DAFTAR PUSTAKA

Apuke, O. D. (2017). Quantitative Research Methods: A Synopsis Approach.
Kuwait Chapter of Arabian Journal of Business and Management Review,
6(11), 40-47. https://doi.org/10.12816/0040336

Bellman, S., Potter, R. F., Treleaven-Hassard, S., Robinson, J. A., & Varan, D.
(2011). The Effectiveness of Branded Mobile Phone Apps. Journal of
Interactive Marketing, 25(4), 191-200.
https://doi.org/10.1016/j.intmar.2011.06.001

Bhattacherjee, A. (2011). rr Bhatacharje Continuance: MIS Quarterly, 25(3), 351
370.

Bolen, M. C. (2020). Exploring the determinants of users’ continuance intention
in smartwatches. Technology in Society, 60, 1012009.
https://doi.org/10.1016/j.techsoc.2019.101209

Chen, C. C., Hsiao, K. L., & Li, W. C. (2020). Exploring the determinants of
usage continuance willingness for location-based apps: A case study of
bicycle-based exercise apps. Journal of Retailing and Consumer Services,
55(129), 102097. https://doi.org/10.1016/j.jretconser.2020.102097

Chiu, C. M., Cheng, H. L., Huang, H. Y., & Chen, C. F. (2013). Exploring
individuals’ subjective well-being and loyalty towards social network sites
from the perspective of network externalities: The Facebook case.
International Journal of Information Management, 33(3), 539-552.
https://doi.org/10.1016/j.ijinfomgt.2013.01.007

Cho, J., & Lee, H. E. (2020). Post-adoption beliefs and continuance intention of
smart device use among people with physical disabilities. Disability and
Health Journal, 13(2), 100878. https://doi.org/10.1016/j.dhjo.2019.100878

Claudio Violato and Tanya N Beran. (2010). Structural equation modeling in
medical research: a primer. Https://Bmcresnotes.Biomedcentral.Com/.
https://bmcresnotes.biomedcentral.com/articles/10.1186/1756-0500-3-267

Dawaty Syafni. (2020). Perbedaan data primer dan data sekunder. Raharja.Ac.ld.
https://raharja.ac.id/2020/11/09/perbedaan-data-primer-dan-data-sekunder/

Deng, Z., Lu, Y., Wei, K. K., & Zhang, J. (2010). Understanding customer
satisfaction and loyalty: An empirical study of mobile instant messages in
China. International Journal of Information Management, 30(4), 289-300.
https://doi.org/10.1016/j.ijinfomgt.2009.10.001

DiscoverPhDs. (2020). What is a Research Instrument? Www.Discoverphds.Com.

55



56

https://www.discoverphds.com/blog/research-instrument

Dr. Saul McLeod. (2019). What are Independent and Dependent Variables?
Https://Www.Simplypsychology.Org.

Gustinerz. (2021). Teknik Pengambilan Sampel Penelitian.
https://gustinerz.com/teknik-pengambilan-sampel-penelitian/

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2018). The Results of PLS-
SEM Article information. European Business Review, 31(1), 2-24.

Henseler, J., Horvath, C., Sarstedt, M., & Zimmermann, L. (2010). A cross-
cultural comparison of brand extension success factors: A meta-study.
Journal of Brand Management, 18(1), 5-20.
https://doi.org/10.1057/bm.2010.25

Hsiao, C. H., Chang, J. J., & Tang, K. Y. (2016). Exploring the influential factors
in continuance usage of mobile social Apps: Satisfaction, habit, and customer
value perspectives. Telematics and Informatics, 33(2), 342-355.
https://doi.org/10.1016/j.tele.2015.08.014

Hsu, C. L., Chang, K. C., & Chen, M. C. (2012). The impact of website quality on
customer satisfaction and purchase intention: Perceived playfulness and
perceived flow as mediators. Information Systems and E-Business
Management, 10(4), 549-570. https://doi.org/10.1007/s10257-011-0181-5

Jin, C. H. (2016). The effects of mental simulations, innovativeness on intention
to adopt brand application. Computers in Human Behavior, 54, 682—-690.
https://doi.org/10.1016/j.chb.2015.08.013

Joo, Y. J., Park, S., & Shin, E. K. (2017). Students’ expectation, satisfaction, and
continuance intention to use digital textbooks. Computers in Human
Behavior, 69, 83-90. https://doi.org/10.1016/j.chb.2016.12.025

Kim, S. J., Wang, R. J. H., & Malthouse, E. C. (2015). The Effects of Adopting
and Using a Brand’s Mobile Application on Customers’ Subsequent
Purchase Behavior. Journal of Interactive Marketing, 31(2015), 28-41.
https://doi.org/10.1016/j.intmar.2015.05.004

Lee, M. C. (2010). Explaining and predicting users’ continuance intention toward
e-learning: An extension of the expectation-confirmation model. Computers
and Education, 54(2), 506-516.
https://doi.org/10.1016/j.compedu.2009.09.002

Lee, Y., & Kwon, O. (2011). Intimacy, familiarity and continuance intention: An
extended expectation-confirmation model in web-based services. Electronic



S7

Commerce Research and Applications, 10(3), 342-357.
https://doi.org/10.1016/j.elerap.2010.11.005

Li, C. Y., & Fang, Y. H. (2019). Predicting continuance intention toward mobile
branded apps through satisfaction and attachment. Telematics and
Informatics, 43(151), 101248. https://doi.org/10.1016/j.tele.2019.101248

Lin, C. P., & Bhattacherjee, A. (2008). Elucidating individual intention to use
interactive information technologies: The role of network externalities.
International Journal of Electronic Commerce, 13(1), 85-108.
https://doi.org/10.2753/JEC1086-4415130103

Lin, C. S., Wu, S., & Tsai, R. J. (2005). Integrating perceived playfulness into
expectation-confirmation model for web portal context. Information and
Management, 42(5), 683-693. https://doi.org/10.1016/j.im.2004.04.003

Lin, T.C.,, Wu, S., Hsu, J. S. C., & Chou, Y. C. (2012). The integration of value-
based adoption and expectation-confirmation models: An example of IPTV
continuance intention. Decision Support Systems, 54(1), 63-75.
https://doi.org/10.1016/j.dss.2012.04.004

Lin, W. S. (2012). Perceived fit and satisfaction on web learning performance: IS
continuance intention and task-technology fit perspectives. International
Journal of Human Computer  Studies, 70(7), 498-507.
https://doi.org/10.1016/j.ijhcs.2012.01.006

Liu, X. (2013). Full-Text Citation Analysis : A New Method to Enhance. Journal
of the American Society for Information Science and Technology, 64(July),
1852-1863. https://doi.org/10.1002/asi

MacKinnon, D. P. (2001). Mediating Variable. International Encyclopedia of the
Social & Behavioral Sciences, December 2001, 9503-9507.
https://doi.org/10.1016/b0-08-043076-7/00732-4

Nascimento, B., Oliveira, T., & Tam, C. (2018). Wearable technology: What
explains continuance intention in smartwatches? Journal of Retailing and
Consumer Services, 43(August 2017), 157-169.
https://doi.org/10.1016/j.jretconser.2018.03.017

Oghuma, A. P., Libaque-Saenz, C. F., Wong, S. F., & Chang, Y. (2016). An
expectation-confirmation model of continuance intention to use mobile
instant messaging. Telematics and Informatics, 33(1), 34-47.
https://doi.org/10.1016/j.tele.2015.05.006

Park, E., Baek, S., Ohm, J., & Chang, H. J. (2014). Determinants of player
acceptance of mobile social network games: An application of extended



58

technology acceptance model. Telematics and Informatics, 31(1), 3-15.
https://doi.org/10.1016/j.tele.2013.07.001

Pritha Bhandari. (2020). Population vs sample: what’s the difference?
Https://Www.Scribbr.Com/.

Roca, J. C., Chiu, C. M., & Martinez, F. J. (2006). Understanding e-learning
continuance intention: An extension of the Technology Acceptance Model.
International Journal of Human Computer Studies, 64(8), 683-696.
https://doi.org/10.1016/j.ijhcs.2006.01.003

Sandesh Adhikari. (2018). 17 Differences between Validity and Reliability.
Https://Www.Publichealthnotes.Com/.

Saul McLeod. (2018). Questionnaire: Definition, Examples, Design and Types.
Https://Www.Simplypsychology.Org/.

Shen, G. C. C. (2015). Users’ adoption of mobile applications: Product type and
message framing’s moderating effect. Journal of Business Research, 68(11),
2317-2321. https://doi.org/10.1016/j.jbusres.2015.06.018

Stone, R. W., & Baker-Eveleth, L. (2013). Students’ expectation, confirmation,
and continuance intention to use electronic textbooks. Computers in Human
Behavior, 29(3), 984-990. https://doi.org/10.1016/j.chb.2012.12.007

Tseng, T. H., & Lee, C. T. (2018). Facilitation of consumer loyalty toward
branded applications: The dual-route perspective. Telematics and
Informatics, 35(5), 1297-1309. https://doi.org/10.1016/j.tele.2018.03.002

Wang, W. T., Ou, W. M., & Chen, W. Y. (2019). The impact of inertia and user
satisfaction on the continuance intentions to use mobile communication
applications: A mobile service quality perspective. International Journal of
Information Management, 44(October 2018), 178-193.
https://doi.org/10.1016/j.ijinfomgt.2018.10.011

Wottrich, V. M., van Reijmersdal, E. A., & Smit, E. G. (2018). The privacy trade-
off for mobile app downloads: The roles of app value, intrusiveness, and
privacy  concerns.  Decision  Support  Systems, 106, 44-52.
https://doi.org/10.1016/j.dss.2017.12.003

Zhao, L., & Lu, Y. (2012). Enhancing perceived interactivity through network
externalities: An empirical study on micro-blogging service satisfaction and
continuance intention. Decision Support Systems, 53(4), 825-834.
https://doi.org/10.1016/j.dss.2012.05.019

Zhao, Z., & Balagué, C. (2015). Designing branded mobile apps: Fundamentals



59

and  recommendations. Business  Horizons,  58(3),  305-315.
https://doi.org/10.1016/j.bushor.2015.01.004

Zheng, Y., Zhao, K., & Stylianou, A. (2013). The impacts of information quality
and system quality on users’ continuance intention in information-exchange
virtual communities: An empirical investigation. Decision Support Systems,
56(1), 513-524. https://doi.org/10.1016/j.dss.2012.11.008



