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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk dan 

promosi penjualan terhadap minat beli ulang Nevada. Populasi dan sampel 

penelitian ini adalah mahasiswa Universitas Muhammadiyah Surakarta dalam 

penelitian ini sebanyak 105 responden. Metode pengumpulan data menggunakan 

kuesioner dan di olah menggunakan Partial Last Square (PLS). Analisis yang 

digunakan dalam penelitian ini meliputi uji instrumen, uji Goodness of Fit (GoF) 

dan uji hipotesis. Hasil penelitian menunjukkan jika pengaruh kualitas produk 

berpengaruh positif dan signifikan terhadap minat beli ulang. Promosi penjualan 

berpengaruh positif dan signifikan terhadap minat beli ulang. Kualitas produk dan 

promosi penjualan berpengaruh postif dan signifikan terhadap minat beli ulang. 

 

Kata kunci: Kualitas Produk, Promosi Penjualan, Minat Beli Ulang 
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ABSTRACT 

 

This study aims to analyze the effect of product quality and sales promotion 

on Nevada repurchase intention. The population and sample of this study were 

students of the Universitas Muhammadiyah Surakarta in this study as many as 105 

respondents. The data collection method used a questionnaire and processesd using 

Partial Last (PLS). The analysis used in this study instrument testing, Goodness of 

Fit (GoF) test and hypothesis testing. The results showed the influence od product 

quality had a positive and significant effect on repurchase intention. Sales 

promotion has a positive and significant effect on repurchase interest. Product 

quality and sales promotion have a positive and significant effect on repurchase 

interest. 

 

Keywords: Quality Product, Sales Promotion, Repurchase Interest 
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