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MOTTO 

“Boleh jadi kamu membenci sesuatu padahal ia amat baik bagimu, dan boleh jadi 

pula kamu menyukai sesuatu padahal ia amat buruk bagimu, Allah mengetahui 

sedang kamu tidak mengetahui” 

Q.S. Al-Baqarah:216 

 

“Apapun yang terjadi kemarin, hari ini, dan hari esok, sudah ditetapkan oleh-

Nya. Percayalah dan bersyukurlah” 
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ABSTRAKSI 

 Penelitian ini bertujuan untuk: (1) Menguji dan menganalisis pengaruh 

perceived competence terhadap brand trust  pada produk makanan, (2) Menguji dan 

menganalisis pengaruh perceived benevolence terhadap brand trust  pada produk 

makanan, (3) Menguji dan menganalisis pengaruh brand trust  terhadap brand 

loyalty  pada produk makanan, (4) Menguji dan menganalisis pengaruh memediasi 

brand trust antara perceived competence terhadap brand loyalty pada produk 

makanan, dan (5) Menguji dan menganalisis pengaruh memediasi brand trust 

antara perceived benevolence terhadap brand loyalty pada produk makanan. 

Populasi dan sampel penelitian ini adalah masyarakat Solo Raya yang membeli dan 

mengkonsumsi makanan instan selama masa pandemi COVID-19. Jenis data yang 

digunakan dalam penelitian ini adalah data primer. Metode pengumpulan data 

menggunakan kuesioner dan kami menggunakan metode purposive sampling. 

Kami menggunakan SEM-PLS sebagai analisis data. Hasil pengujian dan analisis 

dalam penelitian ini menunjukkan bahwa perceived competence berpengaruh 

positif dan signifikan terhadap brand trust. Perceived benevolence berpengaruh 

positif dan signifikan terhadap brand trust. Brand trust berpengaruh positif dan 

signifikan terhadap brand loyalty. Selanjutnya brand trust berpengaruh memediasi 

perceived competence terhadap brand loyalty secara positif dan signifikan.  Brand 

trust berpengaruh memediasi perceived benevolence terhadap brand loyalty secara 

positif dan signifikan. 

 

Kata kunci: Perceived Benevolence, Brand Trust, Brand Loyalty.
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ABSTRACT 

This study aims to: (1) examine and analyze the effect of perceived 

competence on brand trust in food products, (2) examine and analyze the effect of 

perceived benevolence on brand trust in food products, (3) examine and analyze 

the effect of brand trust on brand loyalty in food products, (4) Testing and analyzing 

the mediating effect of brand trust between perceived competence on brand loyalty 

in food products, and (5) Testing and analyzing the mediating effect of brand trust 

between perceived benevolence on brand loyalty in food products. The population 

and sample of this research are the people of Solo Raya who buy and consume 

instant food during the COVID-19 pandemic. The type of data used in this study is 

primary data. The data collection method used a questionnaire and we used a 

purposive sampling method. We used SEM-PLS as data analysis. The results of 

testing and analysis in this study indicate that perceived competence has a positive 

and significant effect on brand trust. Perceived benevolence has a positive and 

significant effect on brand trust. Brand trust has a positive and significant effect on 

brand loyalty. Furthermore, brand trust has a positive and significant effect on 

mediating perceived competence on brand loyalty. Brand trust has a positive and 

significant effect on mediating perceived benevolence on brand loyalty. 

 

Keywords: Perceived Benevolence, Brand Trust, Brand Loyalty.
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