Perceived Quality
dan Repurchase Decision
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ABSTRACT

This research was conducted to determine the effect of social
media marketing, brand image and perceived quality on fast food
repurchase decisions at KFC Soloraya. This type of research is
quantitative research. The data used in this study is primary data where
the data is obtained from the answers of respondents through the
questionnaire that has been given. In this study, a sample of 100
respondents was used which was then processed with the Smart PLS 3.0
computer program.The analysis test in this study used the partial least
squares test. The data analysis technique used in this study is the outer
model analysis and the inner model analysis. The results of this study
indicate that social media marketing has a significant effect on repurchase
decisions, brand image has a significant effect on repurchase decisions.
Meanwhile, perceived quality has no effect on repurchase decisions

Keywords : Social Media Markeitng, Brand Image, Perceived Quality,
Repurchase Decision.
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