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MOTTO

“Barang siapa belajar ilmu dan mengamalkannya Allah akan

mengajarkannya apa yang belum diketahui.”

(HR Abu Syaikh dan Kitab at-Targib wa at-Tarhib)
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(Penulis)
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ABSTRAK

Tujuan dari penelitian untuk menganalisis pengaruh brand attachment,
perceived quality, dan brand attitude terhadap niat pembelian kembali. Brand
attachment dan perceived quality sebagai variabel independen. Brand attitude
sebagai variabel mediasi. Niat pembelian kembali sebagai variabel dependen.
Penelitian ini termasuk penelitian kuantitatif kausal dengan populasi seluruh
pengguna skincare scarlett whitening yang berdomisili di kota Surakarta sebanyak
255 responden. Dalam pengambilan sampel, penelitian ini menggunakan teknik
purposive sampling. Penelitian ini menggunakan metode analisis Structural
Equation Modelling (SEM) dengan Partial Least Square (PLS) menggunakan
SmartPLS 3.0. Hasil analisis dari penelitian ini menunjukkan bahwa pengaruh
brand attachment, perceived quality, dan brand attitude berpengaruh positif dan
signifikan terhadap niat pembelian kembali.

Kata kunci: brand attachment, perceived quality, brand attitude, niat
pembelian kembali.



ABSTRACT

The purpose of the study was to analyze the effect of brand attachment,
perceived quality, and brand attitude on repurchase intentions. Brand attachment
and perceived quality as independent variables. Brand attitude as a mediating
variable. Purchase intention as the dependent variable. This study includes a
causal quantitative study with a population of 255 respondents of Scarlett
Whitening skincare users who live in the city of Surakarta. In taking the sample,
this study used a purposive sampling technique. This research uses Structural
Equation Modeling (SEM) analysis method with Partial Least Square (PLS) using
SmartPLS 3.0. The results of the analysis of this study indicate that the influence
of brand attachment, perceived quality, and brand attitude has a positive and
significant effect on repurchase intention.

Keywords: brand attachment, perceived quality, brand attitude, repurchase
intention
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