
60 

 

 

 

DAFTAR PUSTAKA 

Brand TBI 2019. 2019. TOP BRAND AWARD. https://www.topbrand-

award.com/en/2019/04/shampoo/ [12 April 2022]. 

 

Erdem, T., & Swait, J. (2004). Brand credibility, brand consideration, and choice. 

Journal of Consumer Research, 31(1), 191–198. 

https://doi.org/10.1086/383434 

 

Ferdinand, A. (2014). Metode Penelitian Manajemen Pedoman Penelitian untuk 

Penulisan Skripsi Tesis dan Disertasi Ilmu Manajemen (5th ed.). Seri 

Pustaka Kunci. 

 

Imam Ghozali. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS 

25 (9th ed.). Undip. 

 

Jumlah Penduduk Menurut Kabupaten/Kota di Jawa Tengah (jiwa), 2017-2021. 

2022. Badan Pusat Statistik Provinsi Jawa Tengah. 

https://jateng.bps.go.id/indicator/12/766/1/jumlah-penduduk-menurut-

kabupaten-kota-di-jawa-tengah.html [12 April 2022]. 

 

Kaur, H., Paruthi, M., Islam, J. U., & Hollebeek, L. D. (2020). The role of brand 

community identification and reward on consumer brand engagement and 

brand loyalty in virtual brand communities. Telematics and Informatics, 

46(November 2019), 101321. https://doi.org/10.1016/j.tele.2019.101321 

 

Kotler, P., & Keller, K. L. (2012). 済無No Title No Title. In Journal of Chemical 

Information and Modeling: Vol. 14th ed. (Issue 9). 

 

Kotler, P., Manrai, L. A., Lascu, D. N., & Manrai, A. K. (2019). Influence of 

country and company characteristics on international business decisions: A 

review, conceptual model, and propositions. International Business Review, 

28(3), 482–498. https://doi.org/10.1016/j.ibusrev.2018.11.006 

 

Molinillo, S., Japutra, A., & Ekinci, Y. (2022). Building brand credibility: The 

role of involvement, identification, reputation and attachment. Journal of 

Retailing and Consumer Services, 64, 102819. 

https://doi.org/10.1016/j.jretconser.2021.102819 

 

Nasir, M., Sularso, A., Irawan, B., & Paramu, H. (2020). Brand Trust for Creating 

Brand Loyalty in Automotive Products. International Journal of 

Management, 11(06), 1237–1250. 

https://doi.org/10.34218/IJM.11.6.2020.113 

 

Paramita, W., Chan Nhu, H. B., Ngo, L. V., Minh Tran, Q. H., & Gregory, G. 

https://www.topbrand-award.com/en/2019/04/shampoo/
https://www.topbrand-award.com/en/2019/04/shampoo/
https://jateng.bps.go.id/indicator/12/766/1/jumlah-penduduk-menurut-kabupaten-kota-di-jawa-tengah.html
https://jateng.bps.go.id/indicator/12/766/1/jumlah-penduduk-menurut-kabupaten-kota-di-jawa-tengah.html


61 

 

 

 

(2021). Brand experience and consumers’ social interactive engagement with 

brand page: An integrated-marketing perspective. Journal of Retailing and 

Consumer Services, 62(October 2020), 102611. 

https://doi.org/10.1016/j.jretconser.2021.102611 

 

Ramadhani, Farah. 2021. Data Penjualan Shampo Bulan Juni 2021 di Shopee: 10 

Brand ini Menjuarai!. https://compas.co.id/article/data-penjualan-shampo/ [6 

April 2022]. 

 

Sook, Han, L., & Geok, Theng, L. (1999). Consumers’ Trust in a Brand and the 

Link to Brand Loyalty. Journal Of Market-Focused Management, 4, 344. 

 

Sugiyono. (2019). Metode Penelitian Kuantitatif Kualitatif dan R&D (Sutopo 

(ed.); ke-2). Alfabeta. 

 

Zebuah, A. J. (2018). Analisis Identitas Merek, Loyalitas Merek, Citra Merek dan 

Kepercayaan Merek Toyota. 12(2), 61–68. 

https://doi.org/https://dx.doi.org/10.9744/pemasaran.12.2.61-68 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://compas.co.id/article/data-penjualan-shampo/

