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ABSTRAK

Tujuan penelitian ini untuk menganalisis pengaruh promosi terhadap minat beli
konsumen makanan halal. Menganalisis pengaruh promosi terhadap keputusan
pembelian makanan halal. Menganalisis pengaruh minat beli terhadap keputusan
pembelian. Menganalisis pengaruh promosi terhadap keputusan pembelian
konsumen makanan halal yang dimediasi oleh minat beli. Populasi dalam penelitian
ini adalah pelanggan yang melakukan pembelian terhadap makanan halal yang
terdapat di Manado dan sampel sebanyak 100 responden dengan teknik
pengambilan sampel purposive sampling. Hasil penelitian ini menunjukkan
variabel kualitas produk berpengaruh positif dan signifikan terhadap kepuasan
konsumen. Hasil variabel promosi berpengaruh signifikan terhadap kepuasan
konsumen. Hasil variabel lokasi berpengaruh positif dan signifikan terhadap
kepuasan konsumen. Hasil variabel kualitas produk berpengaruh positif dan
signifikan terhadap loyalitas pelanggan. Hasil variabel promosi tidak berpengaruh
positif dan signifikan terhadap loyalitas pelanggan. Hasil variabel lokasi tidak
berpengaruh positif dan signifikan terhadap loyalitas pelanggan. Hasil variabel
kepuasan konsumen berpengaruh positif dan signifikan terhadap loyalitas
pelanggan. Hasil mediasi menunjukkan bahwa kepuasan konsumen dapat
memediasi secara positif dan signifikan antara kualitas produk terhadap loyalitas
pelanggan dibuktikan dengan nilai t statistik. Hasil mediasi menunjukkan bahwa
kepuasan konsumen dapat memediasi secara positif dan signifikan antara promosi
terhadap loyalitas pelanggan. Hasil mediasi menunjukkan bahwa kepuasan
konsumen dapat memediasi secara positif dan signifikan antara lokasi terhadap
loyalitas pelanggan.

Kata Kunci : Kualitas Produk, Promosi, Lokasi, Kepuasan dan Loyalitas.
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ABSTRACT

The purpose of this study is to analyze the effect of promotion on consumer buying
interest in halal food, analyze the effect of promotion on purchasing decisions of
halal food, analyze the effect of buying interest on purchasing decisions, analyze
the influence of promotion on consumer purchasing decisions of halal food
mediated by buying interest. The population in this study were customers who made
purchases of halal food in Manado and a sample of 100 respondents with purposive
sampling technique. The results of this study indicate that the product quality
variable has a positive and significant effect on consumer satisfaction._The results
of the promotion variable have a significant effect on consumer satisfaction. The
results of the location variable have a positive and significant effect on consumer
satisfaction. The results of the product quality variable have a positive and
significant effect on customer loyalty. The results of the promotion variable have
no positive and significant effect on customer loyalty. The results of the location
variable have no positive and significant effect on customer loyalty. The results of
the consumer satisfaction variable have a positive and significant effect on
customer loyalty. The mediation results show that consumer satisfaction can
mediate positively and significantly between product quality and customer loyalty
as evidenced by the t-statistical value. The mediation results show that consumer
satisfaction can mediate positively and significantly between promotions and
customer loyalty. Mediation results show that consumer satisfaction can mediate
positively and significantly between locations on customer loyalty.

Keywords: Product Quality, Promotion, Location, Satisfaction and Loyalty.
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