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ABSTRAK

Tujuan yang hendak dicapai dengan diadakannya penelitian ini adalah untuk
menganalisis dan membahas pengaruh celebrity endorser dan electronic word of mouth
(eWOM) terhadap loyalitas e-commerce Shopee kaum milenial di Solo Raya. Populasi pada
penelitian ini adalah seluruh kaum milenial yang melakukan pembelian Shopee di Solo Raya
dengan sampel 150 responden. Teknik pengumpulan data melalui penyebaran kuesioner.
Analisis data dalam penelitian ini menggunakan SmartPLS versi 3.0. Teknik pengambilan
sampel dalam penelitian ini menggunakan teknik purposive sampling dan teknik pengujian data
yang digunakan dalam penelitian ini meliputi outer model yang terdiri dari convergent validity,
discriminant validity, composite reliability, cronbach’s alpha dan uji multikolinearitas serta
inner model yang terdiri dari coefficient determination, goodness of fit, uji effect size (f?), dan
uji hipotesis yang terdiri dari uji-t, dan path coefficient. Hasil penelitian ini menunjukkan bahwa
celebrity endorser berpengaruh signifikan terhadap loyalitas konsumen dan electronic word of

mouth (eWOM) berpengaruh signifikan terhadap loyalitas konsumen.

Kata kunci: celebrity endorser, electronic word of mouth (eWOM), loyalitas konsumen
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ABSTRACT

The study aim of this research is to analyze and discuss the effect of celebrity endorser and
Electronic Word of Mouth (eWOM) on millennial Shopee e-commerce loyalty in Solo Raya.
The population in this study are all millennials who do Shopee shopping in Solo Raya, and
the sample is 150 respondents. Data collection techniques through the distribution of
questionnaires. Analysis of the data in this study using SmartPLS version 3.0. The sampling
technique in this study used a purposive sampling technique, and the data testing technique
used in this study included an external model consisting of convergent validity, discriminant
validity, composite reliability, Cronbach alpha and multicollinearity test as well as an internal
model consisting of the coefficient of determination, goodness of fit. , test effect size (f%), and
test the hypothesis consisting of t-test, and path coefficient. The results based on the research
that celebrity endorser had a significant effect on consumer loyalty and Electronic Word of

Mouth (eWOM) has a significant effect on consumer loyalty.

Keywords: celebrity endorser, electronic word of mouth (eWOM),

consumer loyalty
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