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ABSTRAK

Penelitian ini bertujuan untuk menganalisis dan membahas
pengaruh brand credibility dan consumer brand characteristic terhadap brand
loyalty pada mie instan merek Indomie di Soloraya. Populasi pada penelitian
ini adalah seluruh konsumen Indomie di Soloraya dengan sampel 200
responden. Teknik pengumpulan data melalui penyebaran kuesioner. Analisis
data dalam penelitian ini menggunakan Smart PLS 3.0. Teknik pengambilan
sampel dalam penelitian ini menggunakan teknik purposive sampling dan
teknik pengujian data yang digunakan dalam penelitian ini meliputi outer
model yang terdiri dari convergent validity, discriminant validity, composite
reliability, cronbach’s alpha dan uji multikolinearitas serta inner model yang
terdiri dari coefficient determination, goodness of fit, uji effect size ( ), dan
uji hipotesis. Hasil penelitan ini menunjukkan bahwa brand credibility tidak
berpengaruh signifikan terhadap brand loyalty dan consumer brand
characteristic berpengaruh signifikan terhadap brand loyalty.

Kata kunci: brand credibility, consumer brand characteristic, brand loyalty.
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ABSTRACT

This study aims to analyze and discuss the effect of brand credibility and
consumer brand characteristic on brand loyalty on instant noodles of the Indomie
brand in Soloraya. The population in this study were all Indomie consumers in
Soloraya with a sample of 200 respondents. Data collection technigques through
the distribution of questionnaires. Analyis of the data in thiss study using Smart
PLS 3.0. The sampling technique in this study uses purposive sampling and data
testing technique used in this study include the outer model consisting of
convergent validity, discriminant validity, composite reliability, cronbach’s alpha
and multicollienarity test as well as the inner model consisting of coefficient
determination, goodness of fit, effect size test (f*), and hypothesis testing. The
results of this study indicate that brand credibility does not have a significant
effect on brand loyalty and consumer brand characteristic have a significant
effect on brand loyalty.

Keywords: brand credibility, consumer brand characteristic, brand loyalty.
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