
 

 
 

66 

DAFTAR PUSTAKA 

 

Aaker, D. (1997). Manajemen Ekuitas Merek. Mitra Utama. 

Adha, H. V., & Utami, W. (2021). The Effect of Brand Experience, Brand 

Personality and Brand Trust on Brand Loyalty. Journal of Business And 

Management Review, 2, 861-871. doi:10.47153/jbmr212.2962021 

Arfa, E. (2021). Analisis Consumer Brand Characteristic Terhadap Brand Loyalty 

Produk Merek Ella Skincare di Soloraya. E-prints UMS, 1-7. 

Assael, H. (1998). Consumer Behavior and Marketing Action. South Western 

College Publishing. 

Davvetas, & Halkias. (2018). Global and Local Brand Stereotypes: Formation, 

Content Transfer, and Impac. International Marketing Review. 

Dharmesta, B. (1999). Loyalitas Pelanggan: Sebuah Kajian Konseptual Sebagai 

Panduan Bagi Penelti. Jurnal Ekonomi dan Bisnis Indonesia, 14, 73-88. 

Dianna, D. (2020). Jurnal Akuntansi. Dasar-Dasar Penelitian Akademik: Analisis 

Data Kualitatif dan Kuantitatif, 1-10. 

Durianto, D. S., & Sitinjak, T. (2004). Strategi Menaklukan Pasar Melalui Riset 

Ekuitas dan Perilaku Merek. Jakarta: PT. Gramedia Pustaka Utama. 

Erdem, T., & Swait, J. (2004). Brand Credibility, Brand Consideration, and 

Choice. Journal of Consumer Research, 31. 

Ferdinand, A. (2014). Metode Penelitian Manajemen (5 ed.). Semarang: Badan 

Penerbit Universitas Diponegoro. 

Ghozali, I. (2015). Partial Least Square Konsp, Teknik dan Aplikasi 

Menggunakan Program SmartPLS 3.0. Semarang: Badan Penerbit 

Universitas Diponegoro. 

Ghozali, L. (2018). Aplikasi Multivariate dengan Program IBM SPSS 21 Update 

PLS Regresi. Semarang: Badan Penerbit Universitas Diponegoro. 

Giddens. (2002). Customer Loyalty Menumbuhkan dan Mempertahankan 

Kesetiaan Pelanggan. Jakarta: Erlangga. 

Gilaninia. (2012). The Differential Roles Of Brand Credibility And Brand 

Prestige on Consumers Purchase Intention in Low and High Product 

Involvement. Journal of Basic and Applied Scientific. 

Indofood. (n.d.). Retrieved from https://www.indofood.com/product/noodles 



67 
 

 
 

Irawan, M. N. (2020). Pengaruh Brand Characteristic, Company Characteristic 

And Consumer Brand Characteristic Terhadap Trust In A Brand AQUA 

Di Kecamatan Lamongan. Jurnal EKBIS, 24-37. 

Keni, & Callista. (2021). Peranan Brand Image Brand Credibility Dalam 

Meningkatkan Loyalty Intention Melalui Brand Commitment. Academic 

Journal, 11, 94-106. 

Kotler, P., & Armstrong, G. (2014). Principles of Marketing (15 ed.). Pearson. 

Kotler, P., & Keller. (2008). Manajemen Pemasaran. Jakarta: Erlangga. 

Larson, S., & Susanna, H. (2004). Managing Customer Loyalty In The 

Automobile Industry. Department of Business Administration and Social 

science. 

Lau, G., & Lee, S. (1999). Consumers' Trust in a Brand and the Link to Brand 

Loyalty. Journal of Market Focused Management , 341-370. 

Mowen, J., & Minor, M. (2002). Perilaku Konsumen. Jakarta: Erlangga. 

Nasir, M., Sularso, A., Irawan, B., & Paramu, H. (2020). Brand Trust for Creating 

Brand Loyalty in Automotive Products. International Journal 

Management, 1237-1250. doi:10.34218/IJM.11.6.2020.113 

Paul, G. (1986). Partial Least Square Regression: A Tutorial. Elsevier Science 

Publishers. 

Rahmawati, M., Setyawati , S., & Afif, N. (2019). Pengaruh Brand Characteristic 

Terhadap Brand Loyalty. Jurnal Ekonomi Bisnis, 1-17. 

Sahin, A., Zehir, C., & Kitapci, H. (2011). The Effects of Brand Experiences, 

Trust and Satisfaction on Building Brand Loyalty; An Empirical Research 

On Global Brands. Procedia Social and Behavioral Sciences, 1288-1301. 

Sengkey, K. (2015). The Influence Of Brand Characteristic, Company 

Characteristic, And Consumer Brand Characteristic On Brand Loyalty At 

Bellagio Shoes Product In Manado. Jurnal EMBA, 3, 341-351. 

Simomora. (2001). Memenangkan Pasar dengan Pemasaran Efektif dan 

Profitabel. Jakarta: PT.Gramedia Pustaka Utama. 

Siringoringo, Y., & Mardani, M. (2020). Relationship Brand Characteristics, 

Company Characteristic And Consumer Brand Characteristic With Brand 

Loyalty. International Journal of Economics Business and Accounting 

Research (IJEBAR), 171-180. 

Soloraya, D.P. (n.d.). Retrieved from 

https://databoks.katadata.co.id/datapublish/2022/04/02/solo-kota-terpadat-

di-jawa-tengah-pada-2021 



68 
 

 
 

Sugiyono. (2014). Metode Penelitian Pendidikan Pendektan Kuantitatif, 

Kualitatif, dan R&D. Bandung: Alfabeta. 

Sugiyono. (2015). Metode Penelitian Kombinasi. Bandung: Alfabeta. 

Sugiyono. (2019). Metode Penelitian Bisnis Pendekatan Kuantitatif dan Kualitatif 

dan R&D. Bandung: Alfabeta. 

Tracking, T. B. (n.d.). Retrieved from https://www.topbrand-

award.com/2020/05/top-brand-index-tracking-mie-instan-dalam-kemasan-

bag/ 

Wijaya, P. S. (2016). Pengaruh Satisfaction, Serqual, dan Brand Credibility 

Terhadap Brand Loyalty GO-JEK di Yogyakarta. JRMB, 131-143. 

Zayerkabeh, S., Albabayi, A., & Abdoli, M. (2012). Studying the Effect of Brand 

Credibility and Brand Prestige on Brand Loyalty. Australian Journal of 

Basic and Applied Sciences, 160-166. 

 

 

 

 

  

 

 

 

 


