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ABSTRAK 

 

Sektor pariwisata di Indonesia yang begitu prospektif menyebabkan banyak pelaku 

usaha yang melihat hal ini sebagai peluang untuk menciptakan produk atau jasa 

guna memenuhi kebutuhan wisatawan, salah satunya perhotelan. Munculnya 

banyak hotel mengakibatkan timbulnya persaingan ketat diantaranya, sehingga 

setiap perusahaan harus berpikir mengenai bagaimana strategi terbaik supaya 

konsumen lebih memilih menginap di hotel mereka dibandingkan hotel pesaing. 

Oleh karena itu, penelitian ini dilakukan untuk mengetahui pengaruh harga, fasilitas 

dan word of mouth terhadap keputusan menginap. Untuk mengumpulkan data, 

peneliti menyebarkan kuesioner dengan Google Form kepada responden yang 

pernah menginap di Hotel XYZ, menggunakan metode purposive sampling. 

Terdapat 100 responden yang layak untuk diolah dan hasil penelitian ini 

menunjukkan bahwa harga, fasilitas, dan word of mouth berpengaruh signifikan 

terhadap keputusan menginap di Hotel XYZ. 

Kata Kunci : Harga, Fasilitas, Word of Mouth, Keputusan Menginap, Hotel  

Syariah 
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ABSTRACT 

 

The tourism sector in Indonesia, which is so prospective, causes many business 

actors to see this as an opportunity to create products or services to meet the needs 

of tourists, one of it is hospitality. The emergence of many hotels has resulted in 

intense competition, so that every company must think about what the best strategy 

is for consumers to prefer to stay at their hotel compared to competing hotels; 

therefore, this study was conducted to determine the effect of price, facilities and 

word of mouth on the decision to stay. To collect data, the researcher distributed 

questionnaires using Google Form to respondents who had stayed at the Hotel XYZ 

using purposive sampling method. There are 100 questionnaires that were suitable 

to be processed and the results of this study indicate that prices, facilities, and word 

of mouth have a significant effect on the decision to stay at Hotel XYZ. 

Keywords: Price, Facility, Word of Mouth, Purchase Decision, Syariah Hotel 


