
 

58 

DAFTAR PUSTAKA 

Aaker, D.A., & Biel, A.L. (1993). Brand Equity & Advertising: Advertising's Role 

in Building Strong Brands (D.A. Aaker, D.A. Aaker, & A. Biel, Eds.) (1st 

ed.).  

Aulia, M. M. (2015). Pengaruh Brand Awareness Terhadap Brand Loyalty Dengan 

Brand Associationdan Perceived Qualitysebagai Variabel Mediasi. Journal of 

Chemical Information and Modeling, 53(9), 1689–1699. 

Bimantari, C. (2019). The Effect of Brand Awareness, Perceived Quality, and 

Brand Attitude Toward Purchase Intention of Biscuit Oreo in Surabaya. 

Journal of Business & Banking, 8(2), 195. 

https://doi.org/10.14414/jbb.v8i2.1548 

Bresciani, S., & Eppler, M. J. (2010). Brand New Ventures ? Brand, 19(1998), 1–

14. 

Briliana, V., & Ritonga, J. S. (2016). Pengaruh perceived price, brand equity, brand 

loyalty, perceived price deal, dan product involvement terhadap purchase 

intention mobil toyota grand new avanza. Wira Ekonomi Mikroskil, 6(1), 12. 

file:///C:/Users/Ahmad Yani/Downloads/257-887-1-PB.pdf 

Chi, H. K. (2009). The Impact of Brand Awareness on Consumer Purchase 

Intention: The Mediating Effect of Perceived Quality and Brand Loyalty. The 

Journal of International Management Studies, 4(1), 135–144. 

Fakhrudin, A. (2016). Pengaruh Performance Quality, Reputasi Merek Dan 

Kepuasan Pelanggan Terhadap Loyalitas Merek. Jurnal Manajemen Bisnis, 

7(1), 65–83. 

Harfiansyah, M. F., & Telkom, U. (2021). Motif Penggunaan Brand Lokal Di 

Kalangan Generasi Milenial Motives of Using Local Brands Among the 

Millenial. 8(2), 1778–1786. 

Kotler, P., & Keller, K. L. (2011). Manajemen Pemasaran edisi 13 jilid 1 dan 2, 

Alih Bahasa: Bob Sabran. In Jakarta: Erlangga. 

Kotler, Philip, and Gary Amstrong. "Dasar-dasar pemasaran edisi kesembilan Jilid 

1." Jakarta: PT Indeks (2004). 

Khan, M. M., & Razzaque, R. (2015). Measuring the Impact of Brand Positioning 

on Consumer Purchase Intention Across Different Products. Journal of 

Quality and Technology Management, XI(I), 69–95 

Kussudyarsana, K., Forma, Y. B., & Achmad, N. (2020). Apakah Perceived Quality 

memediasi hubungan antara brand Image dan Country of Origin terhadap 

Purchase Intension? JBMP (Jurnal Bisnis, Manajemen Dan Perbankan), 6(2), 

19–41. https://doi.org/10.21070/jbmp.v6i2.770 



59 
 

 

 

Kusuma, N. B. A. P. dan I. P. M. (2018). Brand Awareness, Brand Loyalty, 

Perceived Quality, Brand Association Brand Preference dan Purchase 

Intention. Jurnal Manajemen Dan Bisnis, 15(2), 100–119. 

Lailatan Nugroho, B. I. (2017). Analisis Pengaruh Brand Image, Harga, Dan 

Kualitas Produk Terhadap Keputusan Pembelian Mobil (Studi Kasus Mobil 

LCGC di Surakarta). Eksis: Jurnal Riset Ekonomi Dan Bisnis, 12(1), 1–8. 

https://doi.org/10.26533/eksis.v12i1.75 

Mabkhot, H. A., Hasnizam, & Salleh, S. M. (2017). The influence of brand image 

and brand personality on brand loyalty, mediating by brand trust: An empirical 

study. Jurnal Pengurusan, 50, 71–82. https://doi.org/10.17576/pengurusan-

2017-50-07 

Macdonald, E.K. and Sharp, B.M., 2000. Brand awareness effects on consumer 

decision making for a common, repeat purchase product: A 

replication. Journal of business research, 48(1), pp.5-15. 

Monarch, Ria E., and Zahrida Z. Wiryawan. "Pengaruh Brand Awareness Terhadap 

Perceived Quality Dan Brand Loyalty Sebagai Determinan Terhadap Purchase 

Intention (Studi Kasus: Teh Botol Sosro Di Pasar Festival Kuningan, 

Jakarta)." Jurnal Manajemen Untar, vol. 16, no. 3, 2012. 

Shabbir, M. Q., Khan, A. A., & Khan, S. R. (2017). Brand Loyalty Brand Image 

and Brand Equity: the Mediating Role of Brand Awareness. International 

Journal of Innovation and Applied Studies, 19(2), 416–423.  

Suharyani, K. (2015). Produk Minuman Teh Botol Sosro Pada Mahasiswa Jurusan 

Pendidikan Ekonomi Undiksha 2015. Jurnal Jurusan Pendidikan Ekonomi 

(JJPE), 5(1), 1–13. 

Swastha, Basu, and Ibnu Sukotjo. "Pengantar Bisnis Modern: pengantar ekonomi 

perusahaan modern." (2007). 

Tulasi, D. (2012). Marketing Communication dan Brand Awareness. Humaniora, 

3(1), 215. https://doi.org/10.21512/humaniora.v3i1.3253 

Unud, E. M. (2017). 33970-85-70251-1-10-20171128. 6(12), 6620–6650. 

Walley, K., Custance, P., Taylor, S., Lindgreen, A., & Hingley, M. (2015). The 

Importance of Brand in the Industrial Purchase Intention. Journal of Business 

and Industrial Marketing, 22(6), 383–393. 

Wiastuti, R. D., & Kimberlee, S. (2018). Pengaruh Ekuitas Merek Terhadap 

Keputusan Pembelian di Simetri Coffee Roaster Puri, Jakarta. Jurnal 

Pariwisata, 5(2), 133–146. https://doi.org/10.31311/par.v5i2.4073 

Wolfgang May, R. A., & Meier, E. A. (2012). Top priority for credit management: 

Credit insurance: Safety net - Not a cushion to rest your head on. Textile 



60 
 

 

 

Network, 8(5–6), 34–35. 

Widya Suraputra, I. M., & Raka Suardana, I. B. (2019). Persepsi Kualitas Sebagai 

Mediator Antara Merek, Desain, Harga dan Niat Beli Sepeda Motor. Jurnal 

Manajemen Bisnis, 16(1), 138. https://doi.org/10.38043/jmb.v16i1.2024 

Wu, S. I., & Ho, L. P. (2014). The influence of perceived innovation and brand 

awareness on purchase intention of innovation product-An example of iphone. 

International Journal of Innovation and Technology Management, 11(4), 1–

22. https://doi.org/10.1142/S0219877014500266 

 


