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MOTTO
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baginya kemudahan dalam usrusannya.” (Q.S At-Talaq: 4)

“Believe in yourself and all that you are. Know that there is something inside you

that is greater than any obstacle.” (-Christian D. Larson)
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ABSTRAKSI

Penelitian ini bertujuan untuk mengetahui pengaruh Brand Image, Brand Equity,
dan Electronic Word Of Mouth Terhadap Purchase Intention. Metode yang
digunakan dalam penelitian ini adalah metode kuantitatif dan penilaian dari hasil
penelitian ini berdasarkan jawaban pada kuisioner yang diberikan kepada
responden menggunakan Skala Likert. Populasi dalam penelitian ini adalah
Pelanggan Produk Tolak Angin SidoMuncul di Surakarta dan sampel pada
penelitian ini berjumlah 99 responden. Metode analisis pada penelitian ini
menggunakan analisi Deskriptif, Uji Asumsi Klasik (Nomalitas, Multikolinearitas
dan Heteroskedastisitas), analisis Regresi Linear Berganda, Uji T, Uji F dan
Koefisien Determinasi R% Berdasarkan penelitian yang dilakukan menunjukan
bahwa hasil uji telah diperoleh bahwa variabel Brand Image, Brand Equity, dan
Electronic Word of Mouth berpengaruh positif dan signifikan terhadap Purchase
Intention pada Produk Tolak Angin SidoMuncul.

Kata kunci: Brand Image, Equity,Electronic Word of Mouth dan Purchase
Intention
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ABSTRACT

This study aims to determine the effect of Brand Image, Brand Equity, and
Electronic Word Of Mouth on Purchase Intention. The method used in this study
IS a quantitative method and the assessment of the results of this study is based on
the answers to the questionnaire given to the Likert Scale. The population in this
study were customers of Tolak Angin SidoMuncul products in Surakarta and the
sample in this study amounted to 99 respondents. The analytical method in this
study uses descriptive analysis, classical assumption test (normality,
multicollinearity and heteroscedasticity), multiple linear regression analysis, t test,
F test and the coefficient of determination R2. Based on the research conducted, it
shows that the test results obtained by the Brand Image, Brand Equity, and
Electronic Word of Mouth variables have a positive and significant effect on
Purchase Intention on SidoMuncul Tolak Angin Products.

Keywords: Brand Image, Equity, Electronic Word Of Mouth and Purhase
Intention.
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