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ABSTRAK

Tujuan yang hendak dicapai dengan diadakannya penelitian ini adalah
untuk menganalisis dan membahas pengaruh reputasi, kompetensi, dan
kredibilitas merek terhadap brand loyalty yang dimediasi oleh kepuasan merek
produk scarlett whitening di Soloraya. Sedangkan perumusan masalah dalam
penelitian ini yaitu apakah reputasi, kompetensi, dan kredibilitas merek
berpengaruh signifikan terhadap brand loyalty yang dimediasi oleh kepuasan
merek produk scarlett whitening di Soloraya. Hipotesis yang diajukan dalam
penelitian ini yaitu diduga reputasi, kompetensi, dan kredibilitas merek
berpengaruh signifikan terhadap brand loyalty yang dimediasi oleh kepuasan
merek produk scarlett whitening di Soloraya. Populasi pada penelitian ini adalah
seluruh masyarakat yang melakukan pembelian produk scarlett whitening di
Soloraya dengan sampel 200 responden. Teknik pengambilan sampel dalam
penelitian ini menggunakan non probability sampling dengan pendekatan
purposive sampling. Teknik pengumpulan data melalui penyebaran kuesioner
dengan Google Form. Analisis data dalam penelitian ini menggunakan SmartPLS
versi 3.0. Hasil analisis dalam penelitian ini menunjukan reputasi merek tidak
berpengaruh signifikan terhadap kepuasan merek; kompetensi merek berpengaruh
signifikan terhadap kepuasan merek; dan kredibilitas merek berpengaruh
signifikan terhadap kepuasan merek. Selanjutnya kepuasan merek berpengaruh
signifikan terhadap brand loyalty. Sedangkan hasil pengaruh langsung
menunjukan reputasi merek tidak berpengaruh signifikan terhadap brand loyalty;
kompetensi merek tidak berpengaruh signifikan terhadap brand loyalty; dan
kredibilitas tidak berpengaruh signifikan terhadap brand loyalty. Hasil mediasi
menunjukan bahwa kepuasan merek tidak berperan dalam memediasi antara
reputasi merek terhadap brand loyalty. Sedangkan pada variabel yang lain
kepuasan merek berperan dalam memediasi variabel kompetensi merek dan
kredibilitas merek terhadap brand loyalty.

Kata kunci: reputasi merek, kompetensi merek, kredibilitas merek, kepuasan
merek, brand loyalty.
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ABSTRACT

The aim of this research is to analyze and discuss the influence of
reputation, competence, and brand credibility on brand loyalty mediated by
brand satisfaction of Scarlett Whitening products in Soloraya. While the
formulation of the problem in this study is whether reputation, competence, and
brand credibility have a significant effect on brand loyalty mediated by brand
satisfaction of Scarlett Whitening products in Soloraya. The hypothesis proposed
in this study is that reputation, competence, and brand credibility have a
significant effect on brand loyalty mediated by brand satisfaction for Scarlett
Whitening products in Soloraya. The population in this study were all people who
purchased Scarlett Whitening products in Soloraya with a sample of 200
respondents. The sampling technique in this study used non-probability sampling
with a purposive sampling approach. The technique of collecting data is by
distributing questionnaires with Google Form. Analysis of the data in this study
using SmartPLS version 3.0. The results of the analysis in this study show that
brand reputation has no significant effect on brand satisfaction; brand
competence has a significant effect on brand satisfaction; and brand credibility
has a significant effect on brand satisfaction. Furthermore, brand satisfaction has
a significant effect onbrand loyalty . While the results of the direct influence show
that brand reputation has no significant effect on brand loyalty; brand
competence has no significant effect on brand loyalty (H6); and credibility has
no significant effect on brand loyalty. The mediation results show that brand
satisfaction does not play a role in mediating between brand reputation (X1) and
brand loyalty. Meanwhile, on the other variables, brand satisfaction plays a role
in mediating brand competence and brand credibility variables on brand loyalty.

Keywords: brand reputation, brand competence, brand credibility, brand
satisfaction, brand loyalty.
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