DAFTAR PUSTAKA

Ande, R. A., Gunasekaran, A., Murugesan, P., & Natarajan, T. (2017). Brand resonance score
for CBBE model: an application in financial services. Benchmarking: An International
Journal.

Azizah, A. (2016). Pengaruh Brand Image dan Sense of Community Terhadap Brand Love
Pada Industri Otomotif di Indonesia. Simnasiptek 2016, 1(1), 28-37.

Chavis, D.M, Hogge, J.H., Mc Millan, D.W., & Wandersman, A. (1986). Sense of Community
Through Brunswick’s lens: a first look. Journal of Community Psychology.

Databoks. (2021). Daftar Negara Pengguna Smathphone Terbanyak.
https://databoks.katadata.co.id/datapublish/2021/07/01/daftar-negara-pengguna-
smartphone-terbanyak-indonesia-urutan-berapa. Diakses 12 September 2021.

Databoks. (2021). Penetrasi Internet Indonesia Urutan ke-15 di Asia pada 2021.
https://databoks.katadata.co.id/datapublish/2021/07/12/penetrasi-internet-indonesia-
urutan-ke-15-di-asia-pada-
2021#:.~:text=Penetrasi%?20internet%20Indonesia%20pada%?20akhir,sebanyak%2027
6%2C3%20juta%?20jiwa. Diakses 12 September 2021.

Dianna, D. N. (2020). Dasar-Dasar Penelitian Akademik: Analisis Data Kualitatif dan
Kuantitatif. Jurnal Akuntansi, March, 1-10.

Ferdinand, Augusty. (2014). Metode Penelitian Manajemen. edisi 5. Semarang: Badan
Penelitian Universitas Diponegoro.

Geladi, Paul & Kowalski, Bruce R. (1986). Partial Least Square Regression: A Tutorial.
Elsevier Science Publishers B. V. Amsterdam. 185, 1-17.

Ghozali, Imam & Latan, Hengky. (2015). Partial Least Squares Konsep, Teknik dan Aplikasi
Menggunakan Program SmartPLS 3.0. Badan Penerbit, Universitas Diponegoro
Semarang.

Ghozali, Imam. (2018). Aplikasi Multivariate dengan program IBM SPSS 21 Update PLS
Regresi. Semarang: Badan Penerbit Universitas Diponegoro.

Gunawan, A. (2016). Perbedaan Brand Resonance Ditinjau Dari Penggunaan Local Branding
Dan Foreign Branding Pada Nama Produk (Doctoral dissertation, Universitas Negeri
Semarang).

Harjono. (2009). Mendayagunakan Internet. Yogyakarta.

Hashim, S., & Yasin, N. M. (2012). Exploring the mediating effect of brand relationship quality
in the service brand equity and brand resonance linkage. Jurnal Pengurusan, 36, 123-
134.

Hussein, A.S. (2015). Penelitian Bisnis dan Manajemen Menggunakan Partial Least Squares
dengan SmartPLS 3.0. Universitas Brawijaya, 1, 1-19.

47


https://databoks.katadata.co.id/datapublish/2021/07/01/daftar-negara-pengguna-smartphone-terbanyak-indonesia-urutan-berapa.%20Diakses%2012%20September%202021
https://databoks.katadata.co.id/datapublish/2021/07/01/daftar-negara-pengguna-smartphone-terbanyak-indonesia-urutan-berapa.%20Diakses%2012%20September%202021
https://databoks.katadata.co.id/datapublish/2021/07/12/penetrasi-internet-indonesia-urutan-ke-15-di-asia-pada-2021#:~:text=Penetrasi%20internet%20Indonesia%20pada%20akhir,sebanyak%20276%2C3%20juta%20jiwa
https://databoks.katadata.co.id/datapublish/2021/07/12/penetrasi-internet-indonesia-urutan-ke-15-di-asia-pada-2021#:~:text=Penetrasi%20internet%20Indonesia%20pada%20akhir,sebanyak%20276%2C3%20juta%20jiwa
https://databoks.katadata.co.id/datapublish/2021/07/12/penetrasi-internet-indonesia-urutan-ke-15-di-asia-pada-2021#:~:text=Penetrasi%20internet%20Indonesia%20pada%20akhir,sebanyak%20276%2C3%20juta%20jiwa
https://databoks.katadata.co.id/datapublish/2021/07/12/penetrasi-internet-indonesia-urutan-ke-15-di-asia-pada-2021#:~:text=Penetrasi%20internet%20Indonesia%20pada%20akhir,sebanyak%20276%2C3%20juta%20jiwa

48

Hwang, J., & Kandampully, J. (2012). The role of emotional aspects in younger consumer -
brand relationships. Journal of Product & Brand Management.

Internetworldstats. (2021). Data Jumlah Pengguna Internet Tertingi di Dunia-2021 QLI.
(Online). https://www.internetworldstats.com. Diakses pada 12 September 2021.

Keller, K.L. (2012). Strategic Brand Management: Building, Measuring, and Managing Brand
Equity. England.

Kotler, Philip & Amstrong, Garry. (2008). Prinsip-Prinsip Pemasaran. Edisi 12. Jilid 12.
Penerbit Erlangga Jakarta.

Kotler, Philip & Keller, Kevin Lane. (2009). Manajemen Pemasaran. Edisi 12. Jilid 12.
Penerbit Erlangga Jakarta.

Martin, C. L. and P. W. Goodell. (1991). Historical, Descriptive, and Strategic Perspectives
on the Construct of Product Commitment. European Journal of Markrting. Vol. 25, pp.
53-60.

Mc Mullan, Rosalind. (2005). A Multiple Item Scale for Measuring Customer Loyalty
Development. The Journal of Service Marketing. 2005; VVol.19 (7) Pg 470-481.

Morgan, RM. And Hunt, S.D. (1994). The Commitmen-trust Theory of Relationship Marketing.
Journal of Marketing. VVol. 58 No. 3, pp. 20-38.

Nasir, M. (2009). Studi perilaku konsumen terhadap keputusan pembelian air minum aqua di
kota Surakarta. Benefit: Jurnal Manajemen dan Bisnis, 12(1), 57-83.

Nasir, M., Sularso, A., Irawan, B., & Paramu, H. (2020). Brand Trust For Creating Brand
Loyalty In Automotive Products. International Journal of Management, 11(06).

Rindfleisch, Aric. Wong, Nancy & Burroughs, James E. (2006). Seeking Certainty via Brands:
An Examining of Materialism and Brand Resonance. Neterlands Organization for
Scientific Reasearch.

Rizwan, M., Javed, P. A., Aslam, J., Khan, R., & Bibi, H. (2014). The relationship of Brand
Commitment, Brand Credibility, Perceived Quality, Customer Satisfaction and brand
loyalty: an empirical study on Stylo shoes. Journal of sociological research, 5(1), 377-
404.

Said, M., & Asri, A. (2019). The Influence Between Brand Loyalty and Brand Equity on
Behavioral Loyalty and Attitudinal Loyalty. Pinisi Business Administration
Review, 1(2), 77-84.

Semuel, H., & Putra, R. S. (2018). Brand Experience, Brand Commitment, Dan Brand Loyalty
Pengguna Apple Iphone Di Surabaya. Jurnal Manajemen Pemasaran, 12(2), 69-76.

Setiadi, Nugroho J. (2013). Perilaku Konsumen. Edisi Revisi. Jakarta: Kencana Prenada Media
Group.


https://www.internetworldstats.com/

49

So, K. K. F., King, C., Sparks, B. A., & Wang, Y. (2016). The Role of Custommer Engagement
in Building Consumer Loyalty to Tourism Brands. Journal of Travel Research, 55(1),
64-78.

Sugiono. (2003). Metode Penelitian Bisnis. CV Alvabeta. Bandung.

Sugiono. (2014). Perspektif Metode Penelitian Kuantitatif dan Kualitatif. In Metodelogi
Penelitian Kuantitatif dan Kualitatif.

Sugiyono. (2015). Metode Penelitian Kombinasi (Mix Methods). Bandung: Alfabeta.
Sugiono. (2018). Metode Kuantitatif, Kualitatif, dan R&D. Bandung: Alfabeta.

Suroija, N. (2010). Studi tentang brand resonance melalui brand feeling pada Honda Tiger di
kota Semarang (Doctoral dissertation, Universitas Diponegoro).

Tjiptono, Fandi. (2005). Brand Management & Strategy. Penerbit ANDI: Yogyakarta.
Tsai, T. T. H., Lin, A. J., & Li, E. Y. (2014). The effect of philanthropic marketing on brand
resonance and consumer satisfaction of CSR performance: does media self-regulation

matter?. Chinese Management Studies.

Wijaya, M. P. (2011). Analisis Faktor Yang Mempengaruhi Brand Resonance Melalui Studi
Brand Salience Pada Pembaca Harian Suara Merdeka di Semarang.



